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Total Number of Research Projects in Under-graduate and Post-graduate Programs

Program Total Number of students
involved in research projects

Research Projects

MBA (Dual Specialization) 215

The MBA students at the School of Management engage in mini and major projects to enhance
their practical knowledge and hands-on experience. Encouraged to immerse themselves in
research, students delve into diverse settings such as the university, hospitals, and the
community. This approach fosters a research-centric mindset, enabling students to develop
valuable insights and skills for academic and professional growth.

Total Number of Internship Projects in Under-graduate and Post-graduate Programs

Program Total Number of students
involved in research projects
Internships
MBA (Dual Specialization) 194
BBA 304
B. Com 13

Practical experience is essential in the School of Management's MBA, BBA., and B. Com.
programs. To ensure this, mandatory internships have been integrated into the curriculum. These
internships are structured to provide students with real-world exposure and hands-on training
crucial to their final year education.

Total Number of Industry Visits in Under-graduate and Post-graduate Programs

Program Total Number of students
involved in field projects
Field Project/Industry visits
MBA (Dual Specialization) 194
BBA 304
B. Com 13

Field or industrial visits are integral to the MBA, BBA, and B. Com. programs at the School of

lyganagement. These visits offer firsthand experiences and enable students to connect theo,
,@,ﬁk{&:_’?ﬂo:epts with practical applications. Students gain a deeper understanding f’f the busip $TRAR

T Scheal O landscape by witnessing the day-to-day operations, management strategies, and industry tfehdy/VERSITY

ehor Gwabor (M.P)
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STUDY AND EVALUATION SCHEME (2023-2024)
( SUBJECT-WISE DISTRIBUTION OF MARKS AND CORRESPONDING CREDITS)

Programme:MBA(Dual_Specialization) Semester:3rd
Maximum Marks Allotted Credits Allotted | 103!
S.No.| Course Code | Course Name Ty Poacticsl l:nﬁr:s
endsem.| M9 | Class |EndSem.| Prograssive | Intemal G B
Exam Bxam Participation | Exam Evaluation Viva
1 MBA-301[T] Managenal Decision Modeling 60 20 20 0 0 0 100 | 3|/01|0 3
Using Spreadsheet
2 |MBA-302[T] Strategic Management 60 20 20 0 0 0 1000 | 3(01|0
3 |MBA-306[P] Viva-Voce on Summer Internship 0 0 0 100 0 0 1000 | O | O |6]| 6
4 MBA-307 [P] Workshop on Entrepreneurship 0 0 0 100 0 100 | O 1 1
Skill Development
5 Elective3 Marketing 60 20 20 0 0 0 100 | 3010 3
6 Elective3HR* 60 20 20 0 0 0 100 | 31010 3
7 Elective3 Finance 60 20 20 0 0 0 100 | 31010 3
8 Elective2 Marketing 60 20 20 0 0 0 100|300 3
9 Elective2HR* 60 20 20 0 0 0 100|300 3
10 Elective2 Finance 60 20 20 0 0 0 100 | 31010 3
11 Electivel Marketing 60 20 20 0 0 0 100 |3 )101]0 3
12 ElectivelHR* 60 20 20 0 0 0 1000|3100 3
13 Elective ] Finance 60 20 20 0 0 0 100 3 0|0 3
Total Credits | 31
*Newly Added Courses

*MBA Dual Program requires students to select four elective domains from specialization buckets encompassing Finance, Marketing, and HR, enhancing interdisciplinary expertise and
professional versatility.

REGISTRAR
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STUDY AND EVALUATION SCHEME (2023-2024)

( SUBJECT-WISE DISTRIBUTION OF MARKS AND CORRESPONDING CREDITS)

Programme:MBA(Dual_Specialization) Semester:4th
Maximum Marks Allotted Credits Allotted | T°'2)
Total
S.No.| Course Code Course Name Theory Peaction! Marks
End Sem. s::. Class End Sem. | Prograssive | Internal L rle
Exam Participation | Exam Evaluation Viva
1 |MBA-401[T] |Supply Chain Analytics 60 20 20 0 100 3
5 MBA-402[T] Business Ethics and Corporate 60 20 20 0 100 | 3 0 3
Governance
3 |MBA-405 [P] Dissertation 0 0 0 100 0 0 100 | 0| 0 |12] 12
4 Elective2 Marketing 60 20 20 0 0 0 100 3 0 0 3
5 ElectiveHR* 60 20 20 0 0 0 100 3 0 0 3
6 Elective2 Finance 60 20 20 0 0 0 100 3 0 0 3
7 Elective i Marketing 60 20 20 0 0 0 100 | 3 0o 3
8 ElectivelHR* 60 20 20 0 0 0 100 3 0|0 3
9 Elective]l Finance 60 20 20 0 0 0 100 3 0 0 3
Total Credits| 30

*Newly Added Covrses

*MBA Dual Program reyuires students to select four elective domains from specialization buckets encompassing Finance, Marketing, and HR, enhancing interdisciplinary expertise and

professional versatility.
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Syllabus-2023-2024

(SOM)(MBA-Dual_Specialization)

Title of the Course Viva-Voce on Summer Internship
Course Code MBA-306[P]
Part A
L|T|P |C
Year 2nd Semester 3rd Credits
00 |3
Course Type Project
Course Category Projects and Internship
Successful completion of the summer intemnship program and
Pre-Requisite/s familiarity with the tasks, projects, challenges, and solutions Co-Requisite/s
encountered during the internship period.
CO1- Students will be able to reflect on their summer training experience and articulate the knowledge and skills
gained.(BL3-Apply)
CO2- Students will be able to demonstrate critical thinking and problem-solving abilities in discussing real-world
business scenarios encountered during the internship.(BL4-Analyze)
CO3- Students will be able to communicate effectively about their internship projects, tasks, and responsibilities.
Course Outcomes (BL3-Apply)

& Bloom's Level

CO4- Students will be able to apply theoretical concepts learned in the MBA program to practical situations
encountered during the internship.(BL3-Apply)

CO5- Students will be able to receive constructive feedback on their performance and areas for improvement from
faculty evaluators.(BL3-Apply)

CO06- Students will be able to gain insights into professional conduct, ethical behavior, and workplace dynamics
through reflective discussions.(BL6-Create)

SKill Development

Entrepreneurship X
Employability X SDG4(Quality education)
Course Elements Professional Ethics X SDG (Goals) SDG8(Decent work and economic growth)
Gender X SDG17(Partnerships for the goals)
Human Values X
Environment X
Part B
Modules Contents Pedagogy Hours
Review of Internship Experience: Reflecting on overall
experience Highlighting key learnings Identifying Experiential Learning 45
significant achievements

Analysis of Learned Skills and Knowledge: Evaluating
skills acquired during the internship Assessing
knowledge gained in various areas Relating internship
experiences to academic learning

Experiential Learning 45

Discussion of Challenges Faced and Solutions
Implemented: Identifying obstacles encountered during
the internship Describing strategies employed to Experiential Learning 45
overcome challenges Reflecting on lessons learned
from overcoming difficulties

Presentation of Internship Projects: Showcasing
projects completed during the internship Discussing the

objectives, methods, and outcomes of projects Sharing Experiential Leaming 1
insights gained from project experiences D
i. \ K
ST
REGISTRAR
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Part D(Marks Distribution)

Theory
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
Practical
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
100 40 0 0 100
Part E
Books
Articles
References Books
MOOC Courses
Videos
Part F
Project 1 No project available
Project 2 No project available
Project 3 No project available
Project 4 No project available
Project 5 No project available
Course Articulation Matrix
COs | PO1 PO2 |PO3 |PO4 |PO5 |PO6 |PO7 |PO8 |PO9 |PO10 PO11 PO12 PSO1 PS0O2 PSO3
CO1 1 - - 1 1 - 1 - - - - - 1 - 2
coz2 |2 - 3 - 1 1 2 - - - - - 1 1 -
co3 |1 . 2 - 1 - - 1 . ) - : ) ) 1
CO4 1 2 - 1 - 1 2 1 - - - - 1 1 -
Cos |- 1 2 1 2 1 1 - - - - - - 1 -
co6 |1 . 1 2 1 1 . 1 3 - - - : . 1

REGISTRAR
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Syllabus-2023-2024
(SOM)(MBA-Dual_Specialization)
Title of the Course Dissertation
Course Code MBA-405 [P]
Part A
L T P C
Year 2nd Semester 4th Credits
0 0 10 10
Course Type Project
Course Category Projects and Internship
Pre-Requisite/s Completion of core MBA courses Co-Requisite/s

Course Outcomes
& Bloom's Level

CO1- Student will be able to apply research methodologies to investigate a specific business problem or
phenomenon in depth.(BL3-Apply)

C€02- Student will be able to synthesize and analyze relevant literature to inform the research topic and support
findings.(BL4-Analyze)

CO3- Student will be able to design and execute a structured research plan, including data collection and analysis.
(BL4-Analyze)

€04- Student will be able to interpret research findings and draw meaningful conclusions based on empirical
evidence.(BL4-Analyze)

CO5- Student will be able to communicate research findings effectively through a written dissertation and oral
defense.(BL5-Evaluate)

CO6- Student will be able to demonstrate ethical conduct in all aspects of the research process.(BL5-Evaluate)

Skill Development v

Entrepreneurship v

e o, SDG1(No poverty)

Spoyabiy SDG4(Quality education)
Course Elements | Professional Ethics X SDG (Goals) | 5pGs(Decent work and economic growth)

Gender X SDG17(Partnerships for the goals)

Human Values X

Environment X

Part B
Modules Contents Pedagogy Hours
1 Research Proposal Development Workshops, Case Studies, Mentorship 60
2 Review of Literature Workshops, Case Studies, Mentorship 60
3 Research Methodology Workshops, Case Studies, Mentorship 60
B Data Collection and Analysis Workshops, Case Studies, Mentorshi 60
p
5 Discussion, Conclusion, Presentation and Defense Workshops, Case Studies, Mentorship 60
Part C
Indicative-ABCA/PBL/
Modules Title Experiments/Field work/ Bloom's Level Hours
Internships
Students will work on real-world business problems
b related to their research topic, applying theoretical Field work BLS5-Evaluate 45
knowledge to practical scenarios.
REGISTRAR

ITM UNIVERSITY
Cwahor (M. P) 6




Part D(Marks Distribution)

Theory
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
Practical
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
100 40 0 0 100
Part E
Books Creswell, J. W. (2018). Qualitative inquiry and research design: Choosing among five approaches. Sage
Publications.
Articles ?g;?f D. (2008). The role of literature review in the research process. Journal of Business & Management, 14(1),
References Books Kumar, R. (2020). Research methodology: A step-by-step guide for beginners. Sage Publications.
MOOQOC Courses
Videos Scribbr. (2019, October 3). How to write a thesis: Step by step guide [Video]. YouTube.
hitps://www.youtube.com/watch?v=-qFi5Sh90aGw
Part F
Project 1 No project available
Project 2 No project available
Project 3 No project available
Project 4 No project available
Project 5 No project available
Course Articulation Matrix
COs | PO1 PO2 PO3 PO4 PO5 | PO6 | PO7 PO8 PO9 PO10 PO11 PO12 PSO1 PS0O2 PSO3
CO1 1 - 1 - 1 1 2 1 - - - - 1 2 1
coz |2 1 3 - 1 - - 1 - - - - - 1 .
Co3 |2 - - 1 - 2 - - - - - - 1 2 1
CO4 |2 1 - 3 3 - 1 - - - - - - 1 1
Cos5 |2 1 3 1 - 2 1 1 - - - - 1 - 1
co6 |2 - 1 - 1 - 1 - - - - - 1 1 -

>
REGISTRAR
ITM UNIVERSITY
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STUDY AND EVALUATION SCHEME (2023-2024)
( SUBJECT-WISE DISTRIBUTION OF MARKS AND CORRESPONDING CREDITS)

Programme:BBA_Hons(BBA_Hons) Semester:5th
Maximum Marks Allotted Credits Allotted | 1ot
S.No.| CourseCode | Course Name Wiy Ay m
endsem.| M |  Class |EndSem. | Prograssive | internal e R
Exam Exam Participation | Exam Evaluation Viva
1 |AMC-501[T] Operation Research au <0 .0 v o 0 100 + 0|0 -
2 |BMC-501[T] | Business Policy an_ Shategy 20 20 .0 v U 0 100|300l 3
3 |CMC-50.[P] Viva-voce on S immer Inte;nship ] 0 0 1wu ] 0 1000 | 0|03 3
4 Eleztive3varketing® U 0 .0 L v 0 100 + | 0|0 4
5 Eleztive3HR* SU 20 .0 v O 0 100 | 4|00 4
6 Eieztive3 Finance 60 <0 .0 v G 0 100 0|0 B
7 Elective2nlarketing* ol -0 .0 L o 0 100 [ -
8 ElectiveZHR™ 50 0 .0 L J 0 100 + 0|0 -
9 Elective2 Finance 20 20 .0 v v 0 100 | 4|00 N
10 ElectivelMarketing* 60 20 20 0 0 0 100 | 4|00 4
11 ElectivelHR* 60 20 20 0 ] 0 100 [ 4|00 4
12 Electivel Finance 60 20 20 0 ] 0 100 [ 4|00 4
Total Credits| 22
*Newly Added Courses

*Students enrolled in the BBA program are required to select three electives from Finance, Marketing, and HR specialization buckets, providing flexibility in specialization areas.

