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Total Number of Research Projects in Post-graduate program

Program Total Number of students
involved in research projects
Research Projects
MBA (Dual Specialization) 252
BBA 142

The MBA students at the School of Management engage in both mini and major projects to
enhance their practical knowledge and hands-on experience. Encouraged to immerse themselves
in research, students delve into diverse settings such as the university, hospitals, and the
community. This approach fosters a research-centric mindset, enabling students to develop
valuable nsights and skills for academic and professional growth.

Total Number of Internship Projects in Post-graduate Program

Program Total Number of students
involved in research projects
Internships
MBA (Dual Specialization) 252

Practical experience i1s deemed essential in the School of Management's MBA program. To
ensure this, mandatory internships have been integrated into the curriculum. These internships
are structured to provide students with real-world exposure and hands-on training, crucial to
their final year education.

Total Number of Field Project/Industry Visits in Post-graduate Program

Program Total Number of students
involved in field projects
Field Project/Industry visits
MBA (Dual Specialization) 252
BBA 142

Field or industrial visits are integral to the MBA program at the School of Management. These
visits provide invaluable insights into various industries' internal operations and working
dynamics, offering students practical exposure to real-world business scenarios. Throughout the
course, MBA students embark on field visits to diverse industries from manufacturing to service
sectors. These visits offer firsthand experiences and enable students to connect th

.Jandscape by w1tness1ng the day-to-day operations, management strategnes and industry frax
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STUDY AND EVALUATION SCHEME (2022-2023)
( SUBJECT-WISE DISTRIBUTION OF MARKS AND CORRESPONDING CREDITS)

Programme:MBA(Dual_Specialization) Semester:4th
Maximum Marks Allotted Credits Allotted 0’::"5
S.No.| CourseCode | Course Name "y Peacticel :::a
Endsem.| M9 | Class  [Endsem.| Prograssive | intemal % B I
Bam | ST |participation | Exam | Evaluation | Viva
1 [MBA-401[T] |Management Science 40 30 30 0 0 00 [3[ofof 3
2 [MBA-402[T] |Management Information System | 40 30 30 0 0 100 |3|0[0] 3
3 |MBA-406[P] Viva-Voce on Summer Training 0 0 0 0 100 100 | 0 )0 |3 3
4 Elective4 Marketing 0 0 0 100 0 0 100 |ofo]1] 1
5 Elective4HR® 0 0 0 100 0 0 100 [ofof1] 1
" Electived Finance 0 0 0 100 0 0 100 [ofof1] 1
7 Elective3 Marketing 40 30 30 0 0 0 100 |3]|0 0] 3
8 Elective3HR* 40 30 30 0 0 0 100 | 3|00 3
9 Elective3 Finance 40 30 30 0 0 0 10 |3]o0o]o] 3
10 Elective2 Marketing 40 30 0 0 0 0 70 [3]0fo] 3
11 Elective2HR* 40 30 30 0 0 0 100 [3[ofof 3
12 Elective2 Finance 40 30 30 0 0 0 100 [3[ofof 3
13 Elective ] Marketing 40 30 30 0 0 0 100 |3]|0]o] 3
14 Elective IHR* 40 30 30 0 0 0 100|300 3
15 Elective] Finance 40 30 30 0 0 0 100 |3[0]o] 3
Total Credits| 29

*Newly Added Courses

*MBA Dual Program requires students to select four elective domains from specialization buckets encompassing Finance, Marketi ng, and HR, enhancing interdisciplinary expertise and
professional versatility.
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STUDY AND EVALUATION SCHEME (2022-2023)
( SUBJECT-WISE DISTRIBUTION OF MARKS AND CORRESPONDING CREDITS)

Programme:MBA(Dual_Specialization) Semester:6th
Total
Maximum Marks Allotted Credits Allotted Credits
Total
SNo.| CourseCode | Course Name T— Poscticnl Marks
End Sem. st Class End Sem. | Prograssive | Internal L - P
Exam Participation | Exam Evaluation Viva
1 |MBA-601[P] Dissertation 0 0 0 0 0 100 100 1] 0 |10| 10
Total Credits| 10
*Newly Added Courses
-
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Syllabus-2022-2023

(SOM)(MBA-Dual_Specialization)

Title of the Course Viva-Voce on Summer Training
Course Code MBA-406[P]
Part A
L|T |P |C
Year 2nd Semester 4th Credits
0|0 |3
Course Type Project
Course Category Projects and Internship
Successful completion of the summer internship program and
Pre-Requisite/s familiarity with the tasks, projects, challenges, and solutions Co-Requisite/s
encountered during the internship period.
CO1- Students will be able to reflect on their summer training experience and articulate the knowledge and skills
gained.(BL3-Apply)
CO2- Students will be able to demonstrate critical thinking and problem-solving abilities in discussing real-world
business scenarios encountered during the internship.(BL4-Ana
C0O3- Students will be able to communicate effectively about their internship projects, tasks, and responsibilities.
Course Outcomes (BL3-Apply)
& Bloom's Level CO4- Students will be able to apply theoretical concepts learned in the MBA program to practical situations
encountered during the internship.(BL3-Apply)
CO5- Students will be able to receive constructive feedback on their performance and areas for improvement from
faculty evaluators.(BL3-Apply)
CO6- Students will be able to gain insights into professional conduct, ethical behavior, and workplace dynamics
through reflective discussions.(BL6-Create)
SKill Development v
Entrepreneurship X
Employability X SDG4(Quality education)
Course Elements Professional Ethics X SDG (Goals) SDG8(Decent work and economic growth)
Gender X SDG17(Partnerships for the goals)
Human Values X
Environment X
Part B
Modules Contents Pedagogy Hours

Review of Internship Experience: Reflecting on overall
experience Highlighting key learnings Identifying
significant achievements

Experiential Learning

45

Analysis of Leamned Skills and Knowledge: Evaluating
skills acquired during the internship Assessing
knowledge gained in various areas Relating internship
experiences to academic learning

Experiential Learning

45

Discussion of Challenges Faced and Solutions
Implemented: Identifying obstacles encountered during
the internship Describing strategies employed to
overcome challenges Reflecting on lessons learned
from overcoming difficulties

Experiential Learning

45

Presentation of Internship Projects: Showcasing
projects completed during the internship Discussing the
objectives, methods, and outcomes of projects Sharing
insights gained from project experiences

Experiential Learning

45




Part D(Marks Distribution)

Theory
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
Practical
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
100 40 0 0 100
Part E
Books
Articles
References Books
MOOC Courses
Videos
Part F
Project 1 No project available
Project 2 No project available
Project 3 No project available
Project 4 No project available
Project 5 No project available
Course Articulation Matrix
COs | PO1 PO2 (PO3 |PO4 |PO5 |PO6 |PO7 |PO8 |PO9 |PO10 PO11 PO12 PSO1 PSO2 PS03
CcO1 1 - - 1 1 - 1 - - - - - 1 - 2
coz2 |2 - 3 - 1 1 2 - - - - - 1 1 -
Co3 1 - 2 - 1 - - 1 - - - - - - 1
CO4 1 2 - 1 - 1 2 1 - - - - 1 1 -
Cco5 |- 1 2 1 2 1 1 - - - - - - 1 _
co6 |1 - 1 2 1 1 a 1 1 . - - . . 1
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Syllabus-2022-2023

(SOM)(MBA-Dual_Specialization)

Title of the Course Dissertation
Course Code MBA-601[P]
Part A
L T P C
Year 2nd Semester 6th Credits
0 0 10 10
Course Type Project
Course Category Projects and Internship
Pre-Requisite/s Completion of core MBA courses Co-Requisite/s
CO1- Student will be able to apply research methodologies to investigate a specific business problem or
phenomenon in depth.(BL3-Apply)
CO2- Student will be able to synthesize and analyze relevant literature to inform the research topic and support
findings.(BL4-Analyze)
Course Outcomes ::Bm:‘id;nz‘t! ;mll be able to design and execute a structured research plan, including data collection and analysis.
& Bloom's Level €04- Student will be able to interpret research findings and draw meaningful conclusions based on empirical
evidence.(BL4-Analyze)
CO5- Student will be able to communicate research findings effectively through a written dissertation and oral
defense.(BL5-Evaluate)
CO6- Student will be able to demonstrate ethical conduct in all aspects of the research process.(BL5-Evaluate)
Skill Development v
Entrepreneurship v
e SDG1(No poverty)
Pployehiny SDG4(Quality education)
Course Elements Professional Ethics X SDG (Goals) SDG8(Decent work and economic growth)
Gender X SDG17(Partnerships for the goals)
Human Values X
Environment X
Part B
Modules Contents Pedagogy Hours
1 Research Proposal Development Workshops, Case Studies, Mentorship 60
2 Review of Literature Workshops, Case Studies, Mentorship 60
3 Research Methodology Workshops, Case Studies, Mentorship 60
4 Data Collection and Analysis Workshops, Case Studies, Mentorship 60
5 Discussion, Conclusion, Presentation and Defense Workshops, Case Studies, Mentorship 60
Part C
Indicative-ABCA/PBL/
Modules Title Experiments/Field work/ Bloom's Level Hours
Internships
Students will work on real-world business problems
5 related to their research topic, applying theoretical Field work BLS5-Evaluate 45
knowledge to practical scenarios,




Part D(Marks Distribution)

Theory
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
Practical
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
100 40 0 0 100
Part E
Sooks grm_wel_l, J. W. (2018). Qualitative inquiry and research design: Choosing among five approaches. Sage
ublications.
Articles i{lr‘)(ilsezgf, D. (2008). The role of literature review in the research process. Journal of Business & Management, 14(1),
References Books Kumar, R. (2020). Research methodology: A step-by-step guide for beginners. Sage Publications.
MOOC Courses
Videos Scribbr. (2019, October 3). How to write a thesis: Step by step guide [Video]. YouTube.
https://www.youtube.com/watch?v=-qFiSh90aGw
Part F
Project 1 No project available
Project 2 No project available
Project 3 No project available
Project 4 No project available
Project 5 No project available
Course Articulation Matrix
COs | PO1 PO2 |PO3 |PO4 |PO5 |PO6 |PO7 |PO8 |PO9 |PO10 PO11 PO12 PSO1 PSO2 PS03
cO1 1 - 1 - 1 1 2 1 - - - - 1 2 1
coz2 |2 1 3 - 1 - - 1 - - - - - 1 ~
co3 |2 - - 1 - 2 - - - - - - 1 2 1
co4 |2 1 . 3 3 3 1 : - g : . - 1 1
Cos |2 1 3 1 - 2 1 1 - - - - 1 - 1
co6 |2 - 1 ) 1 . 1 . 3 - . . 1 1 .
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STUDY AND EVALUATION SCHEME (2022-2023)
( SUBJECT-WISE DISTRIBUTION OF MARKS AND CORRESPONDING CREDITS)

Programme:BBA_Hons(BBA_Hons) Semester:5th
Maximum Marks Allotted Credits Allotted | 10t
S.No.| CourseCode | Course Name Ty PRt e
endsem.| M9 | Class |Endsem.| Prograssive | Interal T )
Exam Exam Participation | Exam Evaluation Viva
1 |BBA-501[1: Busmess Policy and Strategy-1 40 30 30 0 0 0 100 | 3|01|0 3
2 |BBA-502[T_ Operation Research 40 30 30 0 0 0 100 | 3010 3
3 |BBA-3503[1; Management Information System | 40 30 30 0 0 0 100 |3 |01]0 3
4 |BBA-507[P] Viva-Voce on Summer Internship 0 0 0 0 0 100 | 100 [ O | O |3 3
5 Elective3 Marketing +0 30 30 0 0 0 100 | 41010 4
6 Elective3HR* 20 30 30 0 0 0 100 |4 )10 )]0 4
7 Elective3Finance* <0 30 30 0 0 0 100 | 4 | 0|0 4
8 Elective2 Marketing 20 30 30 0 0 0 100 | 4| 0|0 4
9 Elective2HR* 40 30 30 0 0 0 100 | 4|00 .
10 Elective2Finance* 40 30 30 0 0 0 100 | 4010 +
11 Electivel Marketing 40 30 30 0 0 0 100 | 4|00 +
12 ElectivelHR* 40 30 30 0 0 0 100 |4 )10 1]0 4
13 Elective 1Finance® 40 30 30 0 0 0 100 |4 )00 R
Total Credits | 24
*Newly Added Courses
*Students enrolled in the BBA program are required to select three electives from Finance, Marketing, and HR speciali buckets, providing flexibility in speciali areas.