-

4
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Syllabus-2023-2024
(SOM)(BBA_Hons)
Title of the Course Viva-voce on Summer Internship
Course Code BMC-502[P]
Part A
L |T (P |C
Year 3rd Semester Sth Credits
0 |0 |3
Course Type Lab only
Course Category Internships
Successful completion of the summer internship program and
Pre-Requisite/s familiarity with the tasks, projects, challenges, and solutions Co-Requisite/s

encountered during the internship period.

Course Outcomes
& Bloom's Level

CO1- Students will be able to reflect on their summer training experience and articulate the knowledge and skills
gained.(BL1-Remember)

CO02- Students will be able to demonstrate critical thinking and problem-solving abilities in discussing real-world
business scenarios encountered during the internship.(BL2-Understand)

CO3- Students will be able to communicate effectively about their internship projects, tasks, and responsibilities.
(BL3-Apply)

CO4- Students will be able to apply theoretical concepts learned in the MBA program to practical situations
encountered during the internship.(BL4-Analyze)

CO5- Students will be able to receive constructive feedback on their performance and areas for improvement from
faculty evaluators.(BL5-Evaluate)

Skill Development X

re: hip X SDG3(Good health and well-being)
E"m'plg;igﬁi‘:ymxp SDG4(Quality education)
. SDG8(Decent work and economic growth
Course Elements Professional Ethics X $DG (Goats) SDG1E?(Res;onsible ::]onsupti‘g:";I an% ;
Gender X production)
Human Values X SDG17(Partnerships for the goals)
Environment X
Part B
Modules Contents Pedagogy Hours
Review of Internship Experience: Reflecting on overall
experience Highlighting key learnings Identifying Experiential Learning 45
significant achievements

Analysis of Learned Skills and Knowledge: Evaluating
skills acquired during the internship Assessing
knowledge gained in various areas Relating internship
experiences to academic learning

Experiential Learning 45

Discussion of Challenges Faced and Solutions
Implemented: Identifying obstacles encountered during
the internship Describing strategies employed to Experiential Learning 45
overcome challenges Reflecting on lessons learned
from overcoming difficulties

Presentation of Internship Projects: Showcasing
projects completed during the internship Discussing the
objectives, methods, and outcomes of projects Sharing
insights gained from project experiences

Experiential Learning 45

u@%

REGISTRAR
ITM UNIVERSITY
Gwalior (M_P) 9




Part D(Marks Distribution)

Theory
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
Practical
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
100 40 0 0 100
Part E
So00ks
Arti. les
References Books
MOOC Courses
Videos
Part F
Proje.t1 No project available
Proje.t2 No project available
Proje-t3 No project available
Proje~t4 No project available
Proje-t5 No project available
Course Articulation Matrix
COs | PO1 PO2 |PO3 |PO4 |PO5 |PO6 |PO7 |PO8 |PO9 |PO10 PO11 PO12 PSO1 PS0O2 PS03
cor 1 |- I - - - - : - : ! : -
coz2 |2 - - . - - - - - - - 1 1 -
co3 |2 - - - - - - - - - - - - 1
co4 |1 2 1 . - é . : ’ . - 1 1 .
Co5 |- 1 - - - - - - - - - - 1 -
CO6 |- - - £, ) F - 3 - - . - . .

REGISTRAR
ITM UNIVERSITY
Gwahor (M. P)
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CELEBRATING DREAMS

MBA Dissertations: A Comprehensive Overview of Research Undertaken

by Students at the School of Management, ITM University, Gwalior

MBA dissertations are a pivotal component of graduate business education, offering students
the opportunity to delve deeply into a specific area of interest within their field of study. This
summary provides an in-depth analysis of the diverse range of dissertation topics undertaken
by MBA students at the School of Management, ITM University, Gwalior, while also
highlighting the importance of dissertations in shaping students' academic and professional
development.

Importance of Dissertation for MBA Students

The dissertation represents the pinnacle of academic achievement for MBA students, offering
a platform for them to showcase their research prowess, critical thinking abilities, and practical
application of theoretical knowledge. Its significance cannot be overstated, as it serves as a
testament to students' mastery of their chosen field and their readiness to transition into the
realm of business professionals.

1. Research Skills Enhancement: Conducting a dissertation involves extensive research,
data collection, and analysis, which provides students with valuable experience in research
methodology and enhances their research skills.

2. Critical Thinking and Problem-Solving: Dissertations require students to critically
analyze existing literature, identify research gaps, and propose innovative solutions to real-
world business challenges, fostering critical thinking and problem-solving abilities.

3. Specialization Exploration: Dissertations allow students to explore specific areas of
interest within their field of study, enabling them to develop expertise and specialization in
niche areas of business management.

4. Application of Theoretical Knowledge: By applying theoretical concepts learned in the
classroom to practical scenarios, dissertations bridge the gap between academic theory and
real-world application, equipping students with valuable practical insights.

S. Career Advancement: A well-executed dissertation can enhance students' resumes and
differentiate them in the competitive job market, showcasing their expertise, research
capabilities, and commitment to their field of study.

6. Contribution to Knowledge: Dissertations contribute to the existing body of knowledge
in various fields of business management, providing valuable insights and solutions to
contemporary business challenges.

7. Networking Opportunities: Engaging in dissertation research often involves
collaboration with industry professionals, academic mentors, and peers, facilitating
networking opportunities, and expanding students' professional connections.

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in
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CELEBRATING DREAMS

Overview of MBA Dissertation Topics

The dissertation topics undertaken by MBA students at ITM University, Gwalior, reflect the
diverse interests and specializations in business management. The topics span across various
domains, including marketing, finance, human resources, agriculture, and technology. Notable
dissertation topics include:

1. Impact of Green Buildings on Customer Behavior: Investigating the influence of
environmentally sustainable buildings on consumer behavior, with a focus on customer
preferences and decision-making processes.

2. Social Media Marketing's Influence on Consumer Behavior in Agriculture: Analyzing
the impact of social media marketing strategies on consumer behavior in the agricultural
sector, exploring trends, attitudes, and purchasing patterns.

3. E-commerce's Effect on Agribusiness Firms' Performance: This dissertation examines
the implications of e-commerce adoption for agribusiness firms in terms of financial
performance, operational efficiency, and market competitiveness.

4. Self-Service Technologies and Customer Readiness: Exploring the readiness of
customers to adopt self-service technologies in various industries, assessing factors
influencing acceptance and adoption rates.

5. Online Banking and Customer Value: Investigating the relationship between online
banking services and customer perceived value, analyzing factors influencing customer
satisfaction and loyalty.

6. Application of Technology Acceptance Model in Healthcare Robotics: The Technology
Acceptance Model (TAM) is used to assess the adoption of robotics technology in the
healthcare industry, evaluating its impact on patient care, efficiency, and cost-effectiveness.

7. Brand Anthropomorphism and Cognitive Dissonance in Apple Products: This
dissertation examines brand anthropomorphism and its effects on consumer behavior,
mainly focusing on cognitive dissonance and brand loyalty in relation to Apple products.

Evaluation Criteria for MBA Dissertations
1. Research Quality (25%):

a. Clarity and coherence in research objectives, hypotheses, and methodology.
b. Rigor in data collection, analysis, and interpretation.

¢. Use of credible sources and literature to support arguments and findings.

d. Contribution to existing knowledge in the field.

2. Critical Thinking and Problem-Solving (20%):

a. Depth of critical analysis in identifying research gaps and addressing research questions.
b. Creativity and innovation in proposing solutions to real-world business challenges.
,-¢. Logical reasoning and sound judgment in drawing conclusions based on empjri
“5',“3) _I.’I.. - evidence. REGISTRAR
. M ITM UNIVERSITY
Gwalior (M.P)

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in
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CELEBRATING DREAMS

3. Theoretical Application (15%):

a. Effective integration of theoretical frameworks and concepts into the dissertation.

b. Demonstrate understanding of theoretical principles and their relevance to the research
topic.

c. Ability to apply theoretical insights to analyze practical business scenarios and
phenomena.

4. Methodological Soundness (15%):

a. Appropriateness of research design and methodology for addressing research objectives.
b. Transparency and reliability in data collection methods and techniques.
c. Awareness and mitigation of potential biases or limitations in the research approach.

S. Contribution to Practice (15%):

a. Relevance and practical implications of research findings for industry practitioners.

b. Potential for application of research outcomes to inform managerial decision-making or
strategy development.

c. Alignment with contemporary business challenges and opportunities.

6. Writing and Presentation (10%):

a. Clarity, organization, and coherence of writing style and structure.
b. Adherence to academic writing conventions and standards.
c. Effectiveness of visual aids or presentation materials in conveying key ideas.

Viva Assessment Criteria:
1. Understanding of Dissertation Content (20%):

a. Ability to articulate research objectives, methodology, and key findings concisely and
accurately.
b. Depth of understanding of theoretical concepts and their application to the research topic.

2. Critical Analysis and Defense (20%):

a. Ability to engage in critical discussion and defend research choices, interpretations, and
conclusions.

b. Response to challenging questions regarding research limitations, implications, and
future directions.

3. Communication Skills (20%):

a. Clarity, coherence, and confidence in oral presentation during the viva.
y.b. Ability to communicate complex ideas effectively to a non-specialist audience.

B REGISTRAR

™ School O
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4. Research Contribution and Impact (20%):

a. Explanation of how the dissertation contributes to advancing knowledge or practice in
the field.
b. Discussion on potential implications of research findings for academia and industry.

Reflection on Learning and Development (20%):

a. Reflection on personal and academic growth throughout the dissertation process.
b. Identify strengths, weaknesses, and lessons learned for future research endeavors or
professional practice.

These evaluation and assessment criteria aim to comprehensively evaluate MBA dissertations'
quality, rigor, and impact, considering both the written document and the viva voce
examination.

Conclusion

MBA dissertations play a crucial role in the academic and professional development of students
by enhancing their research skills, critical thinking abilities, and subject matter expertise. The
diverse range of dissertation topics undertaken by MBA students at ITM University, Gwalior,
underscores the multidisciplinary nature of business management and highlights the
significance of research in driving innovation and growth in the business landscape. As students
engage in dissertation research, they contribute to advancing knowledge in their respective
fields and prepare themselves for successful careers in the dynamic and competitive business

environment.
¥,
f “ . - —~ g
(e REGISTRAR
778 School OF anagement IT™M UNIVERSITY
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2023-24

Dissertation Topics

Sn. | Specialization Students Name Roll No. —— Duration Guide Name
The role of social media
1 MBA Dual Shivangi Sharma MBANIMG21034 | i building brand 2Y, Dr. Gaura Chauhan
Specialization awareness and customer ears
engagement
"VAR Modeling in
MBA Dual B Finance: Portfolio Risk .
2 Specialization hanu Rawat MBANIMG22001 Managoment and Assst 2 Years Dr. Lotica Surana
ializa Allocation”
A comparative study of
3 SMB‘_A_Dw_-l Ritika Sahu MBANIMG22002 | top three commercial 2 Years Mr. Nitesh Dubey
pecialization banks operating in india.
A study on Impact E-
MBA Dual Rishi Banking System on .
4 Specialinttios shika Sachdeva MBAN1MG22005 Financial Inclusion in 2 Years Mr. Nitesh Dubey
India.
"VECM Analysis of
MBA Dual Exchangc Rate .
' i wieven Yasha Agrawal MBANIMG22006 | oot o e 2 Years Dr. Lotica Surana
Emerging Markets"
"Dynamic Linkages
MBA Dual . between Stock Markets: %
6 Veuprsrsiondl Shikha Goyal MBANIMG22007 Evidence from a VECM 2 Years Dr. Lotica Surana
Analysis"
"Predicting Stock Price
- MBA Dual Shashank Gupta MBANIMG22008 | Movements with ARIMA 2 Y, Dr. Lotica Surana
- - - - . - m
Specialization Time Series Analysis"
A study on Effectiveness
of Rewards &
8 SMB}A_Du{-l Shraddha Tomar MBANIMG22009 | Recognition programs on 2 Years Mr. Nitesh Dubey
pecialization Employee performance in
an Indian Organizations.
Investigating the factors
; . affecting consumer
MBA Dual e i iraj
9 desialintin Himangi Saxena MBAN1IMG22010 buyiag behavioe in the 2 Years Mr. Rishab Adhiraj
digital age
The influence of
- MBADual | Anoop Tiwari MBANIMG22012 m“""’“"nwl‘:s"" S 2 Yoars Mr. Rishab Adhiraj
Specialization chain
management
Volatility Forecasting in
08 e bhay Singh Jadon MBANIMG22013 Applicstion of GARCH 2 Years Dr. Lotica $
Models"
't - <
f/ﬁ/@i,: REGISTRAR
o - ITM UNIVERSITY
Gwelior Gwalior (M.
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Sn. | Specialization Students Name Roll No. rtl:ﬂon bz Duration Guide Name
ame
Assessing the impact of
MBADual | Vipul Sharma MBANIMG22014 | fnancial literacy on Dr. Rakhi Chauhan
12 | gpecialization pul personel financial 2 Years - Cha
management
Analyzing the strategies
MBA Dual Sakshi for successful market .
13 Ao st akshi Sharda MBANIMG22015 anicy and expansion in 2 Years Dr. Rakhi Chauhan
emerging markets
"ARDL Approach to
Investigate the
14 MBA Dual Amit Tiwari MBANIMG22016 | Relationship between Dr. Vinay Gupta
Specialization 2 Years
pec Trade Openness and
Economic Growth"
"ARDL Modeling of
MBA Dual Stock Market Retumns and :
15 Smgeote” Maneesh Sharma MBANIMG22018 i 3 Years Dr. Lotica Surana
pecialization Macrocconomi
Variables”
Evaluating the
effectiveness of online
16 MBA Dual Pinky Kumari MBANIMG22019 | marketing and social 2V, Mr. Rishab Adhiraj
Specialization i : -
pec media in attracting and
retaining customers
"Modeling Exchange Rate
MBA Dual Vishal Go. . Volatility with GARCH .
17 Specialization 1 swami MBAN1IMG22020 Models: Evidence f 2 Years Dr. Lotica Surana
Currency Markets"
Initial Public Offerings
MBA Dual Harsh (IPOs) and Market
18 it Gupta MBANIMG22021 Perf: e of - 2 Years Dr. Intekab Khan
of Jupiter Hospital Ltd.
"Macroeconomic
MBA Dual Forecasting with Vector .
Comparative Analysis"
A Comparative Study Of
Depository Schemes Of
MBA Dual Rohit Kushwah SBI BANK & HDFC
2 Specialization g o Bank. (Tools applied: 2 Years Dr. Intekab Khan
mean, percentage, ratio
analysis)
Role of entrepreneurial
21 MBADual | Anirudh Singh MBANIMG22024 | orientation in the growth 2 Years M. Rishab
Specialization of SMEs
- p k-*,
t/ﬁj’i’ REGISTRAR
e ITM UNIVERSITY
Gwalior (M.Py
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23
Sn. | Specialization Students Name Roll No. r;ﬂ.;:'l'opiu Duration Guide Name
Comparative analysis of
Rahul Ahirwar el Py Dr. Intekab Khan
Dual ang over a period
MBA MBANIMG22025 .
2 Seecickasts of time (2015-2020). 2 Years
pecialization :
(Tools applied: mean,
percentage, ratio analysis)
Investigating the impact
MBA Dual sae Ofculm dlvmlty on . _—
23 Specialization Poonam Dilip Ghatole MBANIMG22026 M e 2 Years Mr. Rishab Adhiraj
multinational corporations
9. Impact of Training on
MBA Dual . employee performance . .
2 Berspors Anjali Goyal MBANIMG22027 with apecial sefibence o 2 Years Dr. Shahid Amin
Banks in Madhya Pradesh
A critical study of home
loan schemes offered by
PNB bank with regard to
MBADual | Ankit Yadav MBANIMG22029 | the rise in NPA. (Tools Dr. Intekab Khan
25 Soecializati 2 Years
pocialization applied: Average,
percentage)
An investigation of the
importance of motivation
MBA Dual mHRM‘AStI.ﬂyOfthC .
2% Specialivsion Payal Sharma MBAN1IMG22030 factors behind the 2 Years Mr. Varun Yadav
motivation for future
business leaders.
: . Financial Innovation and
27 MBA Dual 2::’1]“1’ Singh MBANIMG22031 | its Impact on Traditional 2 Years Dr. Intekab Khan
Specialization Banking.
A Study on Financial
Ratio Analysis of selected
28 MBA Dual Amratya Sen MBANIMG22033 | FMCG companies in 2 Years Dr. Intekab Khan
Specialization India. (Tools applied:
ratio analysis)
The Influence of Cultural
Differences on Cross-
MBADual | Ayushi Jain MBANIMG22034 Mr. Varun Yadav
2 | specialization Border Mergers and et
Acquisitions.
Effect of NPA on the
profitability of the
MBADual | Muskan Rawat MBANIMG22035 | Sclected public sector Dr. Intekab
30 Specialization banks in India. (Tools 2 Years
applied: Correlation
b analysis, T-Test)
= 5 perTmJ
) St ITM UNIVERSITY
mmgf,._ym o Gwalior (M_P)
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization Students Name Roll No. “;:;:Twi“ Duration Guide Name
Corporate Governance
31 M:BADUal Dharna Yadav MBAN1MG22036 | and Firm Performance: A 3 Years M. Varun Yadav
Specialization Comparative Analysis.
A study on Service
Quality dimensions and
0 MBADual | Shivam Jha MBANIMG22037 | Customer satisfaction with > Years | Dr- Shahid Amin
Specialization special reference to
selected commercial
banks in India.
A study on Social media
33 MBADual | Vidhi Jain MBANIMG22038 mﬁﬁi fbm“h’“;‘“t: 3 Years | Dr- Shahid Amin
Specializati
g g automobile industry.
Mobile-first banking
offers versatility for users
4 MBADual | Ajay Sharma MBAN1MG22039 :::d"“g 'h"; aﬁm“ 2 Years | Mr. Manoj Yadav
Specializati becoming & norm
o - for service providers and
for neo banks.
Fraud Mitigation and
Cybersecurity is a must
35 MBA Dual Sanskar Singh MBANIMG22040 | while working with 2 Years | Mt Manoj Yadav
Specialization fintech to protect users in
their transactions
Impact of Digital
36 MBA Dual Muskan Gupta MBANIMG22041 | Transformation on 2 Years | Dr- Rambabu Shridhar
Specialization Financial Services
Effect of NPA on the
profitability of the
o MBADual | Sakshi Tomar MBANIMG22042 m&mj 2 Years | Dr- Rambabu Shridhar
Specializat X :
oy o Correlation analysis, T-
Test)
- Finance Applications are
growing in popularity
38 MBADual | Yashasvi Harne (CR) MBANIMG22044 | making investment in 2 Years | Mr. Manoj Yadav
Specialization stocks and budgeting
much simpler.
A study of fintech
. solution in india- .
MBADual | Sankesh Bhagoria MBANIMG22045 | ©°° Mr. Nitesh Dubey
39 Suaciketion W&a]lmmg?; : 2 Years
~
Cryptocurrency and
40 MBADual | Radhika Agrawal MBANIMG22046 ?1 Sehhea T“"“?E'f:' "1 oves | De
%‘L‘{ = and Challenges. REGISTRAR
- S— ITM UNIVERSITY
— drtamrererrthet iy
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List of Students for Dissertation along with fopics- MBA-V Trimester A.Y.2022-23

Dissertation Topics
Sn. | Specialization Students Name Roll No. " Duration Guide Name
The impact of leadership
MBADual | Rohit Khatana MBANIMG22047 | styles on organizational Mr. Rishab Adhiraj
41 APt g 2 Years
Specialization performance
A Study on the Impact of
Q MBADual | Vaidehi Halve MBANIMG22048 m".‘“‘h“_ °l°g3: = ‘h‘]. > Years | Mr. Nitesh Dubey
Specialization : n Indi
Web 3.0 covers an entire
internet based on
Decentralized exchanges
. . and Blockchain .
43 SPI\GIEA_D@IM Himani Gupta MBANIMG22049 | logy. This is 2 Years | Mr. Manoj Yadav
mainly to incorporate
Cryptocurrency and
tokens for online trading.
- Sustainability from
% MBADual | Sanskar Jain MBANIMG22050 | fintech “"t"':n‘:l";h o > Years | Mr Manoj Yadav
Specialization ;mz";“‘cy mpact
vesting
. le of micro-loans in the .
MBADual | Pavan Rajput MBANIMG22052 | g Dr. Rambabu Shridhar
45 Specialization P modern financial industry 2 Years -
Sustainable finance:
4% MBADual | Ppriya Bhadouriya MBANIMG22053 | Navigating the path to 2 Years | Mr. Manoj Yadav
Specialization greener economies
Impact of Intemational
. s Trade Policies on
MBA Dual Arvind Pilania MBANIMG22055 e Dr. Intckab Khan
o Specialization z{l.lltmahc:::l 2 Years
Cryptocurrency and
MBADual | Ashutosh Gangil MBANIMG220s6 | Blockehain Technology: Dr. Intekab Khan
48 S o Implications for Financial 2 Years
Specialization e
"ARDL Analysis of the
MBADual | Bhavesh Kumar MBANIMG22057 | Relationship between Dr. Lotica Surana
49 . ge . Government Debt and 2 Years
Oposiiamiion Economic Growth"
A critical study of home
MBADual | Chirag Jain MBANIMG220sg | osn schemes offered by Dr. Rambabu Shridhar
50 alizati SBI bank concemns the 2 Years
> pos rise in NPA
The Role of Artificial ~.
51 MBA Dual Mohit Tomar MBANIMG22060 | Intelligence in Investment ) Years | Dr Shi
Speeialization Decision-Making.
Bre— REGISTRAR
. . I ITM UNIVERSITY
BGwelior Gwabor (M.