Syllabus-2022-2023

(SOM)(BBA_Hons)

Title of the Course Viva-Voce on Summer Intermnship
Course Code BBA-507[P]
Part A
L [T [P |C
Year 3rd Semester 5th Credits
0 [0 |3
Course Type Lab only
Course Category Internships
Successful completion of the summer internship program and
Pre-Requisite/s familiarity with the tasks, projects, challenges, and solutions Co-Requisite/s

encountered during the internship period.

Course Outcomes
& Bloom's Level

CO1- Students will be able to reflect on their summer training experience and articulate the knowledge and skills
gained.(BL1-Remember)

€O2- Students will be able to demonstrate critical thinking and problem-solving abilities in discussing real-world
business scenarios encountered during the internship.(BL2-Understand)

CO3- Students will be able to communicate effectively about their internship projects, tasks, and responsibilities.
(BL3-Apply)

CO4- Students will be able to apply theoretical concepts learned in the MBA program to practical situations
encountered during the internship.(BL4-Analyze)

CO5- Students will be able to receive constructive feedback on their performance and areas for improvement from
faculty evaluators.(BL5-Evaluate)

Skill Developmenl v SDG1 (No poverty)
Entrepreneurship v SDG3(Good health and well-being)
Employability v SDG4(Quality education)

Course Elements Professional Ethics X SDG (Goals) SDG8(Decent work and economic growth)
Gender v 283;1 2t§Re)sponsible consuption and
Human Values X LGN
Environment v SDG17(Partnerships for the goals)

Part B
Modules Contents Pedagogy Hours
Review of Intemnship Experience: Reflecting on overall
experience Highlighting key learnings Identifying Experiential Learning 45
significant achievements
Analysis of Learned Skills and Knowledge: Evaluating
skills acquired during the internship Assessing )
knowledge gained in various areas Relating internship Experiential Leaming 3
experiences to academic learning
Discussion of Challenges Faced and Solutions
Implemented: Identifying obstacles encountered during
the internship Describing strategies employed to Experiential Learning 45
overcome challenges Reflecting on lessons learmed
from overcoming difficulties
Presentation of Internship Projects: Showcasing
projects completed during the internship Discussing the .
objectives, methods, and outcomes of projects Sharing Experiential Leaming 4
insights gained from project experiences




Part D(Marks Distribution)

Theory
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
Practical
Total Marks | Minimum Passing Marks | External Evaluation | Min. External Evaluation | Internal Evaluation | Min. Internal Evaluation
100 40 0 0 100
Part E
Books
Articles
References Books
MOOC Courses
Videos
Part F
Project 1 No project available
Project 2 No project available
Project 3 No project available
Project 4 No project available
Project 5 No project available
Course Articulation Matrix
COs | PO1 PO2 |PO3 |PO4 |PO5 |PO6 |PO7 |PO8 |PO9 |PO10 PO11 PO12 PSO1 PSO2 PS03
co1 |1 - - 1 - - - - - - - - 1 - 2
coz2 |2 - 3 - - - - - - - - - 1 1 =
Co3 |2 - 2 - - - - - - - - - - - 1
CO4 1 2 - 1 = - - - . - - - | 1 -
cos |- 1 - - - - - - - - - - - 1 -
co6 |- - - - - - - - - - - - - - -

10
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CELEBRATING DREAMS

MBA Dissertations: A Comprehensive Overview of Research Undertaken
by Students at the School of Management, ITM University, Gwalior

MBA dissertations are a pivotal component of graduate business education, offering students
the opportunity to delve deeply into a specific area of interest within their field of study. This
summary provides an in-depth analysis of the diverse range of dissertation topics undertaken
by MBA students at the School of Management, ITM University, Gwalior, while also
highlighting the importance of dissertations in shaping students' academic and professional
development.

Importance of Dissertation for MBA Students

The dissertation represents the pinnacle of academic achievement for MBA students, offering
a platform for them to showcase their research prowess, critical thinking abilities, and practical
application of theoretical knowledge. Its significance cannot be overstated, as it serves as a
testament to students' mastery of their chosen field and their readiness to transition into the
realm of business professionals.

1. Research Skills Enhancement: Conducting a dissertation involves extensive research,
data collection, and analysis, which provides students with valuable experience in research
methodology and enhances their research skills.

2. Critical Thinking and Problem-Solving: Dissertations require students to critically
analyze existing literature, identify research gaps, and propose innovative solutions to real-
world business challenges, fostering critical thinking and problem-solving abilities.

3. Specialization Exploration: Dissertations allow students to explore specific areas of
interest within their field of study, enabling them to develop expertise and specialization in
niche areas of business management.

4. Application of Theoretical Knowledge: By applying theoretical concepts learned in the
classroom to practical scenarios, dissertations bridge the gap between academic theory and
real-world application, equipping students with valuable practical insights.

5. Career Advancement: A well-executed dissertation can enhance students' resumes and
differentiate them in the competitive job market, showcasing their expertise, research
capabilities, and commitment to their field of study.

6. Contribution to Knowledge: Dissertations contribute to the existing body of knowledge
in various fields of business management, providing valuable insights and solutions to
contemporary business challenges.

7. Networking Opportunities: Engaging in dissertation research often involves
collaboration with industry professionals, academic mentors, and peers, facilitating
networking opportunities, and expanding students' professional connections.

REGISTRAR
ITM UNIVERSITY
Gwabior (M.
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CELEBRATING DREAMS

Overview of MBA Dissertation Topics

The dissertation topics undertaken by MBA students at ITM University, Gwalior, reflect the
diverse interests and specializations in business management. The topics span across various
domains, including marketing, finance, human resources, agriculture, and technology. Notable
dissertation topics include:

1. Impact of Green Buildings on Customer Behavior: Investigating the influence of
environmentally sustainable buildings on consumer behavior, with a focus on customer
preferences and decision-making processes.

2. Social Media Marketing's Influence on Consumer Behavior in Agriculture: Analyzing
the impact of social media marketing strategies on consumer behavior in the agricultural
sector, exploring trends, attitudes, and purchasing patterns.

3. E-commerce's Effect on Agribusiness Firms' Performance: This dissertation examines
the implications of e-commerce adoption for agribusiness firms in terms of financial
performance, operational efficiency, and market competitiveness.

4. Self-Service Technologies and Customer Readiness: Exploring the readiness of
customers to adopt self-service technologies in various industries, assessing factors
influencing acceptance and adoption rates.

5. Online Banking and Customer Value: Investigating the relationship between online
banking services and customer perceived value, analyzing factors influencing customer
satisfaction and loyalty.

6. Application of Technology Acceptance Model in Healthcare Robotics: The Technology
Acceptance Model (TAM) is used to assess the adoption of robotics technology in the
healthcare industry, evaluating its impact on patient care, efficiency, and cost-effectiveness.

7. Brand Anthropomorphism and Cognitive Dissonance in Apple Products: This
dissertation examines brand anthropomorphism and its effects on consumer behavior,
mainly focusing on cognitive dissonance and brand loyalty in relation to Apple products.

Evaluation Criteria for MBA Dissertations
1. Research Quality (25%):

a. Clarity and coherence in research objectives, hypotheses, and methodology.
b. Rigor in data collection, analysis, and interpretation.

c. Use of credible sources and literature to support arguments and findings.

d. Contribution to existing knowledge in the field.

2. Critical Thinking and Problem-Solving (20%):

a. Depth of critical analysis in identifying research gaps and addressing research questions.
b. Creativity and innovation in proposing solutions to real-world business challenges.
c. Logical reasoning and sound judgment in drawing conclusions based on empjri

B2 evidence. REGISTRAR
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CELEBRATING DREAMS

3. Theoretical Application (15%):

a. Effective integration of theoretical frameworks and concepts into the dissertation.
b. Demonstration of understanding of theoretical principles and their relevance to the

research topic.
c. Ability to apply theoretical insights to analyze practical business scenarios and

phenomena.
4. Methodological Soundness (15%):

a. Appropriateness of research design and methodology for addressing research objectives.
b. Transparency and reliability in data collection methods and techniques.
¢. Awareness and mitigation of potential biases or limitations in the research approach.

5. Contribution to Practice (15%):

a. Relevance and practical implications of research findings for industry practitioners.

b. Potential for application of research outcomes to inform managerial decision-making or
strategy development.

c. Alignment with contemporary business challenges and opportunities.

6. Writing and Presentation (10%):

a. Clarity, organization, and coherence of writing style and structure.
b. Adherence to academic writing conventions and standards.
c. Effectiveness of visual aids or presentation materials in conveying key ideas.

Viva Assessment Criteria:
1. Understanding of Dissertation Content (20%):

a. Ability to articulate research objectives, methodology, and key findings concisely and
accurately.
b. Depth of understanding of theoretical concepts and their application to the research topic.

2. Critical Analysis and Defense (20%):

a. Ability to engage in critical discussion and defend research choices, interpretations, and

conclusions.
b. Response to challenging questions regarding research limitations, implications, and

future directions.
3. Communication Skills (20%):

a. Clarity, coherence, and confidence in oral presentation during the viva.
y.b. Ability to communicate complex ideas effectively to a non-specialist audience.

1

" I. w i 1 -
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CELEBRATING DREAMS

4. Research Contribution and Impact (20%):

a. Explanation of how the dissertation contributes to advancing knowledge or practice in
the field.

b. Discussion on potential implications of research findings for academia and industry.

Reflection on Learning and Development (20%):

a. Reflection on personal and academic growth throughout the dissertation process.
b. Identification of strengths, weaknesses, and lessons learned for future research endeavors
or professional practice.

These evaluation and assessment criteria aim to comprehensively evaluate the quality, rigor,
and impact of MBA dissertations, considering both the written document and the viva voce
examination.

Conclusion

MBA dissertations play a crucial role in the academic and professional development of students
by enhancing their research skills, critical thinking abilities, and subject matter expertise. The
diverse range of dissertation topics undertaken by MBA students at ITM University, Gwalior,
underscores the multidisciplinary nature of business management and highlights the
significance of research in driving innovation and growth in the business landscape. As students
engage in dissertation research, they not only contribute to the advancement of knowledge in
their respective fields but also prepare themselves for successful careers in the dynamic and
competitive business environment.