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA

mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in




z

UNIVERSITY

SWALIOR = MP « INDIA

"CELEBRATING DREAMS'

List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23
Dissertation Topics

Sn. | Specialization Students Name Roll No. Name Duration Guide Name
Looking at the rapid
growth of intemational
52 MBA Dual Rishabh Agrawal MBANIMG22061 | microfinance case of 2 Years Mr. Ambar Agrawal
Specialization Bandhan Finance in
gwalior
What role do credit and
MBADual | AnshuKushwah MBANIMG22065 °'|i‘“. finaacial "‘;"‘““ 2 Years | Mr. Ambar Agrawal
Specialization play in growth an
mvestment?
53
Influence of geopolitical
MBA Dual Brishav Parihar MBANIMG22066 | conflicts on global fiscal 2 Years Mr. Manoj Yadav
Specialization markets.
54
A Study on the role of
retail banking in offering
MBADual | Chetan Parashar MBANIMG22067 | financial assistance to 2Years | Mr. Nitesh Dubey
Specialization develop rural areas in
India.
55
Impact of organisations

policies on employee

MBA Dual Deepak Kumar Singh MBANIMG22068 2 Years Ms. Shorya Gupta

Specialization m:ntir:m and employee
belongingness
56
The Effect of
Personalization and
MBADual | Gourav Kumar MBANIMG22069 | Targeted Marketing on 2 Years | Ms. Shorya Gupta
Specialization Customer Satisfaction and
Loyalty.
57 S
Impact of Social Media
Marketing and Consumer
MBA Dual Kanika Bansal MBANIMG22071 | Reviews on Brand 2 Vears | Ms. Shorya Gupta
Specialization Perception and Purchase
Intentions.
58
A Study on Impact of Job
MBADual | Muskan Gupta MBANIMG22072 | 5™ ‘“’.' °“.Em'?1°_ Ay 2 Vears | Mr Nitesh Dubey
Specialization motivation i private
» organizations in India.
Analyzing the Effect of
Price Discounts and
MBADual | Nakul Singh Chauhan | MBANIMG22073 | Product Bundling on 2 Years | Ms. Shorya Gupta
Specialization Consumer Buying
& Behavior in [Industry].
A study of financial ratio
MBADual | Nandini Umraiya MBANIMG22074 | analysis of an ABC 2 Years | M. Nitesh Du
- Specialization Company in India.
i A study on SSTs and g
Dual .
@w:lization Prakash MBANIMG22075 | @ ttitude. 2 Years | DrS WPIRAR
| i adooi Of ienncer e ITM UNIVERSITY
Gwelior Gwalior (M.

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in

20



T

1]
= 1

<

v
>

c
=z
im

o
S

CELEBRATING DREAMS

List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization Students Name Roll No. Dlssert}:t:;:Topits Duration Guide Name
. The challenges of selling
MBADual | Ram Singh Chauhan MBANIMG22076 i ¥ ¢ Dr. Gaura Chauhan
63 Specialization to millennial B2B buyers 2 Years
A comparative study of
MBA Dual Stuti Tripathi MBANIMG22078 | ratio analysis in HDFC & Dr. Rambabu Shridhar
64 P . 2 Years
Specialization Central Bank of India.
The ethical considerations
MBADual | Tejaswani Tomar MBANIMG22079 | of using data in digital Dr. Gaura Chauhan
65 - E 2 Years
Specialization marketing
Correlation among
MBADual | Vikram Singh Chauhan | MBANIMG22080 | international commodities Mr. Ambar Agrawal
66 i 2 Years
Specialization and USS
The role of emotional
67 | MBADual | yash Mishra MBANIMG22081 | branding in consumer 2 Years | Dr Gaura Chauhan
Specialization decision-making
Analyzing the role of
68 MBA Dual Kunal Gurung MBANIMG22083 | SCrporate social '. o e 1V Mr. Rishab Adhiraj
Specialization reepcmsib:.hty in building ears
brand equity
han] The effectiveness of
MBA Dual F S MBANIMG22084 | brand extensions and co- Dr. Gaura Chauhan
69 s g . Kulshrestha s . 2 Years
Specialization branding strategies
What effect does foreign
MBA Dual Pradeep Sharma MBANIMG22085 | direct investment have on Mr. Ambar Agrawal
70 free e 5 2 Years
Specialization developing countries?
1. Factors influencing
7n MBADual | Ashutosh MBANIMG22086 | employee engagement in 2 Years | Dr-Rakhi Chauhan
Specialization the digital age
The challenges of
72 MBA Dual Raman Kumar MBANIMG22087 I_'md nang =d 2 Years Dr. Gaura Chauhan
Specialization influencing Gen Z
consumers
Customer preference for
MBANIMG22088 | frozen food in suburban ) .
73 MBAD'HJ Muskan Agrawal arcas 2 Vears Dr. Aditya Ranjan
Specialization
. Digital ent systems
MBA Dual gital paym ys
34 MBADel. Rahul Singh Tomar MBANIMG22089 | 2 PYAIer e e 3 TR P Y
Owmnership Structure’s
MBADual | Saloni Agarwal MBANIMG22090 age . .
75 Specialization Effect on Dividend Policy 2Years | Dr. Rakhi Cha
-]
A G%,)O
A aa
G REGISTRAR
- ITM UNIVERSITY
mmmmmr gement Gwalior (M.P)
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization Students Name Roll No. Dm“;:l:l:TOPIG Duration Guide Name
MBA Dual The role of foreign direct
Specialization investment in the
So 1
76 nu Baghe MBANIMG22091 y ol doveloping 2 Years Mr. Ambar Agrawal
countries
The effect of E-commerce
-- MBADual | Tanya Bhojwani MBANIMG22092 | on traditional retail Mr. Rishab Adhiraj
Specializati : 2 Years
pecialization businesses
The impact of artificial
78 MBADual | Himanshu Shekhar MBANIMG22093 | intelligence (AI) on 2Years | Dr Gaura Chauhan
Specialization marketing strategics
: Impact of Value-Based
Dheerendra Singh
MBA Dual . MBANIMG22094 | Management on Share Dr. Rakhi Chauhan
™ | Specialization | Bhadauriya e - 2 Years - Rakhi
A comparative study of
earning ratio in SBI &
go | MBADual | Nancy Goswami MBANIMG22095 | ICICI Bank. (Tools Dr. Intekab Khan
Specialization ; 2 Years
pec applied: average,
percentage, ratio analysis)
1. How climate change is
81 MBA Dual Akshat Shrivastava MBANIMG22097 | affecting the value of 2 Y Dr. Rakhi Chauhan
Specialization assets o
The effectiveness of
82 MBA Dual Radha Rawat MBANIMG22098 | content marketing in B2B 2, Dr. Gaura Chauhan
Specialization ; Ea
pec lead generation
The impact of technology
83 MBA Dual Aman Singh Sikarwar MBANIMG22099 | on B2B marketing Dr. Gaura Chauhan
Specialization : R
pec strategies
MBA Dual Avushi Rai The role of marketing in
84 Sossialitind yushi Rajpoot MBANIMG22100 R P 2 Years Dr. Gaura Chauhan
MBADual | Deepak Atal MBANIMG22101 | [mpact of capital structure Dr. Rakhi Chauhan
85 Specialization on firm's performance 2 Years !
Artificial Intelligence for
s _ the Financial Services
86 R _Dllﬂl_ Suraj Singh Tomar MBANIMG22102 | Industry: What 3 e 2 Years Dr. Rakhi Chauhan
pecialization Challenges Organizations
to Succeed
87 Spseialiniien v harma MBANIMG22103 harsholder it 2 Years Dr. Rakhi Chauhan
Investigate the
_ cffectiveness of attitude
38 sMB‘A .Du:;-lm Rachit Dixit MBANIMG22104 | change programs in 3 Years | DrShachi
) pegn]mm improving employee
@}g{)“ - morale and prodmhwty. |EE’93$[-RI\R ]
ANAQemant "r(':wahot M.
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization |  Students Name Roll No. m’”";:':;“’"'“ Duration Guide Name
Study Of Consumer
g9 | MBADual | piyush Sharma MBANIMG22105 | Perception of Digital 2 Years | Ms.Amya Chauhan
Specialization Payment Mode
Exploring the role of
MBADual | Kalpana Sharma MBANIMG22106 | ‘rensformational Dr. Shachi Gupta
9 | gpecislization leadership on perceived 2 Years
organizational success
Demonetization And Its
Impact On Adoption Of
91 MBADual | Prashant Sharma MBANIMG22107 | Digital Payment: 2 Vears | Ms.Amya Chauhan
Specialization Opportunities, Issues And
Challenges
A study on digital
gy | MBADual | ShivamSingh MBANIMG22108 | Marketing and Consumer 2 Vears | Dr- Shahid Amin
Specialization | Kamariya Bchax_‘tow concerning
ACs in India.
Investigate how remote
and virtual work
93 MBA Dual Vaibhav Parmar MBANIMG22109 | arrangements impact 2 Vears Dr. Shachi Gupta
Specialization organizational
commitment
Investigate the factors
contributing to the long-
term sustainability of self-
o MBADual | Ayushi Jain MBANIMG22110 | DelP groups, including 2% Dr. Shachi Gupta
Specialization leadership succession, ears
resource management,
and community
engagement.
Explore the challenges
o5 | MBADual | AmanVyas MBANIMG22111 ““1:11 dymams ‘:;e"f.l’b“ > Years | Dr Shachi Gupta
specializaﬁ on re ons in g1g
economy
A Study of Consumer
2% MBADU&I Rahul Pal MBANIMG22114 | Preferences in Purchase 2 Years Mr. Amol Mutatkar
Specialization of Two Wheelers
Impact of GST on the
97 MBADual | Rishav Jiswal MBANIMG22115 | Agriculture Sector in 2 Years | Mr. Varun Yadav
Specialization India.
Impact of GST on Small-
MBADual | Madhuram Agrawal MBANIMG22116 H . Dr. Vinay Gupta
98 Specialization Scale Industry of India 2 Years
. i "t Job crafting interventions i re
MBA Dual Alisha Sisodiya MBANIMG22117 | . Ty Dr. Aditya Ranj 8‘
99 Speg' lization in the education industry 2 Years
G REGISTRAR
s - IT™M UNIVERSITY
e~ ~Jma Gwalior (M_P}