*
1
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23
Sn. | Specialization Students Name Roll No. rt;ﬂ.:lle'l'opics Duration Guide Name
Impact of green
MBA Dual b Si | buildings on customer . .
: Specialization Shngh P ey ol o behaviour with special 2 Years De. Shabid
reference to Pune city.
Impact of Social media
marketing on the
2 | MBADuwl o hiwadaHarish | MBANIAG21020 | ORSUmer behaviour 2Years | Dr. Shahid Amin
Specialization with special reference
to Agri products in
India.
The impact of e-
MBA Dual commerce on non-
3 Soecializatios Miriyala Nagaraju MBAN1AG21030 | financial performance 2 Years Dr. Shahid Amin
e of agribusiness firms in
India.
: Impact of Self-Service
4 MBADual Askus Siagh MBANIMG21002 | technologies on 2 Years Dr. Shahid Amin
Specialization | Chauhan .
customer readiness.
MBA Dual Impact of online
5 s Anshul Kumar MBANIMG21004 | banking on customer 2Years | Dr. Shahid Amin
Specialization
value.
Impact of green
MBA Dual buildings on customer
6 gty Anubhav Gupta MBANIMG21005 | behaviour with special 2 Years Dr. Shahid Amin
Specialization
reference to Madhya
Pradesh
MBA Dual Impact of online
7 o e Ayush Rana MBANIMG21008 | banking on customer 2 Years | Dr. Shahid Amin
Specialization -
readiness.
Application of
MBA Dual Technology
8  gur’ Anshika Sharma MBANIMG21003 | Acceptance Model 2 Years Dr. Shilpa Bhakar
Specialization . ;
with respect to robotics
in healthcare industry.
E-retailing, customer
. satisfaction and
MBA Dual | Chilukuri Srinivas .
9 Specialization | Mani Chakri MBANIAG21026 customer !oynlty-An 2 Years | Dr. Shilpa Bhakar
mtrospection
agricultural product.
E- retailing and
MBA Dual subscription programs- .
10 Specialization Chahat Batra MBAN1IMG21009 AR inksepection of 2 Years Dr. Shilpa Bhakar
Indian retail industry
Impact of return policy
1 | MBADul | s Joski MBANIMG21045 | Of Customerretention, | o ¢ |Drs
r@Eysﬁm_hzatmn acquisition and
urchase decision REGISTRAR
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization |  Students Name Roll No. m’""‘;:';:“"'“ Duration Guide Name
Brand
anthropomorphism,
MBA Dual brand love and brand
12 Specialization Poonam Saxena MBANIMG21097 | addiction on post 2Years | Dr. Shilpa Bhakar
purchase cognitive
dissonance with respect
to Apple products.
Analysis of consumer
MBA Dual . behavi(?ur towards .
13 iy Garima Chauhan MBANIMG21012 | domestic and 2 Years | Dr. Shilpa Bhakar
Specialization . .
international
adventurous tourism.
Impact of brand image
1 | MBADuwL | \iritjein MBANIMG210p7 | 2nd advertisement on 2 Years | Ms. Gaura Chauhan
Specialization consumer buying
behaviour.
Impact of center for
MBA Dual 8l bumiaoes
15 ey Thotla Sharath Yadav | MBAN1AG21007 | incubation and 2 Years Ms. Gaura Chauhan
Specialization .
entrepreneurship on
new era startups
Endorser credibility
16 S:gi;g;?i . | Muskan Agarwal MBANIMG21017 :‘t;it::je“:ﬁ:r“;::; i;hl‘ 2 Years | Ms. Gaura Chauhan
media advertisement.
MBA Dual The impact of social
17 e Namrata Sahu MBANIMG21018 | media characteristics 2 Years Ms. Gaura Chauhan
Specialization s
on purchase decision.
Perception of
advertisement for
18 Sphfimm Yoganshi Kukreja MBANIMG21076 :::ld:gy:;‘;:i‘:} social 2 Years | Ms. Gaura Chauhan
attitude on consumer
response
The effect of celebrity
g9 | MEADM | teha Khandeiwal MBANIMG21020 | SPdorsement on 2 Years | Ms. Gaura Chauhan
Specialization customers attitude
towards the brand.
Brand advertisement
29 | MBADu | o ite Dendotiye MBANIMG21021 | through social media 2 Years | Ms. Gaura Chauhan
Specialization and its impact on
purchase intention
What are the benefits
of sensible investing: a
21 MB.A Dual Atul Kumar Soni MBANIMG21093 | study of how it affects 2 Years Ms. ¥Sh
Spegialization the arowth of
i growth of a
¢ et g business REGISTRAR
mmﬂea‘_wmm. ”W
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization Students Name Roll No. Dtssert;t::;'l'oplcs Duration Guide Name
2 Sxfm | syedBilal Ahamad | MBAN1AG21028 i";‘:;ﬁe:;:i‘t’:g 2 Years | Ms. Rakhi Shukla
What are the effects of
MBA Dual S fhe existing tax system :
23 AR Prachi Rai MBANIMG21073 | in your country on the 2 Years | Ms. Rakhi Shukla
Specialization .
people of lower income
groups?
MBA Dua SypheSSi b
24 Specializati Rahul Modi MBANIMG21074 | we ready to digitalise 2 Years Ms. Rakhi Shukla
L3l - the monetary world?
A study of the
MBA Dual challenges fgced by
25 e Ifra Khan MBANIMG21079 | external audits due to 2 Years Ms. Rakhi Shukla
Specialization g
fair value
measurements
Role of the micro-
26 MBADual | 1y oot Thalur MBANIMG210sg | [inance companies in 2 Years | Ms. Rakhi Shukla
Specialization helping the poor
people.
Financial statements
27 S:fm | Niharika Jadwani MBAN1MG21066 ﬁiﬁ;‘:ﬂf{on i 2 Years | Ms. Rakhi Shukla
solutions.
Analytical study of
MBA Dual Relationship between
28 gy o Ojas Agrawal MBANIMG21022 | Employees Motivation 2 Years Dr. Kahmeera Shaik
Specialization ; g
and Job Satisfaction at
workplace
The Role of Organic
MBA Dual Thamatam Chandana Farming for Small- :
29 Specialization | Reddy MBAN1AG21025 | o o m 2 Years | Dr. Kahmeera Shaik
Andhra Pradesh
Rural Development
through
30 Szﬁmn Vankodath Raghu MBAN1AG21034 ggzgggifin{fml e 2 Years | Dr. Kahmeera Shaik
Upliftment of Farmers
in Andhra Pradesh
Impact of Human
R Bl B MBANIMG21024 | Relations on work 2Years | DrKahmeera Shaik
Specialization | Agrawal
culture
Influence of Green
HRM Policies and
Practices towards
32 :ﬁaﬁm Pragya Sharma MBANIMG21025 | wellbeing, 2Years | Dr
A Sustainability and
=y eawvironmental REGISTRAR
msfn‘:ﬂl man_{sr sement improvemem lTE‘:‘mmrn
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization Students Name Roll No. Dlssert;‘t.l::Tnplcs Duration Guide Name
Work from Home Vs
MBA Dual Work from Office: A
33 e e ol Rohini Singh MBANIMG21029 | Comparative Study 2 Years Dr. Kahmeera Shaik
Specialization
towards Job
Satisfaction
Employee Training and
Development and
Employee Performance
MBA Dual are the major indicators ;
Specialization Roopam Sharma MBANIMG21030 towands Oxganizationdl 2 Years Dr. Kahmeera Shaik
Development -In
Perspective of
Employee
An Empirical Study of
MBA Dual the Factors influencing
35 sitis . og Kamal Singh Parihar MBANIMG21014 | Consumer Behaviour 2 Years Mr. Ambar Agarwal
Specialization : .
in the Electric
Appliances Market
Determinants of
MBA Dual Survipalli Yashwanth consumer satisfaction
36 L en i : . A
Specialization | Goud MBAN1AG21018 for EV in Gwalior 2 Years Mr. Ambar Agarwal
region
Buying behaviour of
MBA Dual : .
37 0| Shaik Asif MBAN1AG21019 | [armers toward 2 Years | Mr. Ambar Agarwal
Specialization pesticides in Nellore
district Andhra Pradesh
MBA Dual . Effect of social media
38 S sy S S5 4
Soecialiiation anjay Rathore MBANIMG21032 advertising 2 Years | Mr. Ambar Agarwal
MBA Dual Shivam kumar A paradigm shifts
39 Specialization | Diwal MBANIMG21033 towaed anganic food 2 Years Mr. Ambar Agarwal
Factors affecting
40 MBADSS'" 1. caivangi Sherme MBANIMG21034 | omsumer loyalty 2 Years | Mr. Ambar Agarwal
Specialization toward automobiles
brand
Causal Relationship
MBA Dual : 2 between Gold Price
41 Specialization Shruti Pachauri MBANIMG21036 and Sensex: A Study in 2 Years Mr. Ambar Agarwal
Indian Context
MBA Dual : . {Xge and‘ factors
42 S %o up Divya Rani MBANIMG21011 | influencing consumer 2 Years Mr. Ambar Agarwal
Specialization 5
behaviour
An examination of
MBA Dual consumer advocacy
43 et Shivani Gupta MBANIMG21035 | and complaining 2 Years | Mr. Keshav
Specialization s
behavior in the context
Y of service failure
2 i REGISTRAK
mm/ﬂ%ﬁ — ITM UNIVERSITY
Gwalior Gwalior (M.Py
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization Students Name Roll No. Dlszert;t:::Toplcs Duration Guide Name
MBA Dual Innovation, marketing
44 SN Adi Seshadri MBAN1AG21020 | strategy, environment, 2 Years Mr. Keshav Kansana
Specialization
and performance
MBA Dual i Consumer preference
45 e i1 Tejal Mah MBAN 1038 : . A Kansana
Specialization 9 2 o toward electric vehicals oo S Ky
The Impact of Pricing
MBA Dual on Consumer Buying
35 i Vaibhav Namdev MBANIMG21039 | Behavior with Special 2 Years Mr. Keshav Kansana
Specialization
Reference to Smart
Phones in India
Impact of Digital
MBA Dual Marketing on
36 A Surbhi Sharma MBANIMG21041 | Consumer Behaviour 2 Years Mr. Keshav Kansana
Specialization .
with reference to
smartwatches in India
MBA Dual Consumer Preference
37 . e g 'wank Mahendra AN 2 . . . Keshav Kansana
Specialization e ot R for a No-Choice Option # ¥waty g~ v
s An Analytical Study of
38 Specializati Sonam Shrivas MBANIMG21095 | NPA and profitability 2 Years | Dr. R.B. Shridhar
Scan of State Bank of India
Evaluation of the
Financial Performance
MBA Dual . : of Banks Using .
39 Specialization Siddarth Singh Yadav | MBANIMG21037 Financial Ratio- A 2 Years Dr. R.B. Shridhar
Study of Punjab
National Bank
comparing the financial
MBA Dual performance of MP
40 i o S.Rameswar Reddy MBANIAG21035 | Gramin Bank and 2 Years Dr. R.B. Shridhar
Specialization - .
District Cooperative
Bank
The impact of
MBA Dual technology adoption on
41 Specialization Riya Gupta MBANIMG21043 | customer satisfaction in 2 Years Dr. R.B. Shridhar
o the banking sector in
Gwalior region
MBA Dual L Microfinance its use .
42 Specialization Deepali Upadhyay MBANIMG21010 e 2 Years Dr. R.B. Shridhar
. Factors for Shift in
43 S”ﬁ:@ﬁﬂ TI'O["“""“d“ Singh MBANIMG21016 | credit preference from 2 Years | Dr. R.B. Shridhar
pec Gl banks to NBSC's
Shift the paradigm of
MBA Dual investment preference
44 g Rahul Prajapati MBANIMG21047 | from traditional 2 Years Dr. R.B. Shri
Specialization .
investment to modern
T investment
i REGISTRAR
| ITM UNIVERSITY
ﬂ'lmf,;‘__.:m" Jement Gwalior (M.
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn.

Specialization

Dissertation Topics

Roll N
B Name

Students Name Duration

Guide Name

MBA Dual
Specialization

Banking sector
development and
economic growth in

India

Sourav Yadav MBANIMG21049 2 Years

Dr. R.B. Shridhar

57

MBA Dual
Specialization

Impact of
organizations' climate
on employee retention
and working efficiency

Ms. Sakshi Chauhan MBANIMG21031 2 Years

Ms. Sakshi Chauhan

58

MBA Dual
Specialization

Impact of working
shifts and breaks on
working efficiency and
on the health of
employees

Yagyesh Prakash

MBANIMG21060 2 Years

Ms. Sakshi Chauhan

59

MBA Dual
Specialization

Impact of artificial
intelligence on
employee well-being
and job satisfaction

Palak Jain MBAN1IMG21094 2 Years

Ms. Sakshi Chauhan

60

MBA Dual
Specialization

Peer relationship,
mental health, and
social learning as
predictors of bystander
behavior

Vanshika Duseja MBANIMG21077 2 Years

Ms. Sakshi Chauhan

61

MBA Dual
Specialization

menstrual leave laws
and regulations- a
gender perception
biopsy/ application of
Al in agriculture re-
retailing

Gali Jagadeesh MBAN1AG21023 2 Years

Ms. Sakshi Chauhan

62

MBA Dual
Specialization

impact of human
efficacy, non-human
efficacy on employee
behavior

Dhruvi Jain MBANIMG21046 2 Years

Ms. Sakshi Chauhan

MBA Dual
Specialization

impact of brand
endorser on consumer
buying behavior and
loyalty, perception
towards product

Aditi Pathak MBANIMG21099 2 Years

Ms. Sakshi Chauhan

64

MBA Dual
Specialization

An Analysis of the
association and impact
of Premium with the
Solvency Margin of
Selected Life Insurance
Companies in India

Mohammed Anas MBAN1AG21024 2 Years

Dr. Dr. Vinay Gupta

68 5410010

3A Dual
ﬁjzaﬁon
ZDeEAn

Aanemeant

Comparatively study of
actively managed
equity funds &
passively managed
equity

Megavath Prakash

Rathod MBANIAG21015

2 Years

Dr. V‘M

REGISTRAR
ITM UNIVERSITY
_Gwalior (M P}
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn.