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization Students Name Roll No. rl;t.i;:Tnpics Duration Guide Name
Study of Factors
7 Influencing Customer
100 | MBADual | Mausam Soni MBANIMG22118 | [ o ecision of 2 Years | Mr. Amol Mutatkar
Specialization
TATA Hatchback Cars
An Exploratory Study of
Customers and
101 MBADual | Rohit Yadav MBANIMG22119 | Pharmacists Attitude 2 Years | Mr. Amol Mutatkar
Specialization Towards Acceptance of
Jan Aushadhi
Impact of Digital
102 MBA Dual Rishika Shivhare MBANIMG22120 | Marketing on Consumer 2 Years | Mr. Varun Yadav
Specialization Behavior.
Impact of Capital
. the
MBADual | Harshita Agarwal MBANIMG22121 | Structure on : Dr. Vi ta
103 Spocializaicn o profitability of companies 2 Years nay Gup
in India
Analyzing the Role of
104 | MBADual | Kshama Sharma MBANIMG22123 | Leadership in 2Years | Mr. Varun Yadav
Specialization Organizational Change.
Study on Sales of Electric
105 | MBADual | Francis Vivek Tirkey MBANIMG22124 | Scooter and Customer 2 Years | Mr. Amol Mutatkar
Impact of Dividend
106 | MBADual | shristi Wah MBANIMG22125 | Policy on the profitability |y, | Dr. Vinay Gupta
Specialization of steel industries in India
107 | MBADual Shuchi Sharma MBANIMG22126 | [mPact of ATMs on the > Years | Dr- Shahid Amin
Specialization customer value.
The Challenges and
Opportunities in the
108 | MBADual Shubham Pal MBANIMG22127 | Digitalization of 2 Years | Ms. Akansha Sharma
Specialization Companies in a Post-
COVID-19 World
Impact of Smart Wearable
109 | MBADual Sunakshi Chauhan MBANIMG22128 | Devices among College 2 Years Mr. Amol Mutatkar
Specialization Going Students
Impact of remote work on
110 | MBADual Disha Bhadouria MBANIMG22129 | employee productivity 2 Years | Dr-Rakhi Chauhan
Specialization and well-being
Understanding consumer
adoption and actual usage
: of digital payment
111 | MBADual Jitendra Baghel MBANIMG22130 | oo ents: comparison 2 Years | Ms.Amya
Spcctqhzauon G fion Y
%’ and Generation Z REGISTRAR
T™ U] q
_W!mr et Gwalior (M.P)
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization |  Students Name Roll No. m"”:‘::; Toples | Duration Guide Name
Comparison of dividend
12 MBADual | Ravi Jadon MBANIMG22131 | policy of private and 3 YVears | Dr Vinay Gupta
Specialization public banks of India
THE IMPACT OF
Services, Assurance and
MBA Dual s Efficiency In Customer
113 o500 Ritik Sharma MBANIMG22132 Satisfaction On El ic 3 Years Ms. Amya Chauhan
pecialization : : cctroni
Banking Services Offered
by the Banking Sector
Sustainability and
MBA Dual - Corporate Social _
114 Roaratu Yash Som MBANIMG22133 B ibility in Supply 2 Years Mr. Varun Yadav
Chain Management.
\'3 :
@ REGISTRAR
8chool OF ianag ITM UNIVERSITY
e g Gwalior (M.P}
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MBA Summer Internship Programme Report- School of Management,
ITM University

The summer internship program for the MBA 202 Batch (III Trimester) students of the School
of Management, ITM University, Gwalior, aimed to provide practical exposure to the corporate
world, bridging the gap between theoretical learning and real-world application. The internship
spanned from May 5, 2023, to June 20, 2023, allowing students to immerse themselves in
various organizations across diverse sectors.

Objective:

The primary objective of the internship program was to enhance students' practical skills,
develop professional competencies, and instill workplace ethics and norms. Students were
expected to gain valuable experience and insights that would prepare them for future careers
by participating in internships.

Learning Outcomes:

The internship program aimed to achieve several learning outcomes, including:

1. Application of Theoretical Concepts: Students were encouraged to apply theoretical
concepts learned in the classroom to real-world scenarios, gaining a deeper understanding
of their applicability.

2. Development of Practical Skills: Through hands-on experience, students developed
practical skills essential for their chosen fields, including problem-solving, decision-
making, and technical competencies.

3. Understanding Workplace Norms and Ethics: Immersion in the workplace environment
enabled students to understand and adhere to workplace norms, ethics, and professional
conduct.

4. Enhancement of Critical Thinking and Communication Skills: Students enhanced their
critical thinking and communication skills by addressing real-world challenges and
interacting with colleagues, superiors, and clients.

5. Development of Self-Management Skills: Students learned to manage their time, tasks,
and responsibilities effectively, fostering self-management skills crucial for professional

success.
L
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CELEBRATING DREAMS

Evaluation and Assessment Criteria for the Summer Internship Program

Report Evaluation Criteria:
1. Application of Theoretical Concepts (25%):
a. Ability to identify and articulate theoretical concepts applied during the internship.

b. Clarity in demonstrating the relevance and applicability of theoretical knowledge to
practical scenarios.

c. Depth of analysis in showcasing how theoretical concepts influenced decision-making
and problem-solving.

2. Development of Practical Skills (25%):

a. Evidence of hands-on experience and practical application of skills relevant to the
chosen field.

b. Quality of solutions proposed or implemented to address real-world challenges
encountered during the internship.

¢. Demonstrated improvement or acquisition of technical competencies specific to the
mternship role.

3. Understanding Workplace Norms and Ethics (20%):

a. Adherence to workplace norms, ethics, and professional conduct demonstrated
throughout the internship.

b. Reflection on how exposure to workplace environment enhanced understanding of
organizational culture and ethics.

¢. Handling of ethical dilemmas or challenges with maturity and professionalism.
4. Enhancement of Critical Thinking and Communication Skills (20%):
Clarity and coherence in the communication of ideas, both written and verbal.

b. Evidence of critical thinking through analysis of complex problems and development
of innovative solutions.

c. collaborating effectively with colleagues, superiors, and clients, showcasing strong
interpersonal skills.

5. Development of Self-Management Skills (10%):

a. Ability to manage time, tasks, and responsibilities effectively during the internship
period.

b. Evidence of prioritization and organization in completing assigned work within
deadlines.

c¢. Reflection on personal growth in self-management skills and strategies for

improvement. : ! %’
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CELEBRATING DREAMS

Viva Assessment Criteria:

1. Understanding of Internship Experience (20%):
a) Articulation of key learnings and experiences gained during the internship.

b) Ability to relate internship experiences to academic learning objectives and
personal/professional development goals.

2. Application of Theoretical Knowledge (20%):

a) Discussion on how theoretical concepts learned in the classroom were applied in
practical situations during the internship.

b) Examples illustrating the integration of theoretical knowledge into real-world decision-
making processes.

3. Problem-Solving and Decision-Making Skills (20%):
a) Response to hypothetical or real-world scenarios, showcasing problem-solving
abilities.
b) Explanation of decision-making processes undertaken during the internship and
rationale behind choices made.
4. Communication and Presentation Skills (20%):
a) Clarity, coherence, and persuasiveness in communication during the viva.

b) Ability to effectively convey ideas, arguments, and reflections on internship
experiences.

5. Self-Reflection and Professional Growth (20%):

a) Reflection on personal strengths, weaknesses, and areas for improvement identified
during the internship.

b) Discussion on strategies for continued professional development based on internship
experiences.

Overall, the evaluation and assessment criteria aim to comprehensively evaluate students'
performance during the internship program, encompassing their practical skills, theoretical
understanding, ethical conduct, critical thinking abilities, communication proficiency, and self-
management competencies.

Conclusion:

The summer internship program for the MBA 2022 Batch (III Trimester) at the School of

Management, ITM University, Gwalior, proved to be a valuable experience for participating

students. It provided them with practical exposure, enhanced their skills, and prepared them for

future careers in their respective fields. Moving forward, it is essential to continue refining and