Specialization

Students Name

Roll No.

Dissertation Topics
Name

Duration

Guide Name

66

MBA Dual
Specialization

Surbhi Gupta

MBANIMG21053

A Study on
Management of Non-
Performing Assets in
Private sector bank and
Public Sector Banks
(PSBs)

2 Years

Dr. Vinay Gupta

67

MBA Dual
Specialization

Abhijeet Yadav

MBANIMG21067

Determinants of
financial literacy and
its impact on financial
behaviour of Indian
entrepreneurs

2 Years

Mr. Pradeep Singh
Tomar

68

MBA Dual
Specialization

Kothagorla Sri Naga
Sai Ram Gopal

Varma

MBANI1AG21016

Entrepreneurial
intentions, perceived
danger, entrepreneurial
self-efficacy, resilience
with respect to
financial literacy of
entrepreneur

2 Years

Mr. Pradeep Singh

69

MBA Dual
Specialization

Banoth Praveen
Kumar

MBANI1AG21017

Behavioural conditions
impact on Financial
literacy of Agricultural
Entrepreneurs

2 Years

Mr. Pradeep Singh
Tomar

70

MBA Dual
Specialization

Rahul Choudhary

MBANIMG21058

Employee engagement
and productivity
among startups

2 Years

Mr. Pradeep Singh
Tomar

71

MBA Dual
Specialization

Shyam Dubey

MBANIMG21059

The Impact of
Financial Literacy
Education on
Subsequent Financial
Behavior

2 Years

Mr. Pradeep Singh
Tomar

72

MBA Dual
Specialization

Himanshu Joshi

MBAN1IMG21062

Role of small finance
banks in financial
inclusion in India

2 Years

Mr. Pradeep Singh
Tomar

73

MBA Dual
Specialization

Bhuvan Choubey

MBANIMG21100

Employee commitment
and satisfaction

2 Years

Mr. Pradeep Singh
Tomar

74

MBA Dual
Specialization

Devesh Parashar

MBANIMG21102

Effectiveness in
Training and
Development

2 Years

Mr. Pradeep Singh
Tomar

75

MBA Dual
Specialization

Ayush Gupta

MBANIMG21071

A Study of Challenges
encountered in Retail
Banking with Special
Reference to ICICI
BANK.

2 Years

Dr. Intekhab N. Khan

Sama Srikar Reddy

MBANI1AG21012

A comparative study of
depository schemes of
SBI Bank & HDFC
Bank.

2 Years

Dr. In .
REGISTRAR

T ONYERSTTY
Gwalior (M.
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization Students Name Roll No. Dlssert}:t::::'l'op s Duration Guide Name
The growth of
77 S;?ﬁ | Devaki Manoj Kumar | MBAN1AG21013 2‘::“2‘;‘::’;::2}1‘ 2 Years | Dr. Intekhab N. Khan
time (2015-2020).
A critical study of
home loan scheme
78 | MBADual | o it KumarSingh | MBANIMG21052 | offeredby PNBbank | 2Years | Dr. IntekhabN. Khan
Specialization . ot
with regard to rise in
NPA.
MBA Dual A compa:auve study of
79 Specialization Akash Dev MBANIMG21054 | earning ratio in SBI & 2 Years Dr. Intekhab N. Khan
ICICI Bank.
A Study on Financial
80 Sﬁ‘mn Anil Goyal MBAN1MG21055 z:;:;nggsé;of 2 Years Dr. Intekhab N. Khan
companies in India.
Effect of NPA on the
g1 | MBADual | i Chauhan MBANIMG210s6 | Profitability of the 2 Years | Dr. Intekhab N. Khan
Specialization selected public sector
banks in India.
R Impact of Microfinance
82 e % o Aniket Chauhan MBANIMG21057 | on Small and Medium 2 Years | Dr. Intekhab N. Khan
Specialization .
Enterprise Growth.
The effect of perceived
83 MBADual Vipul Kumar Pathak MBANIMG21040 Soowy on oon§ume.r 2 Years Dr. Vandana Bharti
Specialization purchase intensions in
€ commerce
The Role of Brand
Image in Mediating the
84 SW‘:HS:: ;‘:l“dem Abdel MBAN1AG21014 | Influence of e-Wom 2 Years | Dr. Vandana Bharti
o - and Celebrity Endorser
on Purchase Intention
Role of social media
MBA Dual marketing to enhance
85 PRT Deepak Rajoriya MBANIMG21064 | CRM and brand equity 2 Years Dr. Vandana Bharti
Specialization )
in terms of purchase
intention
Consumer’s
perceptions of
website’s utilitarian
gs | MBADual | Vaibhav Pratap Singh | 010521065 | 3 hedonic attributes 2 Years | Dr. Vandana Bharti
Specialization | Gurjar and online purchase
intentions: A cognitive-
--affective attitude
approach
b
. REGISTRAR
Yl School 02 - w emeat ‘TTE:JT::'E(EI..S?T\
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization Students Name Roll No. Dluertl:ti‘::: - Duration Guide Name
Social e WOM: does it
87 Sp“:?m | Suyash Singh Rajput | MBANIMG21098 :f;“;j;:fﬁt:ﬁ?ﬁe 2Years | Dr. Vandana Bharti
of brands?
Consumers Perception,
Purchase Intention and
88 S::g:ﬁ?'a’;in ;’mym MBANIAG21032 | Actual Purchase 2Years | Dr. Vandana Bharti
Behavior of Organic
Food Products
An Evaluative Study
on Internet Banking :
89 sphg?ﬁ?aﬁn Rishabh Pandey MBANIMG21101 | Service among 2 Years ﬁbzd; A~
Customers of
Commercial Banks.
A Study of the Use of
MBA Dual Cashless Payments in
920 o en e Sunkesula Thanveer MBANIAG21010 | Relation to Income & 2 Years Mr. Nitesh Dubey
Specialization . ot e L 0E
Financial Bias in
Gwalior
FinTech Revolution: A
9y | MBADual | Desari Kranthi MBAN1AG21011 | Study on Digital 2Years | Mz Nitesh Dubey
Specialization | Kumar payments of Payment
Banks in India.
MBA Dual . A S}'udy on F_inancial .
92 Sosolatizditon Sejal Hayaran MBANIMG21068 | Ratio Analysis of 2 Years Mr. Nitesh Dubey
Supreme Industries Itd.
The Relationship
93 S::g‘:l;’;lon Amit Yadav MBANIMG21069 gm im; . | 2Years | M Nitesh Dubey
Literacy in India
The Saving Behaviour
94 sﬁm | sarthak Tomar MBANIMG21070 gnf::::ﬁ; g‘ dentein | 2Years | M Nitesh Dubey
India
A Study on Cultural
1 . and Demographic
95 S:’fm . }':‘;’:‘:" Raj Singh |\ B ANIMG21072 | Differences on 2Years | Mr. Nitesh Dubey
Financial Risk
Tolerance
A study of the impact
MBA Dual of fear appeals on
96 ¢, Kunal Waghmare MBANIMG21048 | Advertising attitude for 2 Years Mr. Sushil Laddhu
Specialization .
low-involvement
products .
o T
/ﬁg {f REQIS'['R:\R E
T School O eragursat T Owelier 04 |
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Sn. | Specialization Students Name Roll No. Dlssert;:i:: e~ Duration Guide Name
A study of impact of
] emotional appeals on
97 sﬂm s xz‘;z“ow e MBANIAG21006 | Advertising attitude for | 2 Years | Mr. Sushil Laddhu
high involvement
products
Effect of rational
appeals on Purchase
98 Sﬂ:ﬁzﬁ; Parag Agarwal MBANIMG21023 :’;‘f:r“:n"; IAO ;F:hdy With | Years | Mr. Sushil Laddhu
involvement Product
category
Study of the effect of
MBA Dual emotional appeals on
99 Xy Abhishek Rana MBANIMG21090 | Purchase intention for 2Years | Mr. Sushil Laddhu
Specialization X
low involvement
products
100 sgﬁin Rishabh Agrawal MBANIMG21091 | [UPACtOFaMtIE 00 ) yeprs | Ny Sushil Laddhu
MBA Dual Effect of humour
101 Sedcluliaation Shubham Rana MBANIMG21092 | appeals in ads on 2 Years Mr. Sushil Laddhu
Advertising Attitude
MBA Dual Effect of humour
102 2 o i Thota Sisindri MBANI1AG21031 | appeals on Intention to 2 Years Mr. Sushil Laddhu
Specialization buy.
MBA Dual Ownership Structure’s
103 el Musukuri Sakshi MBANI1AG21001 | Effect on Dividend 2 Years Dr. Rakhi Chauhan
Specialization :
Policy
MDA Dk _ Impact of the R&D _
104 Specialization Pankaj Kumar MBANI1AG21003 | Investment on the 2Years | Dr. Rakhi Chauhan
Firm’s Stock Return
MBA Dual A study on the impact
105 e Nancy Arya MBANIMG21019 | of market movements 2 Years | Dr. Rakhi Chauhan
Specialization . " &
on investment decision
106 Sp”fi:]i[:;sin Anuj Khumaria MBANIMG21096 :g‘dﬂ:;‘;:cin;:;‘ket 2 Years | Dr. Rakhi Chauhan
MBA Dual Impact of Value-Based
107 e T Akhilendra Nigam MBANIMG21078 | Management on Share 2 Years Dr. Rakhi Chauhan
Specialization R
Price
MBA Dual Impact Of Capital
108 B Divyansh Sharma MBANIMG21087 | Structure on Firm’s 2 Years Dr. Rakhi Chauhan
Specialization
Performance
Impact of Macro-
109 | @A.D“;zn Drishti Grover MBANIMG21080 Z?I’;‘Zh’f; ;‘ta:::rs . 2 Years | Dr.
s Market REGISTRAR |
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List of Students for Dissertation along with topics- MBA-V Trimester A.Y.2022-23

Specialization

Students Name

Roll No.

Dissertation Topics
Name

Duration

Guide Name

110

MBA Dual
Specialization

Yogita Suryavanshi

MBANIMG21081

Impact of FII on Indian
stock market

2 Years

Dr. Rakhi Chauhan

111

MBA Dual
Specialization

Vadapalli Nikhil

MBAN1AG21004

The influence of
Reliable Internet
Reviews on brand
Equity measures and
their implications for
Customer Behaviour

2 Years

Dr. Bhagwan
Chandra

112

MBA Dual
Specialization

Mothukuri Reddy
Chaitanya

MBAN1AG21005

The Mediating Effect
of Brand Equity on the
Influence of Social
Media Content on
Consumer Purchase
Intention

2 Years

Dr. Bhagwan
Chandra

113

MBA Dual
Specialization

Vivek Singh Tomar

MBANIMG21082

Customer Satisfaction
with EWOM and
Brand Equity's
Influence on E-
Commerce Purchase
Intention in India,
Moderated by Culture

2 Years

Dr. Bhagwan
Chandra

114

MBA Dual
Specialization

Aman Singh

MBANIMG21083

The role of emotions,
review credibility and
helpfulness on
purchase intentions

2 Years

Dr. Bhagwan
Chandra

115

MBA Dual
Specialization

Abhishek Jha

MBANIMG21085

The Intervening Role
of Brand Awareness in
the Impact of Brand
Image and Brand
Loyalty on Brand
Equity

2 Years

Dr. Bhagwan
Chandra

116

MBA Dual
Specialization

Aditi Chouhan

MBAN1IMG21086

Consumer perceptions
of information
usefulness and
purchase intention
drivers in online
consumer evaluations
of services

2 Years

Dr. Bhagwan
Chandra

117

Jogendra Singh Birha

MBAN1MG21013

What effect does
sensory brand
experience have on
brand equity?
Moderated mediation
analysis with empathy
and customer
satisfaction

2 Years

Dr. Bhagwan
Chandra

REGISTRAR
ITM UNIVERSITY

treahor T
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DISSERTATION REPORT
On
RURAL DEVELOPMENT THROUGH AGRI ENTERPRENEURSHIP
ORIENTATION: A TOOL TO UPLIFTMENT OF FARMERS IN
ANDHRA PRADESH

Towards Partial Fulfilment of Requirements of Master of Business

Administration Degrec
SUBMITTED TO: Submitted by
DR. Kahmeera Shaik Vankodath Raghu
Assistant Professor MBA(AG) 2" year
.
SOM, I'TTM University MBANIAG21034

ITM University, Gwalior
Jhansi Rd, Turari, Gwalior, Madhya Pradesh 474001

REGISTRAR
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CERTIFICATE

This is 1o certify that (Vankodath Raghu) of MBA (2021-2023) of ITM University, Gwalior has
successfully completed his'her Dissertation Report. He/she has prepared this report entitled
“RURAL DEVELOPMENT THROUGH AGRI ENTERPRENEURSIITP
ORIENTATION: A TOOL TO UPLIFTMENT OF FARMERS IN ANDHRA PRADESH"
under my direct supervision and guidance.
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This is to certify that Akhilendra Nigam of MBA IInd year of ITM University,
Gwalior has successfully completed dissertation. He has prepared this report
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direct supervision and guidance.
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This is to certify that (Akash Singh Parihar) of MBA (2021-23) of ITM University, Gwalior
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Summer Internship Programme Report- School of Management, ITM
University

The summer internship program for the MBA 2022 Batch (III Trimester) students of the School
of Management, ITM University, Gwalior, aimed to provide practical exposure to the corporate
world, bridging the gap between theoretical learning and real-world application. The internship
spanned from May 5, 2023, to June 20, 2023, allowing students to immerse themselves in
various organizations across diverse sectors.

Objective:

The primary objective of the internship program was to enhance students' practical skills,
develop professional competencies, and instill workplace ethics and norms. Students were
expected to gain valuable experience and insights that would prepare them for future careers
by participating in internships.

Learning Outcomes:

The internship program aimed to achieve several learning outcomes, including:

1. Application of Theoretical Concepts: Students were encouraged to apply theoretical
concepts learned in the classroom to real-world scenarios, gaining a deeper understanding
of their applicability.

2. Development of Practical Skills: Through hands-on experience, students developed
practical skills essential for their chosen fields, including problem-solving, decision-
making, and technical competencies.

3. Understanding Workplace Norms and Ethics: Immersion in the workplace environment
enabled students to understand and adhere to workplace norms, ethics, and professional
conduct.

4. Enhancement of Critical Thinking and Communication Skills: Students enhanced their
critical thinking and communication skills by addressing real-world challenges and
interacting with colleagues, superiors, and clients.

5. Development of Self-Management Skills: Students learned to manage their time, tasks,
and responsibilities effectively, fostering self-management skills crucial for professional
success.

rermsnt
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Evaluation and Assessment Criteria for the Summer Internship Program

Report Evaluation Criteria:

1. Application of Theoretical Concepts (25%):
a. Ability to identify and articulate theoretical concepts applied during the internship.

b. Clarity in demonstrating the relevance and applicability of theoretical knowledge to
practical scenarios.

c. Depth of analysis in showcasing how theoretical concepts influenced decision-making
and problem-solving.

2. Development of Practical Skills (25%):

a. Evidence of hands-on experience and practical application of skills relevant to the
chosen field.

b. Quality of solutions proposed or implemented to address real-world challenges
encountered during the internship.

¢. Demonstrated improvement or acquisition of technical competencies specific to the
internship role.

3. Understanding Workplace Norms and Ethics (20%):

a. Adherence to workplace norms, ethics, and professional conduct demonstrated
throughout the internship.

b. Reflection on how exposure to workplace environment enhanced understanding of
organizational culture and ethics.

¢. Handling of ethical dilemmas or challenges with maturity and professionalism.
4. Enhancement of Critical Thinking and Communication Skills (20%):
Clarity and coherence in the communication of ideas, both written and verbal.

b. Evidence of critical thinking through analysis of complex problems and development
of innovative solutions.

c. collaborating effectively with colleagues, superiors, and clients, showcasing strong
interpersonal skills.

5. Development of Self-Management Skills (10%):
a. Ability to manage time, tasks, and responsibilities effectively during the internship
period.
b. Evidence of prioritization and organization in completing assigned work within
deadlines.
c. Reflection on personal growth in self-management skills and strategies for
improvement.
.
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Viva Assessment Criteria:

1. Understanding of Internship Experience (20%):
a) Articulation of key learnings and experiences gained during the internship.

b) Ability to relate internship experiences to academic learning objectives and
personal/professional development goals.

2. Application of Theoretical Knowledge (20%):

a) Discussion on how theoretical concepts learned in the classroom were applied in
practical situations during the internship.

b) Examples illustrating the integration of theoretical knowledge into real-world decision-
making processes.

3. Problem-Solving and Decision-Making Skills (20%):
a) Response to hypothetical or real-world scenarios, showcasing problem-solving
abilities.
b) Explanation of decision-making processes undertaken during the internship and
rationale behind choices made.
4. Communication and Presentation Skills (20%):

a) Clarity, coherence, and persuasiveness in communication during the viva.

b) Ability to effectively convey ideas, arguments, and reflections on internship
experiences.

S. Self-Reflection and Professional Growth (20%):

a) Reflection on personal strengths, weaknesses, and areas for improvement identified
during the internship.

b) Discussion on strategies for continued professional development based on internship
experiences.

Overall, the evaluation and assessment criteria aim to comprehensively evaluate students'
performance during the internship program, encompassing their practical skills, theoretical
understanding, ethical conduct, critical thinking abilities, communication proficiency, and self-
management competencies.

Conclusion:

The summer internship program for the MBA 2022 Batch (III Trimester) at the School of

Management, ITM University, Gwalior, proved to be a valuable experience for participating

students. It provided them with practical exposure, enhanced their skills, and prepared them for

future careers in their respective fields. Moving forward, it is essential to continue refining and

adapting internship programs to align with industry trends and emerging challenges, ensuri
G )Qqu_dents receive the most relevant and impactful training experiences.
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MBA 2022 BATCH (Il TRIMESTER)
S.no Name Roll No. Organization Faculty Mentor

1 | Himanshu Singh Rathore MBANIMG22141 | Drishti IAS Dr. Aditya Tripathi

2 | Aditi Jain MBANIMG22134 | Outlook Group Mr. Keshav Singh Kansana

3 | Ankit Jain MBANIMG22155 | Outlook Group Dr. Lotica Surana

4 | Vidhi Jain MBANIMG22038 | Country Holidays Travel Dr. Ram babu Shridhar

5 | Sunakshi Chauhan MBANIMG22128 | Zielhoch Dr. Shachi Gupta

6 | Ishu Chauhan MBANIMG22154 | Insplore Consultancy Dr. Shahid Amin Bhat

7 | Mohit Tomar MBANIMG22060 | Outlook Group Dr. Vandana Bharti Ashtana

8 | Himani Gupta MBANIMG22049 | Outlook Group Dr. Vinay Gupta

9 | Ayush Sharma MBANIMG22206 | Outlook Group Dr. Ambar Agarwal
10 | Anjali Goyal MBANIMG22027 | The Leading Solutions Dr. Sher Singh Bhakar
11 | Rishabh Shrivastava MBANIMG22167 | Outlook Group Dr. Shilpa Bhakar
12 | Abhay Singh Jadon MBAN1IMG22013 | Outlook Group Dr. Deepti Shrivastava
13 | Himangi Saxena MBANIMG22010 | Agile Capital Services Dr. Kahmeera Shaik
14 | Sudheer Reddy Sagile MBANI1AG22008 | Crystal Crop Protection Ltd. Dr. Neetu Singh Chauhan
15 | Rishika Shivhare MBANIMG22120 | Outlook Group Dr. Shobha Bhardwaj
16 | Sandeep Sikarwar MBANIAG22013 | VNR Seeds Pvt Ltd Dr. Vinod Kumar Shrotriya
17 | Muskan Gupta MBANIMG22072 | Outlook Group Mr. Intekhab Nadeem Khan
18 | Shiva Raja Bundela MBANIMG22028 | Agile Capital Services Dr. Pundreek Sharma
19 | Rahul Gupta MBANIMG22148 | The Leading Solutions Dr. Rakhi Chauhan
20 | Sneha Khare MBANIAG22018 | Amul Dr. Ravi Kumar
21 | Shuchi Sharma MBANIMG22126 | Jindal Steel and Power Dr. Sonal Saxena
22 | Muskan Gupta MBANIMG22041 | The Leading Solutions Dr. Ved Prakash
23 | Tanishka Gupta MBANIMG22178 | Reader's Club Dr. Bhagwan Chandra Sinha
24 | Vishal Goswami MBANIMG22020 | Mozo Hunt Dr. Aditya Tripathi
25 | Rohit Kushwah MBANIMG22023 | Reader's Club Mr. Keshav Singh Kansana
26 | Iti Mittal MBANIMG22213 | Outlook Group Dr. Lotica Surana
27 | Subrat Pathak MBANIMG22022 | Amul Dr. Ram babu Shridhar
28 | Ayushi Jain MBANIMG22034 | Outlook Group Dr. Shachi Gupta
29 | Anirudh Singh MBANIMG22024 | Tap Cell (Turari) Dr. Shahid Amin Bhat
30 | Shraddha Tomar MBANIMG22009 | Appstrail Technology Dr. Vandana Bharti Ashtana
31 | Jyotsna Chouriya MBANIMG22186 | Outlook Group Dr. Vinay Gupta
32 | Ayushi Jain MBANIMG22110 | Outlook Group Dr. Ambar Agarwal
33 | Mausam Soni MBANIMG22118 | Opening Wings Foundation Dr. Sher Singh Bhakar
34 | Vishal Singh Rajawat MBANIMG22011 | Woxen Digital Pvt Ltd Dr. Shilpa Bhakar (7 _J_
35 |\Vikram Singh Chauhan MBANIMG22080 | Drishti IAS Dr. Deepti Shrivastava/ (>