adapting internship programs to align with industry trends and emerging challenges, ensuri
- ‘)a_mdents receive the most relevant and impactful training experiences.
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MBA 2023 BATCH (II TRIMESTER)
S.no Roll No. Name Organization Faculty Mentor
1 | MBANIMG23001 | Abhay Pratap Singh Parmar | Tech Mahindra Dr. Vandana Bharti
> | MBANIMG23002 | Akash Rajput Vashundhara Polyfiber Pvt.Ltd | Dr. Vandana Bharti
3 | MBANIMG23003 | Aman Rana Reliance Securities Dr. Vandana Bharti
4 | MBANIMG23004 | Ankit Bhagat Reliance Smart Money Mr. Keshav Kansana
5 | MBANIMG23005 | Ansh Gupta ReaderClub Mr. Keshav Kansana
6 | MBANIMG23006 | Arun Yadav ReaderClub Mr. Keshav Kansana
7 | MBANIMG23007 | Aruna Pal Fares Daddy Mr. Keshav Kansana
g | MBANIMG23008 | Ashish Rajput Reliance Securities Dr. Shachi Gupta
9 | MBANIMG23009 | Chetan Chaturvedi Arya Ag Dr. Shachi Gupta
10 | MBANIMG23010 | Devraj Verma Reliance Securities Dr. Shachi Gupta
11 | MBANIMG23011 | Devraj Yadav ReaderClub Dr. Shachi Gupta
12 | MBANIMG23012 | Divakar Tyagi Pristyn Care Dr. Rakhi Chauhan
13 | MBANIMG23013 | Fiza Khan PIIT Services Private Limited | Dr. Rakhi Chauhan
14 | MBANIMG23014 | Igbal Khan Reliance Securities Dr. Rakhi Chauhan
15 | MBANIMG23015 | Kajol Shivhare Country Holiday Travel India | Dr. Rakhi Chauhan
16 | MBANIMG23016 | Mohit Solanki Country Holiday Travel India | Mr. Manoj Kumar
17 | MBANIMG23017 | Priya Tiwari FB Business Private Limited Dr. Lotica Surana
18 | MBANIMG23018 | Priyanshi Tiwari Triedge Solutions Dr. Lotica Surana
19 | MBANIMG23019 | Sakshi Parmar Tech Mahindra Dr. Lotica Surana
20 | MBANIMG23020 | Saurabh Triedge Solution Dr. Lotica Surana
21 | MBANIMG23021 | Shaurav Singh Tomar Reliance Securities Ms. Shorya Gupta
22 | MBANIMG23022 | Shreya Garg Ken Research Ms. Shorya Gupta
23 | MBANIMG23023 | Shubham Kushwah A27 Trading Academy Ms. Shorya Gupta
24 | MBANIMG23024 | Sonam Sharma Reliance Smart Money Ms. Shorya Gupta
25 | MBANIMG23025 | Sumit Sharma Reliance Smart Money Dr. Gaura Chauhan
26 | MBANIMG23026 | Tarun Jadhav Adani Wilmar Ltd Dr. Gaura Chauhan
27 | MBANIMG23027 | Utkarsh Singh Kushwah | A2z Trading Academy Dr. Gaura Chauhan
28 | MBANIMG23028 | Yash Rajput Reliance Securities Dr. Gaura Chauhan
29 | MBANIMG23029 | Akanksha Upadhyay Country Holiday Travel India | Ms. Vartika Singh
30 | MBANIMG23030 | Ankush Singh Reliance Industries Ms. Vartika Singh
31 | MBANIMG23031 | Anshika Jain Poolstack Technologies Ltd. | Ms. Vartika Singh
37 | MBANIMG23032 | Deepak Dhakad Basio Organic Dr. Gaura Chauhan
33 | MBANIMG23033 | Dinesh Thapa Peershala. HR Department Ms. Vartika Singh
34 | MBANIMG23034 | Girraj Sharma Country Holiday Travel India | Ms. Ameya Chauhan (]
35 | MBANIMG23035 | Jyoti Rajpoot Global Placement Hub Dr. Gaura CMMJ
% MBANIMG23036 | Kamna Bhadouriya Greyquest Ms. Ameya Chayhag |5 TRIAR
i e
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37 | MBANIMG23037 Muskan Sharma Country Holiday Travel India Ms. Ameya Chauhan
38 | MBANIMG23038 | Sakshi Bhagat Tech Mahindra Ms. Ameya Chauhan
39 | MBANIMG23039 | Shubham Rajput Cincooni Systems Ms. Akansha Sharma
40 | MBANIMG23040 | Sourav Sharma Reliance Securities Ms. Akansha Sharma
41 | MBANIMG23041 | Suniyojita Verma JK Tyre Ms. Akansha Sharma
42 | MBANIMG23042 Surabhi Chauhan Reliance Securities Ms. Akansha Sharma
43 | MBANIMG23043 | Vanshika Kashyap UAS International Dr. Rambabu Shridhar
44 | MBANIMG23044 | Nitin Pal UAS International Dr. Rambabu Shridhar
45 | MBANIMG23045 | Adarsh Agrawal Country Holiday Travel India | Dr. Rambabu Shridhar
46 | MBANIMG23046 | Ajay Dubey Country Holiday Travel India | Dr. Rambabu Shridhar
47 | MBANIMG23047 | Amit Singh Reliance Securities Mr. Ambar Agarwal
48 | MBANIMG23048 | Aparna Tomar CJ Darcl Mr. Ambar Agarwal
49 | MBANIMG23049 | Aspit Goyal Reliance Smart Money Mr. Ambar Agarwal
50 | MBANIMG23050 | Gaurav Kushwah Country Holiday Travel India | Mr. Ambar Agarwal
51 | MBANIMG23051 | Harsh Kushwah AdRyter Advertising Dr. Sushil Laddu
57 | MBANIMG23052 | Namrata Rajpoot Erekrut HR Solution Pvt Ltd | Dr- Sushil Laddu
53 | MBANIMG23053 | Nikita Sharma Reliance JIO Dr. Sushil Laddu
54 | MBANIMG23054 | Rahul Valecha ReaderClub Dr. Sushil Laddu
55 | MBANIMG23055 Satyam Rajput Reliance Securities Mr. Pradeep Singh Tomar
56 | MBANIMG23056 | Shruti Agarwal UAS International Mr. Pradeep Singh Tomar
57 | MBANIMG23057 | Supriya Tirkey ReaderClub Mr. Pradeep Singh Tomar
s | MBANIMG23058 | Vivek Singh Parihar JK Tyre Mr. Pradeep Singh Tomar
59 | MBANIMG23059 | Yash Sharma Country Holiday Travel India | Dr. Intekab Khan
60 | MBANIMG23060 | Yuvraj Singh Chauhan Country Holiday Travel India | Dr. Intekab Khan
61 | MBANIMG23061 | Aditi Kulshrestha State Bank of India Mr. Mr. Nitesh Dubey
62 | MBANIMG23062 | Ashwini Sharma HHL Employment Mr. Mr. Nitesh Dubey
63 | MBANIMG23063 Astha Yadav Country Holiday Travel India Mr. Mr. Nitesh Dubey
64 | MBANIMG23064 | Fareen Jaffri Country Holiday Travel India Mr. Mr. Nitesh Dubey
65 | MBANIMG23065 | Manoj Gurjar ReaderClub Mr. Rishab Adiraj
66 | MBANIMG23066 | Manvi Chauhan Enaunique Pvt Ltd M. Rishab Adiraj
67 | MBANIMG23067 | Mayank Bhoite Country Holiday Travel India | Dr. Intekab Khan
68 | MBANIMG23068 | Naina Batra JK Tyre Mr. Rishab Adiraj
69 | MBANIMG23069 | Nandkishor Jamna Auto Industries Limited | Mr. Rishab Adiraj
70 | MBANIMG23070 | Pratishtha Shalya JK Tyre Mrs. Shalini Jain
73. | MBANIMG23071 | Satbir Singh Tomar Reliance Securities Dr. Intekab KMJS
% MBANIMG23072 | Satish Kumar Baghel UAS International Mrs. Shalini Jajeg ;1S TRAR
e o
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MBA 2023 BATCH (I TRIMESTER)
S.no Roll No. Name Organization Faculty Mentor
73 | MBANIMG23073 | Sourav Yadav Reliance Smart Money Mrs. Shalini Jain
74 | MBANIMG23074 | Yash Mehta ReaderClub Mrs. Shalini Jain
75 | MBANIMG23075 | Ashu Rawat Country Holiday Travel India Dr. Aditya Ranjan
76 | MBANIMG23076 | Prashant Singh Chauhan Country Holiday Travel India Dr. Aditya Ranjan
77 | MBANIMG23078 | Sneha Jain Mondelez India Foods Pvt. Ltd. | Dr. Aditya Ranjan
g | MBANIMG23079 | Soniya Nayak UAS International Dr. Aditya Ranjan
79 | MBANIMG23080 | Vikash Kumar Mishra Reliance Smart Money Dr. Aditya Triphati
g0 | MBANIMG23083 | Abhishek Sharma Montage Enterprise Dr. Aditya Triphati
g1 | MBANIMG23084 | Aman Erekrut HR Solution Pvt Ltd Dr. Aditya Triphati
37 | MBANIMG23085 | Anushka Bajpai HHL employment Dr. Aditya Triphati
g3 | MBANIMG23086 | Darshini Dantre IT Maverick Mr. Abhishek Shrivastav
g4 | MBANIMG23087 | Dev Arora Zomato Mr. Abhishek Shrivastav
g5 | MBANIMG23088 | Divakar Gupta Country Holiday Travel India Mr. Abhishek Shrivastav
g6 | MBANIMG23089 | Harsh Bhargava Talent Corner Mr. Abhishek Shrivastav
g7 | MBANIMG23090 | Jyoti Dhakar State Bank of India Dr. Vinay Gupta
gg | MBANIMG23091 | Prashant Singh Reliance Smart Money Dr. Vinay Gupta
g9 | MBANIMG23092 | Prateek Singh Kushwah | ReaderClub Dr. Vinay Gupta
g0 | MBANIMG23093 | Pushpraj Pal Mondelez International Dr. Vinay Gupta
91 | MBANIMG23094 | Rachana Rathore UAS International Dr. Shahid Amin
97 | MBANIMG23096 | Roshni Sharma Reliance Securities Dr. Shahid Amin
93 | MBANIMG23097 | Sameer Khan Reliance Securities Dr. Shahid Amin
94 | MBANIMG23098 | Satyam Gupta Country Holiday Travel India Dr. Shahid Amin
95 | MBANIMG23099 | Shivani Rathor Country Holiday Travel India | Dr. Vandana Bharti
96 | MBANIMG23100 | Shubham Sharma JBM Mangharam.Food Pvt.Ltd | Dr. Vandana Bharti
97 | MBANIMG23101 | Shubhi Gupta Yugen Infra Dr. Vandana Bharti
9g | MBANIMG23102 | Sumit Korku ReaderClub Dr. Vandana Bharti
99 | MBANIMG23103 | Vansraj Pal Reliance Smart Money Mr. Keshav Kansana
100 | MBANIMG23104 | Vinayak Singh Shidhi Vinayak Enterprises Mr. Keshav Kansana
101 | MBANIMG23105 | Dakshita Sharma Gomechanic Mr. Keshav Kansana
102 | MBANIMG23107 | Md Rehan Reliance Securities Mr. Keshav Kansana
103 | MBANIMG23108 | Omkar Singh Jadon Reliance Smart Money Dr. Shachi Gupta
104 | MBANIMG23109 | Pranjal Gupta UAS International Dr. Shachi Gupta
105 | MBANIMG23110 | Vishal Bhargava ReaderClub Dr. Shachi Gupta
106 | MBANIMG23111 | Aditya Raj Mishra Basio Organics Dr. Shachi Gupta (D |
107 MBANIMG23112 | Ana Querehi Aanam Sutras Dr. Rakhi
(21{pg | MBANIMG23113 | Sanket Agrawal Reliance Smart Money Dr. Rakhi Chaghag |STRAR
—— o
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109 | MBANIMG23115 | Bhavna Rao Appistoki Group Dr. Gaura Chauhan
110 | MBANIMG23116 | Harsh Shrivastav Cincooni Systems Dr. Rakhi Chauhan
111 | MBANIMG23117 | Shivam Jha Cincooni Systems Dr. Rakhi Chauhan
112 | MBANIMG23118 | Deepak Sharma Cincooni Systems Dr. Gaura Chauhan
113 | MBANIMG23119 | Kartik Singh Bhadouriya Talent Corner Hr Services Dr. Lotica Surana
114 | MBANIMG23120 | Nimisha Gupta Aryadhan Financial Solutions Dr. Lotica Surana
115 | MBANIMG23121 | Aman Saxena Seasonings India Ms. Vartika Singh
116 | MBANIMG23122 | Ashish Sharma UAS International Mr. Manoj Kumar
117 | MBANIMG23123 | Preeti Bhagel Vikram Woolens Dr. Lotica Surana
118 | MBANIMG23124 | Aashi Shrivastava Basio Organics Ms. Vartika Singh
119 | MBANIMG23125 | Vikas Gupta Basio Organics Ms. Vartika Singh
120 | MBANIMG23126 | Swapnil Gupta Tech Mahindra Dr. Lotica Surana
121 | MBANIMG23127 | Ritik Singh UAS International Ms. Vartika Singh
122 | MBANIMG23128 | Anushika Saxena UAS International Ms. Ameya Chauhan
123 | MBANIMG23129 | Shashank Bhadoriya UAS International Ms. Ameya Chauhan
124 | MBANIMG23130 | Chitransh Ratnaparkhe Reliance Securities Ms. Ameya Chauhan
125 | MBANIMG23131 | Anurag Gupta ITM Hospital Ms. Ameya Chauhan
126 | MBANIMG23132 | Abhay Pratap Singh UAS International Ms. Akansha Sharma
127 | MBANIMG23133 | Anurag Gupta Talent Corner Ms. Shorya Gupta
128 | MBANIMG23134 | Prabhanshu Dixit Stockology Securities Pvt. Ltd. Ms. Shorya Gupta
129 | MBANIMG23135 | Aashi Khan SoftPath Consulting Ms. Shorya Gupta
130 | MBANIMG23136 | Tamanna Agarwal Arvaag Ms. Akansha Sharma
131 | MBANIMG23138 | Veerbal Singh Dadoriya | Yugen Infra Ms. Akansha Sharma
132 | MBANIMG23139 | Yash Bansal Ageas Federal Ms. Akansha Sharma
133 | MBANIMG23141 | Megha Jha Tech Mahindra Dr. Rambabu Shridhar
134 | MBANIMG23143 | Yogita Jat Basio Organics Dr. Rambabu Shridhar
135 | MBANIMG23144 | Yagya Bansal Baiso Organics Dr. Rambabu Shridhar
136 | MBANIMG23145 | Vikash Singh Chauhan Tech Mahindra Dr. Rambabu Shridhar
137 | MBANIMG23147 | Kanak Khasgiwale Trading Academy Mr. Ambar Agarwal
138 | MBANIMG23149 | Arman Khan UAS International Mr. Ambar Agarwal
139 | MBANIMG23150 | Ashish Singh Rajawat Reliance Smart Money Mr. Ambar Agarwal
140 | MBANIMG23151 | Gaurav Raje ReaderClub Mr. Ambar Agarwal
141 | MBANIMG23152 | Shivani Kirar Global Placement Hub Dr. Sushil Laddu
142 | MBANIMG23153 | Trapti Rana Tech Mahindra Dr. Sushil Laddu Q_
143 | MBANIMG23154 | Deepesh Singh Chauhan | ReaderClub Dr. Sushil Lagdwy_J (>
% MBANIMG23156 | Harshita Shakya UAS International Dr. Gaura Chaghan|S TR/
o, 1 e
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S.no Roll No. Name Organization Faculty Mentor
146 | MBANIMG23158 | Ankit Sharma BB advisory Mr. Pradeep Singh Tomar
147 | MBANIMG23159 | Abhishek Vyas Seasonings India Mr. Pradeep Singh Tomar
148 | MBANIMG23160 | Deepak Kushwah Global Placement Hub Mr. Pradeep Singh Tomar
149 | MBANIMG23161 | Kancha Raje Parmar UAS International Dr. Intekab Khan
150 | MBANIMG23162 | Astha Gubrele UAS International Dr. Intekab Khan
151 | MBANIMG23163 | Rahul Shrivastava Fitelo Dr. Intekab Khan
152 | MBANIMG23164 | Suryansh Singh Country Holiday Travel India Dr. Intekab Khan
153 | MBANIMG23165 | Jatin Savita Country Holiday Travel India Mr. Manoj Kumar
154 | MBANIMG23166 | Jeetu Kushwah Country Holiday Travel India Mr. Manoj Kumar
155 | MBANIMG23167 | Nilesh Narayani Reliance Securities Mr. Manoj Kumar
156 | MBANIMG23168 | Srajan Sharma ReaderClub Mr. Manoj Kumar
157 | MBANIMG23169 | Deepak Singh ReaderClub Mr. Mr. Nitesh Dubey
158 | MBANIMG23170 | Priyanka Singh Gurjar Tech Mahindra Mr. Mr. Nitesh Dubey
159 | MBANIMG23171 | Sourav Singh Kushwah | Tech Mahindra Mr. Mr. Nitesh Dubey
160 | MBANIMG23172 | Dev Gupta UAS International Mr. Mr. Nitesh Dubey
161 | MBANIMG23173 | Gaurav Shrivastava Reliance Smart Money Mr. Rishab Adiraj
162 | MBANIMG23174 | Harsh Gupta Reliance Smart Money Mr. Rishab Adiraj
163 | MBANIMG23175 | Kumud Sharma Reliance Smart Money Mr. Rishab Adiraj
164 | MBANIMG23176 | Pradhi Bansal Home First Finance Company Mr. Rishab Adiraj
165 | MBANIMG23177 | Shivam Tomar UAS International Mrs. Shalini Jain
166 | MBANIMG23178 | Sourabh Sahu Country Holiday Travel India Mrs. Shalini Jain
167 | MBANIMG23179 | Luv Gupta ReaderClub Mrs. Shalini Jain
168 | MBANIMG23180 | Nikhil Chauhan UAS International Mrs. Shalini Jain
169 | MBANIMG23181 | Rajesh Rathore Basio organics Dr. Aditya Ranjan
170 | MBANIMG23183 | Rishabh Mittal UAS International Dr. Aditya Ranjan
171 | MBANIMG23184 | Manshi Singh Corwhite Solutions Pvt, Ltd. Dr. Aditya Ranjan
172 | MBANIMG23185 | Rishi Dalvi Talent Corner Pvt. Ltd. Dr. Aditya Ranjan
173 | MBANIMG23186 | Ashutosh Pathak Reliance Securities Dr. Aditya Triphati
174 | MBANIMG23187 | Parag Mishra Country Holiday Travel India Dr. Aditya Triphati
175 | MBANIMG23188 | Kartik Baghel ReaderClub Dr. Aditya Triphati
176 | MBANIMG23189 | Akash Baghel Ageas Federal Bank Dr. Aditya Triphati
177 | MBANIMG23190 | Manish Rawat Aashman Foundation Mr. Abhishek Shrivastav
178 | MBANIMG23191 | Sonali Raikwar Country Holiday Travel Mr. Abhishek Shrivastav
179 | MBANIMG23192 | Animesh Gaikwad Softpath Consulting Mr. Abhishek Shrivaslia@__
180 MBANIMG23193 | Shubham Yadav UAS International Mr. Abhishe A