(136"} vash Yadav MBANIMG22189 | Reader's Club Dr. Kahmeera Skaik; (ST RAR
mmﬁ&jﬂw o 'T:.T.::'}"n ” -
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S.no Name Roll No. Organization Faculty Mentor
37 | Prerna Katara MBANIMG22032 | Country Holidays Travel Dr. Aditya Tripathi
38 | Vaidehi Halve MBANIMG22048 | Henry Harvin Mr. Keshav Singh Kansana
39 | Vaishnav Bhardwaj MBANIMG22169 | Outlook Group Dr. Lotica Surana
40 | Rishabh Agrawal MBANIMG22061 | Mozo Hunt Dr. Ram babu Shridhar
41 | Rahul Pal MBANIMG22114 | Reader's Club Dr. Shachi Gupta
42 | Monu Rathour MBANIMG22188 | Outlook Group Dr. Shahid Amin Bhat
43 | Priyanshu Dubey MBANIMG22219 | Outlook Group Dr. Vandana Bharti Ashtana
44 | Raymond Jhakenia MBANIMG22205 | Outlook Group Dr. Vinay Gupta
45 | Satyam Bhadoriya MBANIMG22179 | Outlook Group Dr. Ambar Agarwal
46 | Rubina Yeasmin MBANIMG22142 | Insplore Consultancy Dr. Sher Singh Bhakar
47 | Yashasvi Hame MBANIMG22044 | Outlook Group Dr. Shilpa Bhakar
48 | Payal Sharma MBANIMG22030 | Country Holidays Travel Dr. Deepti Shrivastava
49 | Brajesh Singh Bhadoriya MBAN1AG22001 | Crystal Crop Protection Ltd. Dr. Kahmeera Shaik
50 | Sakshi Sharda MBANIMG22015 | Drishti IAS Dr. Neetu Singh Chauhan
51 | Shreya Bhuradiya MBANIMG22165 | Outlook Group Dr. Shobha Bhardwaj
52 | Abhishek MBANIMG22180 | Agile Capital Services Dr. Vinod Kumar Shrotriya
53 | Chirag Jain MBAN1IMG22058 | Mozo Hunt Mr. Intekhab Nadeem Khan
54 | Amratya Sen MBANI1IMG22033 | Uas International Dr. Pundreek Sharma
55 | Amit Tiwari MBANIMG22016 | Godrej Dr. Rakhi Chauhan
56 | Tejeswar Reddy MBAN1AG22038 Savannah Seeds Dr. Ravi Kumar
Nimmakayala
57 | Arpit Chaturvedi MBANIMG22212 | Plantix Agritech Pvt Ltd Dr. Sonal Saxena
58 | Shashank Gupta MBANIMG22008 | Reader's Club Dr. Ved Prakash
59 | Nitin Sahu MBANIMG22202 | Reader's Club Dr. Bhagwan Chandra Sinha
60 | Muskan Rawat MBANIMG22035 | Reader's Club Dr. Aditya Tripathi
61 | Aman Singh Sikarwar MBANIMG22099 | Uas International Mr. Keshav Singh Kansana
62 | Dharna Yadav MBANIMG22036 | The Leading Solutions Dr. Lotica Surana
63 | Shivam Sharma MBAN1AG22015 | Amul Dr. Ram babu Shridhar
64 | Aditi Mishra MBAN1AG22014 | Amul Dr. Shachi Gupta
65 | Milan Kumar Ekka MBANIMG22112 | Uas International Dr. Shahid Amin Bhat
66 | Sachin Gautam MBANI1AG22012 | Crystal Crop Protection Ltd. Dr. Vandana Bharti Ashtana
67 | Prakash MBANIMG22075 | Pantaloons Dr. Vinay Gupta
68 | Kshama Sharma MBANIMG22123 | Drishti IAS Dr. Ambar Agarwal
69 | Anoop Tiwari MBANIMG22012 | Country Holidays Travel Dr. Sher Singh Bhakar O
70 | Akash Tiwari MBAN1IMG22182 | Outlook Group Dr. Shilpa Bhakar /;4\ )
1,} Vaibhav Parmar MBANIMG22109 | Drishti IAS Dr. Deepti Shrivastava |
77| Harshita Kushwah MBANIMG22171 | Agile Capital Services Dr. Kahmeera Shaik v ko
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73 | Chetan Parashar MBANIMG22067 | Outlook Group Dr. Aditya Tripathi
74 | Himanshu Shekhar MBANIMG22093 | Outlook Group Mr. Keshav Singh Kansana
75 | Rachit Dixit MBANIMG22104 | Drishti IAS Dr. Lotica Surana
76 | Urvashi Sahu MBANIMG22168 | Reader's Club Dr. Ram babu Shridhar
77 | Vipul Sharma MBANIMG22014 | Outlook Group Dr. Shachi Gupta
78 | Yash Soni MBANIMG22133 | Agile Capital Services Dr. Shahid Amin Bhat
79 | Francis Vivek Tirkey MBANIMG22124 | Uas International Dr. Vandana Bharti Ashtana
80 | Shivangi Sharma MBANIMG21034 | Reader's Club Dr. Vinay Gupta
81 | Ramsingh Chauhan MBANIMG22076 | Reader's Club Dr. Ambar Agarwal
82 | Kunal Gurung MBANIMG22083 | Aim India Dr. Sher Singh Bhakar
83 | Ritik Jain MBANIMG22003 | Agile Capital Services Dr. Shilpa Bhakar
84 | Nandini Umraiya MBANIMG22074 | The Leading Solutions Dr. Deepti Shrivastava
85 | Saransh Pal MBANIMG22207 | The Leading Solutions Dr. Kahmeera Shaik
86 | Rohit Sahu MBANIMG22175 | Mytrick International Dr. Neetu Singh Chauhan
87 | Sanskar Singh MBANIMG22040 | The Leading Solutions Dr. Shobha Bhardwaj
88 | Chetan Rathore MBANIMG22195 | Mytrick International Dr. Vinod Kumar Shrotriya
89 | Raman Kumar MBANIMG22087 | Indian Oil Corporation Limited | M- Intekhab Nadeem Khan
90 | Shikha Goyal MBANIMG22007 | Outlook Group Dr. Pundreek Sharma
91 | Atul Kumar MBAN1MG22208 | The Leading Solutions Dr. Rakhi Chauhan
92 | Sakshi Tomar MBANIMG22042 | Reader's Club Dr. Ravi Kumar
93 | Kanika Bansal MBANIMG22071 | Country Holidays Travel Dr. Sonal Saxena
94 | Nakul Singh Chauhan MBANIMG22073 | The Leading Solutions Dr. Ved Prakash
95 | Akash Rathore MBANIMG22064 | Reader's Club Dr. Bhagwan Chandra Sinha
96 | Akshit Bhadouriya MBANIMG22173 | Tap Cell (Turari) Dr. Aditya Tripathi
97 | Abhishek Kanojiya MBANIMG22063 | Mozo Hunt Mr. Keshav Singh Kansana
98 | Rishav Jaiswal MBANIMG22115 | Reader's Club Dr. Lotica Surana
99 | Pinky Kumari MBANIMG22019 | Reader's Club Dr. Ram babu Shridhar

100 | Harshita Agarwal MBANIMG22121 | Ca Rahul Mittal Dr. Shachi Gupta

101 | Disha Bhadouria MBANIMG22129 | Reader's Club Dr. Shahid Amin Bhat

102 | Diksha Bhadouria MBANIMG22143 | Woxen Digital Pvt Ltd Dr. Vandana Bharti Ashtana

103 | Saloni Agarwal MBANIMG22090 | The Leading Solutions Dr. Vinay Gupta

104 | Akshat Shrivastava MBANIMG22097 | Hindustan Unilever Dr. Ambar Agarwal

105 | Nitin Jha MBANIMG22161 | Agile Capital Services Dr. Sher Singh Bhakar

BBAIIMG19002 Dr. Shilpa Bhakar -
106 | Sumana Pradhan INT(MBA) Reader’s Club é [g
@%ﬁ-;’%jay Sharma MBANIMG22039 | Country Holidays Travel Dr. Deepti S REG ?F. TRAR
T oy

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P,) - 475 001 INDIA

mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in



=
-l

VA

"CELEBRATING

IIIIIII""

S— Nl
"= i)

am
.,JU
=W
-

DREAMS'

MBA 2022 BATCH (II TRIMESTER)

S.no Name Roll No. Organization Faculty Mentor
108 | Aditya Raj MBANIMG22221 | Zielhoch Dr. Aditya Tripathi
109 | Rahul Gaud MBANIMG22201 | Reader's Club Mr. Keshav Singh Kansana
110 | Deepak Atal MBANIMG22101 | Insplore Consultancy Dr. Lotica Surana
111 | Ashish Purohit MBANIMG22220 | Aim Money Pvt Ltd Dr. Ram babu Shridhar
112 | Shivam Singh Kamariya MBANIMG22108 | Amul Dr. Shachi Gupta
Dheerendra Singh Dr. Shahid Amin Bhat
113 | Bhadauriya MBANIMG22094 | Outlook Group
114 | Rahul Ahirwar MBANIMG22025 | Reader’s Club Dr. Vandana Bharti Ashtana
115 | Pravesh Sharma MBANIMG22103 | Outlook Group Dr. Vinay Gupta
116 | Anshu Kushwah MBANIMG22065 | Reliance Securities Dr. Ambar Agarwal
117 | Ankit Panda MBANI1AG22002 | Parle Biscuits Private Limited | Dr- Sher Singh Bhakar
118 | Umang Sharma MBANIMG22196 | Reader's Club Dr. Shilpa Bhakar
119 | Shivam Jha MBANIMG22037 | Reader's Club Dr. Deepti Shrivastava
120 | Ankit Bajpai MBANIMG22181 | Mytrick International Dr. Kahmeera Shaik
121 | Naman Shrivastava MBANIMG22135 | Reader's Club Dr. Neetu Singh Chauhan
122 | Ankit Yadav MBANIMG22029 | Reader's Club Dr. Shobha Bhardwaj
123 | Abinash Upadhyay MBANIMG22192 | Reader's Club Dr. Vinod Kumar Shrotriya
124 | Palak Jain MBANIMG22153 | Outlook Group Mr. Intekhab Nadeem Khan
125 | Yasha Agrawal MBANIMG22006 | Outlook Group Dr. Pundreek Sharma
126 | Sheetal Singh Dhakad MBANIMG22222 | Reader's Club Dr. Rakhi Chauhan
127 | Khushi Khandelwal MBANIMG22174 | Counseling Cell Dr. Ravi Kumar
128 | Aryan Agrawal MBANIMG22146 | Mytrick International Dr. Sonal Saxena
129 | Riya Singh Rajawat MBANIMG22054 | Reliance Securities Dr. Ved Prakash
130 | Radha Rawat MBANIMG22098 | Outlook Group Dr. Bhagwan Chandra Sinha
131 | Suraj Singh Tomar MBANIMG22102 | Outlook Group Dr. Aditya Tripathi
132 | Muskan Natani MBANIMG22158 | The Leading Solutions Mr. Keshav Singh Kansana
133 | Radhika Agrawal MBANIMG22046 | Gupta Navin K.& Co. ICAI Dr. Lotica Surana
134 | Madhuram Agrawal MBANIMG22116 | The Leading Solutions Dr. Ram babu Shridhar
135 | Ashutosh Gangil MBANIMG22056 | Mozo Hunt Dr. Shachi Gupta
136 | Stuti Tripathi MBANIMG22078 | Shine Projects Dr. Shahid Amin Bhat
137 | Alisha Singh Sisodiya MBANIMG22117 | Outlook Group Dr. Vandana Bharti Ashtana
138 | Jatin Rajak MBANIMG22194 | Tap Cell (Turari) Dr. Vinay Gupta
139 | Bhavesh Bhambhani MBANIMG22147 | Outlook Group Dr. Ambar Agarwal
140 | Harsh Gupta MBANIMG22021 | Zielhoch Dr. Sher Singh Bhakar _—,
141 | Rohit Khatana MBANIMG22047 | Reader's Club Dr. Shilpa Bhakar A ) 5"
H@#wﬁﬁmk Shrivastava MBANIMG22187 | ITM University, Tap Cell Dr. Deepti S%‘:’ e
m,@:j:{m_&eghm MBANIMG22137 | Outlook Group Dr. Kahmeera Shatk nivegs

A¥]
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145 | Prashant Sharma MBANIMG22215 | Reader's Club Dr. Aditya Tripathi
146 | Himanshu Sharma MBANIMG22211 | Reader's Club Mr. Keshav Singh Kansana
147 | Rishika Sachdeva MBANIMG22005 | Country Holidays Travel Dr. Lotica Surana
148 | Muskan Agrawal MBANIMG22088 | Amul Morena Dr. Ram babu Shridhar
149 | Pradeep Sharma MBANIMG22085 | Amul Morena Dr. Shachi Gupta
150 | Sarthak Khare MBANIMG 22185 | ITM Hospital Dr. Shahid Amin Bhat
151 | Shubham Pal MBANIMG22127 | Au Bank Dr. Vandana Bharti Ashtana
152 | Pavan Rajput MBANIMG22052 | Reader's Club Dr. Vinay Gupta
153 | Sadique Hasan MBANIAG22029 | Amul Dr. Ambar Agarwal
154 | Ayushi Rajpoot MBANIMG22100 | Outlook Group Dr. Sher Singh Bhakar
155 | Bhavesh Kumar MBANIMG22057 | Outlook Group Dr. Shilpa Bhakar
156 | Bhanu Rawat MBAN1MG22001 | Outlook Group Dr. Deepti Shrivastava
157 | Akhilesh Singh Chauhan MBANIMG22031 | Woxen Digital Pvt Ltd Dr. Kahmeera Shaik
158 | Kadarla Saketh MBAN1AG22035 | Savannah Seeds Dr. Neetu Singh Chauhan
159 | Nitin Singh Tomar MBANIMG22198 | Reader's Club Dr. Shobha Bhardwaj
160 | Pooja Kakwani MBANIMG22216 | Reader's Club Dr. Vinod Kumar Shrotriya
161 | Vanshika Kaushik MBANIMG22193 | Reader's Club Mr. Intekhab Nadeem Khan
162 | Aamir Suhail MBANIMG22062 | Digitally Interactive Dr. Pundreek Sharma
163 | Sania Sameer Khan MBANIMG22209 | State Bank Of India Dr. Rakhi Chauhan
164 | Chandaka V. Nageswararao | MBAN1AG 22040 | Savannah Seeds Dr. Ravi Kumar
165 | Harshit Gupta MBANIMG22203 | Reader's Club Dr. Sonal Saxena
166 | Samar Bhadoria MBANIMG22210 | Mytrick International Dr. Ved Prakash
167 | Abhinand.A MBANIMG22223 | Woxen Digital Pvt Ltd Dr. Bhagwan Chandra Sinha
168 | Yerram Naveen Reddy MBANI1AG22009 | Vegrow Dr. Aditya Tripathi
169 | Dibbeesa Pavan MBANIAG22017 | Vegrow Mr. Keshav Singh Kansana
170 | Prashant Sharma MBANIMG22107 | Reliance Securities Dr. Lotica Surana
171 | Divya Sasi MBANIMG22199 | Uas International Dr. Ram babu Shridhar
172 | Alok Singh Chauhan MBAN1AG22019 | Crystal Crop Protection Ltd. Dr. Shachi Gupta
173 | Shailendra MBANI1AG22033 | Crystal Crop Protection Ltd. Dr. Shahid Amin Bhat
174 | Anurodh Gaur MBAN1AG22016 | Crystal Crop Protection Ltd. Dr. Vandana Bharti Ashtana
175 | Praveen Kariya MBANIMG22177 | Reliance Securities Dr. Vinay Gupta
176 | Aman Gupta MBANIMG22191 | Tap Cell (Turari) Dr. Ambar Agarwal
177 | Deepansh S Kulshrestha MBANIMG22084 | Agile Capital Services Dr. Sher Singh Bhakar
178 | Kapish Gandhi MBANIMG22017 | Indian Energy Exchange (IEX) | Dr- Shilpa Bhakar )|
179 |\Saloni Agarwal MBANIMG22090 | The Leading Solutions Dr. Deepti Shrivagva/ €
0’| Sachin Singh Tomar MBANIMG22139 | Reliance Securities Dr. Kahmeera Shaik; 1S TRAR|
181} AbK{sHEK Sharma MBAN1AG22037 | Amul Dr. Deepti SMW

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
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182 | Brishav Parihar MBANIMG22066 | Digitally Interactive Dr. Aditya Tripathi
183 | Vikas Singh Jadon MBAN1AG22004 | Vnr Seeds Pvt Ltd Mr. Keshav Singh Kansana
184 | Deepak Kumar Singh MBANIMG22068 | Digitally Interactive Dr. Lotica Surana
185 | Amarendra Singh MBANIMG22151 | Woxen Digital Pvt Ltd Dr. Ram babu Shridhar
186 | Arpit Kumar MBAN1AG22006 | Aim India Dr. Shachi Gupta
187 | Jogdande Tanaji MBAN1AG22024 | Savannah Seeds Dr. Shahid Amin Bhat
188 | Ambuj Upadhyay MBAN1AG22011 | Ion Exchange (India) Ltd. Dr. Vandana Bharti Ashtana
189 | Maneesh Sharma MBANIMG22018 | The Leading Solutions Dr. Vinay Gupta
190 | Sonu Baghel MBANIMG22091 | Reader's Club Dr. Ambar Agarwal
191 | Aman Vyas MBANIMG22111 | Henry Harvin Dr. Sher Singh Bhakar
192 | Kalpana Sharma MBANIMG22106 | Woxen Digital Pvt Ltd Dr. Shilpa Bhakar
193 | Kancharla Brahmaiah MBAN1AG22039 | Farmor Agri Solutions Dr. Deepti Shrivastava
194 | Kajal Baghel MBANIMG22218 | Reader's Club Dr. Kahmeera Shaik
195 | Namrata Somvanhsi MBANIMG22204 | Mozo Hunt Dr. Neetu Singh Chauhan
196 | Sanskar Jain MBANIMG22050 | The Leading Solutions Dr. Shobha Bhardwaj
197 | Shristi Wahi MBANIMG22125 | Vardhman Dr. Vinod Kumar Shrotriya
198 | Mayank Chauhan MBANIMG22166 | Mytrick International Mr. Intekhab Nadeem Khan
199 | Dheeraj Rajput MBANIMG22184 | Country Holidays Travel Dr. Pundreek Sharma
200 | Rishabh Srivastava MBANIMG22167 | Outlook Group Dr. Rakhi Chauhan
201 | Namrata Somvanshi MBANIMG22204 | Mozo Hunt Dr. Ravi Kumar
202 | Avnish Sharma MBANIMG22162 | Rishishwar Private Limited Dr. Sonal Saxena
203 | Suraj Thakur MBANIMG22214 | Mozo Hunt Dr. Ved Prakash
204 | Chadaka Veeranageswararao | MBAN1AG22040 | Savannah Seeds Dr. Bhagwan Chandra Sinha
205 | Ajay Pratap Singh Rajawat | MBANIMG22172 | Reader's Club Dr. Aditya Tripathi
206 | Ganta Sai Ganesh Goud MBAN1AG22025 | Pawana Seeds Mr. Keshav Singh Kansana
207 | Yogesh Choudhary MBANIMG22183 | Reader's Club Dr. Lotica Surana
208 | Shivam Singh Tomar MBANIMG22138 | Woxen Digital Pvt Ltd Dr. Ram babu Shridhar
209 | Aman Rajoriya MBANIMG22113 | Outlook Group Dr. Shachi Gupta
210 | Ram Singh Chauhan MBANIMG22076 | Reader's Club Dr. Shahid Amin Bhat
211 | Ritika Sahu MBANIMG22002 | Jktyre Dr. Vandana Bharti Ashtana
212 | Vikram Singh Chauhan MBANIMG22080 | Drishti IAS Dr. Vinay Gupta
213 | Sankesh Bhagoriya MBANIMG22045 | Agile Capital Services Dr. Ambar Agarwal
214 | Ishu Singh Chauhan MBANIMG22154 | Insplore Consultancy Dr. Sher Singh Bhakar
215 | Arvind Pilania MBANIMG22055 | Outlook Group Dr. Shilpa Bhakar (" _J |
216 |\Kunal Kumar MBANIAG22020 | Crystal Crop Protection Ltd. Dr. Deepti Shrivastava /(>
| 83"} Brishav Parihar MBANIMG22066 | Digitally Interactive Dr. Kahmeera Skl 1S TRAR|
59830 ] Vikas Singh Jadon MBANIAG22004 | VNR Seeds Pvt Ltd Dr. Deepti Shrivagiaya,, o p |
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S.no Name Roll No. Organization Faculty Mentor
182 | Brishav Parihar MBANIMG22066 | Digitally Interactive Dr. Aditya Tripathi
183 | Vikas Singh Jadon MBAN1AG22004 | Vnr Seeds Pvt Ltd Mr. Keshav Singh Kansana
184 | Deepak Kumar Singh MBANIMG22068 | Digitally Interactive Dr. Lotica Surana
185 | Amarendra Singh MBANIMG22151 | Woxen Digital Pvt Ltd Dr. Ram babu Shridhar
186 | Arpit Kumar MBAN1AG22006 | Aim India Dr. Shachi Gupta
187 | Jogdande Tanaji MBAN1AG22024 | Savannah Seeds Dr. Shahid Amin Bhat
188 | Ambuj Upadhyay MBAN1AG22011 | Ion Exchange (India) Ltd. Dr. Vandana Bharti Ashtana
189 | Maneesh Sharma MBANIMG22018 | The Leading Solutions Dr. Vinay Gupta
190 | Sonu Baghel MBANIMG22091 | Reader's Club Dr. Ambar Agarwal
191 | Aman Vyas MBANIMG22111 | Henry Harvin Dr. Sher Singh Bhakar
192 | Kalpana Sharma MBANIMG22106 | Woxen Digital Pvt Ltd Dr. Shilpa Bhakar
193 | Kancharla Brahmaiah MBAN1AG22039 | Farmor Agri Solutions Dr. Deepti Shrivastava
194 | Kajal Baghel MBANIMG22218 | Reader's Club Dr. Kahmeera Shaik
195 | Namrata Somvanhsi MBANIMG22204 | Mozo Hunt Dr. Neetu Singh Chauhan
196 | Sanskar Jain MBANIMG22050 | The Leading Solutions Dr. Shobha Bhardwaj
197 | Shristi Wahi MBANIMG22125 | Vardhman Dr. Vinod Kumar Shrotriya
198 | Mayank Chauhan MBANIMG22166 | Mytrick International Mr. Intekhab Nadeem Khan
199 | Dheeraj Rajput MBANIMG22184 | Country Holidays Travel Dr. Pundreek Sharma
200 | Rishabh Srivastava MBANIMG22167 | Outlook Group Dr. Rakhi Chauhan
201 | Namrata Somvanshi MBANIMG22204 | Mozo Hunt Dr. Ravi Kumar
202 | Avnish Sharma MBANIMG22162 | Rishishwar Private Limited Dr. Sonal Saxena
203 | Suraj Thakur MBANIMG22214 | Mozo Hunt Dr. Ved Prakash
204 | Chadaka Veeranageswararao | MBAN1AG22040 | Savannah Seeds Dr. Bhagwan Chandra Sinha
205 | Ajay Pratap Singh Rajawat | MBANIMG22172 | Reader's Club Dr. Aditya Tripathi
206 | Ganta Sai Ganesh Goud MBAN1AG22025 | Pawana Seeds Mr. Keshav Singh Kansana
207 | Yogesh Choudhary MBANIMG22183 | Reader's Club Dr. Lotica Surana
208 | Shivam Singh Tomar MBANIMG22138 | Woxen Digital Pvt Ltd Dr. Ram babu Shridhar
209 | Aman Rajoriya MBANIMG22113 | Outlook Group Dr. Shachi Gupta
210 | Ram Singh Chauhan MBANIMG22076 | Reader's Club Dr. Shahid Amin Bhat
211 | Ritika Sahu MBANIMG22002 | Jktyre Dr. Vandana Bharti Ashtana
212 | Vikram Singh Chauhan MBANIMG22080 | Drishti IAS Dr. Vinay Gupta
213 | Sankesh Bhagoriya MBANIMG22045 | Agile Capital Services Dr. Ambar Agarwal
214 | Ishu Singh Chauhan MBANIMG22154 | Insplore Consultancy Dr. Sher Singh Bhakar
215 | Arvind Pilania MBANIMG22055 | Outlook Group Dr. Shilpa Bhakar ("0
216 |\Kunal Kumar MBANIAG22020 | Crystal Crop Protection Ltd. | Dr- Deepti Shrivastyva/ € >
(B ITM Hospital and Research Dr. Kahmeera Shaik; 1STRAR!
m,@ ‘Nangy, Goswami MBANIMG22095 | Center IT™ UNIVERSITY
el GWalior (M. PT
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S.no Name Roll No. Organization Faculty Mentor

218 | Ganga Ramya Sri MBAN1AG22010 | IIM Hyderabad Dr. Aditya Tripathi

ITM Hospital and Research Mr. Keshav Singh Kansana
217 | Nancy Goswami MBANIMG22095 | Center
218 | Ganga Ramya Sri MBAN1AG22010 | IIM Hyderabad Dr. Lotica Surana
219 | Shailendra Rawat MBAN1AG22033 | Crystal Crop Protection Ltd. Dr. Ram babu Shridhar
220 | Palakomma Tharun Kumar | MBAN1AG22005 | Pawana Seeds Dr. Shachi Gupta
221 | Swathi Chanumolu MBANIAG22021 | IIM Hyderabad Dr. Shahid Amin Bhat

Dheerendra Singh Dr. Vandana Bharti Ashtana

222 | Bhadauriya MBANIMG22094 | Outlook Group
223 | Jai Bamoriya MBANIMG22136 | Corizo Edutech Dr. Vinay Gupta
224 | Ankit Kumar Ekka MBANIMG22163 | Opening Wings Foundation Dr. Ambar Agarwal

ITM Hospital and Research Dr. Sher Singh Bhakar
225 | Amita Karothiya MBANIMG22096 | Center
226 | Priya Bhadouriya MBANIMG22053 | Opening Wings Foundation Dr. Shilpa Bhakar
227 | Tejaswani Tomar MBANIMG22079 | Zielhoch Dr. Deepti Shrivastava
228 | Rohit Yadav MBANIMG22119 | Surya Industry Dr. Kahmeera Shaik
229 | Tanya Bhojwani MBANIMG22092 | Reader's Club Dr. Neetu Singh Chauhan

b
@ﬁ”’? g REGISTRAR
17 School Of Menagement IT™ UNIVERSITY
Gwelior Gwalior (M.Py
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0 ' rative Milk Federation Limited
&é RYSTAL Bypass foad Mot Sheel. 001 (MP)

Dete - MF* Jume 2037

TC WHOM IT MAY CONCERH

This i be co-toy Ehat Mr Brageh Sogh Bradeya completed his brteressip wits Dgtsl (rop
Protecton Lid trom sy 2020 4e hae MOG1, = lisk msignment wes in the copasity of an
L TR = =)

Dusring hes ir-te—vib p Bt parior—amce mam 1+ schoy

W wwiads o all e el i b e edesirs,

For Crystal Crop Protection Limiwed
- .
I(A,‘ -
-
(-

Biprmies ol
Gr2up CHBC

[N ——

Q?RY?TAL.