% MBANIMG23194 | Shubham Yadav Reliance Smart Money Dr. Vinay Guplag GISTRAR
s 155 'MBANIMG23195 | Aman Diwedi UAS International Dr. Vinay Guplg,,, . E=ITF
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183 | MBANIMG23196 | Aman Diwedi Hotel Clark's Shiraz Dr. Vinay Gupta
184 | MBANIMG23197 | Dhruv Gupta Basio Organics Dr. Vinay Gupta
185 | MBANIMG23198 | Megha Gaur Reliance Securities Dr. Shahid Amin
186 | MBANIMG23199 | Samkshika Sahu UAS International Dr. Shahid Amin
187 | MBANIMG23200 | Mukul Jain ReaderClub Dr. Shahid Amin
188 | MBANIMG23201 | Neha Sharma ReaderClub Dr. Shahid Amin
189 | MBANIMG23202 | Shridhar Suri Zomato Dr. Aditya Triphati
190 | MBANIMG23204 | Paras Gaur Country Holiday Travel India Ms. Akansha Sharma
191 | MBANIMG23205 | Abhshek Parihar ReaderClub Mr. Ambar Agarwal
192 | MBANIMG23206 | Ayush Shakya Country Holiday Travel India Ms. Ameya Chauhan
193 | MBANIMG23207 | Meer Batham Prem Motors Pvt Ltd Mr. Manoj Kumar
194 | MBANIMG23206 | Muskan Gupta UAS International Mr. Abhishek Shrivastav
195 | MBANIMG23208 | Prabhanshu Kujur Country Holiday Travel India Dr. Rakhi Chauhan
196 | MBANIMG23209 | Sanjeev Savita ReaderClub Dr. Lotica Surana
197 | MBANIMG23210 | Anuja Khasgiwale ReaderClub Dr. Gaura Chauhan
198 | MBANIMG23211 | Vivek Kumar Dhakar NJ Groups Ms. Vartika Singh
199 | MBANIMG23212 | Mohit Kukreja Avasg Ms. Akansha Sharma
200 | MBANIMG23213 | Sachin Sharma UAS International Ms. Shorya Gupta
201 | MBANIMG23214 | Shefali Sharma Reliance Smart Money Mr. Manoj Kumar
¥
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CELEBRATING DREAMS

BBA Summer Internship Programme Report- School of Management,
ITM University

The School of Management at ITM University organized a comprehensive Summer Internship
Programme for BBA IV Semester students from June 01 to July 10, 2024. This initiative aimed
to bridge the gap between academic learning and practical industry experience. The internship
was designed to provide students with hands-on exposure to the corporate world, enabl ing them
to apply their theoretical knowledge to real-world business challenges, thereby enhancing their
professional competencies and preparing them for successful careers.

Objectives of the Internship Programme
The primary objectives of the Summer Internship Programme for BBA students were:

* Practical Corporate Exposure: To immerse students in a professional environment where
they can experience corporate culture and dynamics firsthand.

* Application of Academic Knowledge: To enable students to apply theoretical concepts
learned in the classroom to real-world business scenarios.

* Skill Enhancement: To develop essential professional skills such as communication,
problem-solving, and teamwork.

* Industry-Specific Expertise: To provide students with a deep understanding of the
workings of various industries and sectors.

* Career Development: To assist students in gaining insights into potential career paths and
industry roles.

Internship Process

The internship process for the BBA IV Semester students was meticulously organized to ensure
meaningful and impactful industry exposure. Here’s an outline of the internship process:

Roles and Responsibilities

Interns were assigned roles that aligned with their academic specializations and career
aspirations. The roles varied from market research analysts, financial analysts, human
resources assistants, and operations coordinators to business development executives. Key
responsibilities included:

» Conducting market research and analysis.
 Assisting in financial planning and analysis.
* Supporting HR activities such as recruitment, training, and employee engagement.

* Managing and improving operational processes.

LAY i . . s - - - - oge
*5:“’)- Developing business strategies and contributing to project management. REGISTRAR
T Schiool O ermant 1T“"T l‘_Nl"-ER-“n‘
Gwelor Gwalbior (MY
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Key Projects and Assignments

Interns worked on several significant projects and assignments that allowed them to apply their
classroom knowledge effectively. Notable projects included:

* Market Analysis and Strategy Development: Students conducted in-depth market
research for new product launches and developed comprehensive market entry strategies.

» Financial Modelling and Analysis: Interns participated in financial data analysis,
forecasting, and developing financial models for budgeting and investment planning.

» HR Policy Review and Implementation: Students evaluated and implemented HR
policies and contributed to employee training programs.

* Operational Efficiency Improvement: Interns identified areas for operational
improvements and developed strategies to enhance efficiency and reduce costs.

Learning Outcomes
The internship program yielded significant learning outcomes for the students:

* Practical Application of Theoretical Knowledge: Students successfully applied their
academic learning to real business challenges, deepening their understanding of complex
concepts.

* Enhanced Professional Skills: The internship fostered the development of critical skills
such as analytical thinking, problem-solving, communication, and teamwork.

* Industry-Specific Knowledge: Students gained valuable insights into the operations of
various industries, understanding market trends, regulatory environments, and competitive
landscapes.

» Networking Opportunities: Interns built professional networks by interacting with
industry experts, mentors, and peers, which could benefit their future career prospects.

The Summer Internship Programme for BBA IV Semester students was a significant success,
providing invaluable practical experience and professional development opportunities. The
program effectively aligned with the academic objectives of the School of Management, ITM
University, and greatly contributed to the student's career readiness. The insights and skills
gained during the internship will be a strong foundation for their future careers in the dynamic
business world.
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We're excited to offer you a special position as a Marketing Intern in our organization
(CORIZO). This role is full of teamwork, and growth. Your enthusiastic participation
has caught our eye, and we believe you're a fantastic fit for this fantastic epportunity,
Please double-check the details we've provided below.

Get ready for an amarzing journey as follows:

Desgnaton: "Marketing Intern (Brand Promotion)”
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Student Name : Himanshu Dubey

Phone Number : +918458997349
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College Name : Ttm University, Gwalior .
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Report on Industrial Visits for MBA Students at the School of
Management, ITM University, Gwalior

Industrial visits are integral to the academic curriculum, particularly for management students
pursuing MBA programs. These visits are designed to give students practical exposure to real-
world business operations, complementing theoretical knowledge gained in classrooms. In
December 2023, MBA students from the School of Management at ITM University, Gwalior,
had the privilege of visiting three prominent companies: MG Industries Limited, Supreme
Industries Limited, and SRF Limited. This report outlines the objectives, significance, and
outcomes of these industrial visits, along with the need for and importance of such initiatives
for MBA students.

Objectives of Industrial Visits

1. Bridge Theory with Practice: The primary objective of industrial visits is to bridge
the gap between theoretical learning and practical application. Students can
contextualize their theoretical knowledge and understand its real-world implications by
witnessing real-world business processes, technologies, and operations.

2. Exposure to Industry Dynamics: Industrial visits offer students exposure to the
dynamics of various industries, including market trends, technological advancements,
and operational strategies. This exposure helps students stay abreast of industry
developments and prepares them to adapt to changing business landscapes.

3. Interaction with Industry Experts: Through industrial visits, students can interact
with industry experts, professionals, and leaders. These interactions facilitate
knowledge exchange, mentorship, and networking, enhancing students' understanding
of industry practices and fostering personal and professional growth.

4. Enhanced Employability: Industrial visits play a crucial role in enhancing students'
employability by providing them with insights into industry requirements, expectations,
and job roles. Exposure to real-world business environments also increases students'
chances of securing internships, corporate training opportunities, and pre-placement
offers (PPOs).

h

Management Lessons: Industrial visits serve as a platform for students to observe and
learn management concepts in action. From production management to quality control,
students gain insights into how management principles are implemented and
operationalized within organizations, thereby enriching their academic learning with
practical experiences.

6. Skill Development: Industrial visits contribute to the holistic development of students
by fostering the enhancement of interpersonal, communication, and teamwork skills.
Engaging with industry professionals and navigating real-world challenges cultivates
resilience, adaptability, and problem-solving abilities among students, essential
qualities for future business leaders.

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
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Need for and Importance of Industrial Visits for MBA Students

1. Practical Application of Theoretical Concepts: MBA programs emphasize
theoretical frameworks and concepts relevant to business management. However,
practical application is equally vital for students to comprehend the intricacies of
business operations. Industrial visits offer students the opportunity to witness firsthand
the application of theoretical knowledge in real-world scenarios, thereby enhancing
their understanding and retention of concepts.

2. Exposure to Industry Best Practices: The business landscape is constantly evolving,
driven by technological advancements, market dynamics, and consumer preferences.
To remain competitive, MBA students must stay updated on industry best practices,
emerging trends, and innovative strategies. Industrial visits facilitate exposure to
leading organizations, allowing students to observe and learn from industry pioneers,
adopt best practices, and benchmark their learning against industry standards.

3. Networking and Career Opportunities: Networking plays a crucial role in career
advancement, particularly in the competitive business environment. Industrial visits
provide students with opportunities to network with industry professionals, build
relationships, and explore potential career paths. Moreover, interactions during
industrial visits may lead to internships, job placements, or collaborative projects,
thereby enhancing students' career prospects and industry relevance.

4. Enhanced Learning Experience: Traditional classroom learning, while essential, may
lack the dynamism and practicality offered by real-world experiences. Industrial visits
enrich the learning experience by immersing students in authentic business
environments, where they can observe processes, interact with professionals, and apply
theoretical knowledge in practical settings. This hands-on approach reinforces
academic learning and fosters critical thinking, problem-solving, and decision-making
skills.

S. Holistic Development: MBA education encompasses more than academic knowledge:;
it encompasses the development of well-rounded individuals equipped with technical
expertise and soft skills. Industrial visits contribute to holistic student development by
fostering personal growth, cultural awareness, and global perspective. By exposing
students to diverse industries, cultures, and business practices, industrial visits broaden
their horizons and nurture attributes such as adaptability, resilience, and cross-cultural
communication.

6. Alignment with Industry Requirements: Employers increasingly seek candidates
with academic qualifications, practical experience, and industry insights. Industrial
visits align MBA programs with industry requirements by exposing students to real-
world challenges, industry dynamics, and professional expectations. This alignment
enhances students' employability, prepares them for corporate roles, and equips them
with the skills and knowledge necessary for success in the business world.

v
AN L A
B REGISTRAR
. SR ITM UNIVERSITY

oS Scbc h* - e Gwabior (M.

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in



=i

=<

IIIIIII“”

Zz Jim

c
<
2 m
=
w
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Industrial Visits to MG Industries Limited, Supreme Industries Limited,
and SRF Limited

1. MG Industries Limited

MG Industries Limited, established in 1989, is a prominent manufacturer of Butyl inner tubes
located near Gwalior, Madhya Pradesh. The company has built a strong reputation as a leading
supplier in the automotive industry, particularly as an Original Equipment Manufacturer
(OEM) for JK Tyre. In addition to supplying tubes under the JK Tyre brand, MG Industries
also markets its own brands such as Maxstone, JRF, and Toronto, catering to diverse market
segments.

Objectives Achieved:

a. Manufacturing Processes: Students gained firsthand exposure to the manufacturing
processes involved in producing Butyl inner tubes, including mixing, extrusion, curing, and
testing phases.

b. Quality Control and Assurance: Observing MG Industries' rigorous quality control
measures highlighted the importance of maintaining high standards in product quality and
reliability.

c. Logistics and Supply Chain: Insights into the company's logistics and supply chain
management provided students with an understanding of efficient inventory management
and distribution strategies.

d. Technological Integration: Exposure to advanced technologies used in tube
manufacturing underscored the role of innovation in enhancing productivity and meeting
market demands.

2. Supreme Industries Limited:

Supreme Industries Limited, with nearly 80 years of experience in the plastics industry, stands
as a testament to innovation, excellence, and sustainability. The industrial visit to Supreme
Industries Limited offered MBA students invaluable insights into the manufacturing processes,
product innovation, and corporate strategies of a leading player in the plastics sector.

Objectives Achieved:

a. Understanding of Manufacturing Processes: Students gained firsthand exposure to the
manufacturing processes involved in plastics production, including extrusion, molding, and
finishing.

b. Product Innovation and R&D: The visit provided insights into Supreme Industries'
commitment to product innovation, sustainability, and research and development (R&D)
initiatives.

¢. Corporate Sustainability Practices: Students learned about Supreme Indu ;

242 sustainability practices, including recycling initiatives, eco-friendly products, @pdISTRAR
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CELEBRATING DREAMS

d. Quality Management Systems: Observing quality control measures and adherence to
international standards enhanced students' understanding of quality management systems
in manufacturing.

3. SRF Limited:

SRF Limited is renowned for its high-performance reinforcements, including nylon and
polyester yarns and fabrics, catering to diverse non-consumer and lifestyle applications. The
industrial visit to SRF Limited exposed MBA students to advanced manufacturing processes,
technological innovations, and global business practices.

Objectives Achieved:

a. Technological Advancements: Students witnessed state-of-the-art manufacturing
facilities and advanced technologies used in the production of high-performance
reinforcements.

b. Global Market Dynamics: Insights into SRF Limited's global presence, market
expansion strategies, and competitive positioning provided students with a broader
understanding of global business dynamics.

¢. Quality Assurance and Compliance: Observing quality assurance protocols, compliance
with industry standards, and adherence to regulatory requirements highlighted the
importance of quality management and regulatory compliance in business operations.

d. Industry Best Practices: Interactions with industry experts and professionals facilitated
knowledge sharing and exposure to industry best practices in manufacturing, supply chain
management, and corporate governance.

Conclusion:

The industrial visits to MG Industries Limited, Supreme Industries Limited, and SRF Limited
were instrumental in providing MBA students with practical exposure to diverse manufacturing
environments and business practices. These visits not only enhanced their understanding of
industry-specific operations but also underscored the importance of innovation, quality
management, sustainability, and global competitiveness in today's business landscape. Such
experiential learning opportunities are crucial in bridging the gap between theory and practice,
equipping students with valuable insights and skills for their future careers in management and
leadership roles.

.
o
o REGISTRAR
178 School OF Management IT™ UNIVERSITY
Iw

Gwelior Gwabior (M.

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in



1]
1[]]

1
I
=1

_.<

i

=0
=W
5 |

1]

Z

=

- mun*l”

CELEBRATING DREAMS

Industrial Visit Report: Exploring Practical Insights at MG Industries
Limited

The School of Management at ITM University organized an industrial visit to MG Industries
Limited near Gwalior, Madhya Pradesh, on 12 and 14 December 2023. The visit aimed to
provide MBA students with practical insights into the operations of a prominent manufacturer
of Butyl inner tubes. This report summarizes the key observations, learnings, and experiences
gained during the visit.

Overview of MG Industries Limited: Established in 1989, MG Industries Limited has
established itself as a leading manufacturer of Butyl inner tubes in India. The company operates
from its plant in Malanpur, near Gwalior, and serves as an Original Equipment Manufacturer
(OEM) for JK Tyre. In addition to catering to JK Tyre, MG Industries markets its own brands
including Maxstone, JRF, and Toronto, catering to various market segments.

Key Observations and Learnings: MBA students were immersed in various aspects of MG
Industries' operations during the visit. The following observations and learnings were noted:

l. Manufacturing Processes: Students witnessed the complete manufacturing cycle of Butyl
inner tubes, starting from the mixing of raw materials through extrusion, curing, and final
testing. This comprehensive exposure provided insights into the industry's operational
efficiencies and quality control benchmarks.

2. Quality Control Measures: The visit highlighted MG Industries' rigorous quality
assurance protocols. Students observed how each stage of production is meticulously
monitored to ensure adherence to international quality standards. This emphasis on quality
underscored the company's commitment to delivering reliable products to its customers.

3. Logistics and Supply Chain: Insights into MG Industries' logistics and supply chain
management practices taught students the complexities involved in managing inventory
and ensuring timely delivery. The visit emphasized the importance of efficient logistics in
supporting manufacturing operations and meeting customer demands.

4. Technological Integration: Exposure to advanced manufacturing technologies showcased
MG Industries' dedication to technological innovation. Students learned how these
technologies enhance production efficiency, reduce costs, and maintain product
consistency, supporting the company's competitive edge in the market.

Conclusion: The industrial visit to MG Industries Limited was highly informative and
beneficial for MBA students from the School of Management at ITM University. It provided
practical insights into the operations of a leading manufacturer in the automotive components
sector. The visit not only complemented theoretical knowledge with real-world applications
but also highlighted the critical role of innovation, quality management, and efficient logisti
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Industrial Visit Report: Exploring Practical Insights at Supreme
Industries Limited

The School of Management at ITM University organized an industrial visit to Supreme
Industries Limited, a prominent player in the plastics industry, on [Date of Visit]. This report
summarizes the key observations, learnings, and experiences gained during the visit.

Overview of Supreme Industries Limited: Supreme Industries Limited boasts nearly 80
years of experience in the plastics industry, focusing on innovation, sustainability, and
excellence. The company is renowned for its diverse range of plastic products and solutions,
catering to various sectors including construction, infrastructure, packaging, and more.

Key Observations and Learnings: During the visit, MBA students gained valuable insights
mto various aspects of Supreme Industries' operations. The following observations and
learnings were noted:

1. Manufacturing Processes: Students observed the intricacies of plastics production, from
raw material handling through extrusion and molding to the final finishing processes. This
exposure highlighted the importance of precision, efficiency, and quality in manufacturing
operations.

2. Product Innovation and R&D: The visit showcased Supreme Industries' emphasis on
continuous innovation and R&D. Students learned about new product development
processes, market research strategies, and integrating customer feedback into product
design and improvement.

3. Corporate Sustainability Initiatives: Insights into Supreme Industries' sustainability
practices underscored its commitment to environmental responsibility. Students learned
about initiatives such as recycling of plastic waste, use of eco-friendly materials, and
adherence to regulatory standards aimed at reducing environmental impact.

4. Quality Assurance and Compliance: Observing quality management systems in action,
students understood the stringent quality control measures implemented by Supreme
Industries. The visit emphasized the company's dedication to delivering high-quality
products that meet customer expectations and regulatory requirements.

Conclusion: The industrial visit to Supreme Industries Limited provided MBA students from
the School of Management at ITM University with practical insights into the operations of a
leading player in the plastics sector. It facilitated a deeper understanding of manufacturing
processes, product innovation strategies, corporate sustainability practices, and quality
management systems.
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Industrial Visit Report: Exploring Practical Insights at SRF Limited
Manufacturing Unit

The School of Management at ITM University organized an enriching industrial visit to SRF
Limited's manufacturing unit on [Date of Visit]. This report aims to provide a detailed overview
of the visit, highlighting key observations, learnings, and insights gained during the experience.

Overview of SRF Limited: SRF Limited is a renowned company recognized for its high-
performance reinforcements, including nylon and polyester yarns and fabrics. The company
serves diverse industries with applications ranging from non-consumer products to lifestyle
products. SRF Limited operates advanced manufacturing facilities and maintains a global
presence with a focus on innovation and sustainability.

Key Observations and Learnings: During the visit, MBA students had the opportunity to
observe and learn firsthand about various aspects of SRF Limited's manufacturing unit:

1. Technological Advancements: Students witnessed advanced manufacturing technologies
and automated processes used for producing nylon and polyester yarns. This exposure
underscored the role of technology in improving efficiency, precision, and product
consistency in manufacturing operations.

2. Global Market Dynamics: Insights into SRF Limited's global business operations
provided students with a deeper understanding of market expansion strategies, customer
segmentation approaches, and the impact of global economic factors on business decisions.

3. Quality Assurance and Compliance: Observing quality control measures and compliance
practices emphasized SRF Limited's commitment to maintaining high product standards
and meeting regulatory requirements. Students gained insights into quality management
systems and their importance in ensuring product reliability and customer satisfaction.

4. Industry Best Practices: Interactions with industry experts and professionals during the
visit facilitated knowledge sharing on industry best practices in manufacturing, supply
chain management, and corporate governance. Students learned about innovative
approaches to sustainability, operational efficiency, and continuous improvement.

Conclusion: The industrial visit to SRF Limited's manufacturing unit gave MBA students
valuable practical insights into advanced manufacturing processes, technological innovations,
global business practices, and quality assurance standards. The experience enhanced students'
understanding of real-world industrial operations and equipped them with industry-relevant
knowledge and skills. Such experiential learning opportunities are crucial for bridging the gap
between classroom learning and practical application, preparing students to excel in their future
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