Bate - 30 Juiw 2001

TR CERTIFICATE

d:.::p;:qm|mmma Al last asvignment was in the capacity of an INTERM in SFFD OF INTERNSHIP

During his Irtermstip his perinnmance was witislsc ey

We widh him sl the bedt in bt future endeaon

” This: is to Certify that a
(& Student of [TM UniversityTTM ) has
- | Summer Internship Program

For Crystal Crep Protection Limited

[CN=_
{2~ with TAP Cell in

[ ‘Jnnmmrkm
Greup CHID | . Duration of intemship
15" May 1o 05" July 2023.
During thus period, He/She Demonsirated pood design skills with 4 sel
motivation aititude o leam new things. His/Her perlormiance exceeded
Epeciabons and wIs abée 1o complele ihe project successhally on brme .
We wesh humyher success for al hs future endeavors.

(R

\e

= REGISTRAR

TTM 8choo) 07 anagement Fig. Internship Certificates of MBA Students 1Tr:1 Ul]wl'n;t:sm'
Gwelior swalwr [3]
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Farm@R

Certificate of Completion

FarmOR Agri Solutions Pvt Ltd. gives
KANCHARLA BRAHMAIAH

This award for his stellar performance during internship program as a
Business Development Intern. During the period of 5th May '23 - 5th July '23

o

m&.x\'x

CO-FOUNDER / CEO HR Manager

SAITEJA DUGGEMPUDI l:l ARUNA GANTA

student of
1TM University, Gwalior
has successfully participated in Outlook Group Summer Internship Programme for the period
15 May, 2023 to 8 August, 2023

" ":_._,,L .
8 August, 2023 Neha Tantia
Date HR Department

i P P Ll AB 10 N ol | Y

Fig. Internship Certificates of MBA Students

T
AN A
11;3 - REGISTRAR
e ITM UNIVERSITY

T Scho e Gwalior (M.P)

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
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Gntovship Cntificats

This is to certify that
Arvind Pilania
student of
ITM University, Gwalior
has successfully par icipated in Outlook Group Summer Iternship Programme for the period
15 May, 2023 10 08 August, 2023

Tl
08 August, 2023 Neha Tantia
Date HR Department

e

NN A . 4

Coach ¥ B

CERTIFICATE

Of Achievement

ngratuabons!

Rishabh Agrawal

Has successfully completed our training program on

4 Months Data Analytics Internship Program

Powered by CoachX C
Date : 03-10-2023

Head of
Cert code : CX-DAINT-2504-RA

Assessment Team

Fig. Internship Certificates of MBA Students

by
~ S
@ REGISTRAR
TR ITM UNIVERSITY
“mmt‘_.ﬁl‘ o Gwalior (M_P)
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This is to certify that
Bhavesh Kumar
student of
ITM University, Gwalior
has successfully participated in Outlook Group Summer Internship Programme for the period

15 May. 2023 o 15 August, 2023

15 August, 2023

CERTIFICATE

OF INTERNSHIP

THIS CERTIFICATE IS AWARDED TO

: S

For him/her outstanding completion of the internship program at WAYNE EDUCATION LLP for the
Role of Human Resource Intern
from date12l061Z5to 2603123

He/ She is found to be hardworking, sincere and punctual.

.. . We wish him/her all the best for future.

Signature of Signature of HR Signature of
Reporting Manager Manager Director
- Fig. Internship Certificates of MBA Students "t Zg‘ -
3 REGISTRAR
-, - ITM UNIVERSITY
Gy o Gwabor (M_P)

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in
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CHT CORPORATE DEVELOPMENT PROGRAM

CHT CORPORATE DEVELOPMENT PROGRAM

Dear. Yashs Agrawal

O hehalf of Country Halidays Travel India Py, Lid, we s elated to inform you
that you have been selected fur the position of Human Resowrces Interm with our

To Whom it May Concern

This cenificate is awarded 1o Vanshika Kaushik in appreciation of the
suceessful completion of the online iniemship st Country Holidays Travel

company. On your scoepasce of this offer lettes, you will be eequiced o join the India Pvt. Lad. for the position of R A The Live

ot atsirationn o e nh, 378 and vom woill be segesrning w Mo Prarvah B
'--qﬂﬂn-m-h—&-drhmindﬁhnn-ﬁ-puilhdhlm

Project was conducted from 10/06/2023 o 09/07/2023
During ber senure with s, we found ber 10 be quite hardworking, sirwere

will L el

Vo inserrshap will cod on july Sh, 2023 . e

1 woms e amvy oy uarraes, Teel v o e s i ¥

L o, - > " We wish her all the best in her future endeavors.

wll raed s expres your o o ks q [

Congranulations and welcome o CHT.
Warm regards. PFRATVUSH RAj
HR Department CHT CDF HEAD

@

ek

e &

COUNTRY HOUIDAYS TRAVEL INDIA PYT LTD.
CIN WO USIMO0L 82 2PTCA001 91
W Ofics | Ofice Mo HLL Wik Pl Mehey Place, Marsarower, . Owbs - 110019 et

Corporste Oice 1 151 Floor, Sutte 104, & 17 Mok & Sector 6, Nois, Gautam Budh Nagss, Uttas Pradesh 501301 india Corponste GMce | Lit Foor, Surter 104, A-17, Block & Sector 61 Mowda, Gautam Budh Nagss, UM Pradesh 201301 ndka
| &

Emel customercars@umeryhobdepiressd com | OLI0-S9TAM00 | Tull Free Mo 1800 X098 §897 Emad

VDK Eduventures Pot, Led.

Vs o 5 r-a|-\|.u—_-.u.-u—-»...-..n.-.‘.m......
e ..—.—.........._.. e o

Iharmg s PuTend S e B o] o b B P elepiedt | At
Frame
W woh homher all the ory hest and siscvess im all s enduas o
Hegards
\
W g ¢ s
S

Mowd  Homon Hewoarer

IV F ds et P i
1Y I Pubsbscations Py | )

— - s T
P M P ¢ o e B e T T

O~ Do S Puvagn S Palt I e Lo, s b W
e L R — B R T T

O T 1

st — At h

COUNTRY HOLIDAYS TRAVEL INDIA PYT. LTD.
CIN MO USI04ODLI0ZIPTCE00181

Pag Office | Ofice o 411, deh Ploor, 0, Dl |

ool Free Mo, 1800 309 #937

c Code Clause

ode Clouse | |

ase - 000 00 202

This s 0 carify that Bhanu rawst managemen: ITM university Gwalior s
working as an intem wilh CodeClause fom he pancd  Jul-2023 To
Aug-2023.

During fhes L ‘wihon De Intern costor

During the course of ihe invemship, Bhanu rawst has shown a great
mdmm-ﬂ-mmbmn

Teal 1o take on new his
shills wnd ﬂ-nmﬂh-
ATBOTOT 10 ORL3IE 1S MDEERVE

We wish all the very best for your future.

7,

7#7&//'
s - T
[rTp—"
CodeClsuse

3
B Fig. Internship Certificates of MBA Students
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Report on Industrial Visits for MBA Students at the School of
Management, ITM University, Gwalior

Industrial visits serve as an integral component of the academic curriculum, particularly for
management students pursuing MBA programs. These visits are designed to provide students with
practical exposure to real-world business operations, thereby complementing theoretical knowledge
gained in classrooms. In January 2023, MBA students from the School of Management at ITM
University, Gwalior, had the privilege of visiting two prominent companies: Supreme Industries Limited
and SRF Limited. This report aims to outline the objectives, significance, and outcomes of these
industrial visits, along with the need for and importance of such initiatives for MBA students.

Objectives of Industrial Visits

1. Bridge Theory with Practice: The primary objective of industrial visits is to bridge the
gap between theoretical learning and practical application. By witnessing firsthand, the
processes, technologies, and operations of real-world businesses, students can
contextualize their theoretical knowledge and understand its real-world implications.

2. Exposure to Industry Dynamics: Industrial visits offer students exposure to the dynamics
of various industries, including market trends, technological advancements, and operational
strategies. This exposure helps students stay abreast of industry developments and prepares
them to adapt to changing business landscapes.

3. Interaction with Industry Experts: Through industrial visits, students have the
opportunity to interact with industry experts, professionals, and leaders. These interactions
facilitate knowledge exchange, mentorship, and networking, thereby enhancing students'
understanding of industry practices and fostering personal and professional growth.

4. Enhanced Employability: Industrial visits play a crucial role in enhancing students'
employability by providing them with insights into industry requirements, expectations,
and job roles. Exposure to real-world business environments also increases students'
chances of securing internships, corporate training opportunities, and pre-placement offers
(PPOs).

5. Management Lessons: Industrial visits serve as a platform for students to observe and
learn management concepts in action. From production management to quality control,
students gain insights into how management principles are implemented and
operationalized within organizations, thereby enriching their academic learning with
practical experiences.

6. Skill Development: Industrial visits contribute to the holistic development of students by
fostering the enhancement of interpersonal, communication, and teamwork skills.
Engaging with industry professionals and navigating real-world challenges cultivates
resilience, adaptability, and problem-solving abilities among students, essential qualities
for future business leaders.
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CELEBRATING DREAMS

Need for and Importance of Industrial Visits for MBA Students

1. Practical Application of Theoretical Concepts: MBA programs emphasize theoretical
frameworks and concepts relevant to business management. However, practical application
1s equally vital for students to comprehend the intricacies of business operations. Industrial
visits offer students the opportunity to witness firsthand the application of theoretical
knowledge in real-world scenarios, thereby enhancing their understanding and retention of
concepts.

2. Exposure to Industry Best Practices: The business landscape is constantly evolving,
driven by technological advancements, market dynamics, and consumer preferences. To
remain competitive, MBA students must stay updated on industry best practices, emerging
trends, and innovative strategies. Industrial visits facilitate exposure to leading
organizations, allowing students to observe and learn from industry pioneers, adopt best
practices, and benchmark their learning against industry standards.

3. Networking and Career Opportunities: Networking plays a crucial role in career
advancement, particularly in the competitive business environment. Industrial visits
provide students with opportunities to network with industry professionals, build
relationships, and explore potential career paths. Moreover, interactions during industrial
visits may lead to internships, job placements, or collaborative projects, thereby enhancing
students' career prospects and industry relevance.

4. Enhanced Learning Experience: Traditional classroom learning, while essential, may
lack the dynamism and practicality offered by real-world experiences. Industrial visits
enrich the learning experience by immersing students in authentic business environments,
where they can observe processes, interact with professionals, and apply theoretical
knowledge in practical settings. This hands-on approach not only reinforces academic
learning but also fosters critical thinking, problem-solving, and decision-making skills.

5. Holistic Development: MBA education encompasses more than academic knowledge; it
encompasses the development of well-rounded individuals equipped with both technical
expertise and soft skills. Industrial visits contribute to holistic student development by
fostering personal growth, cultural awareness, and global perspective. By exposing students
to diverse industries, cultures, and business practices, industrial visits broaden their
horizons and nurture attributes such as adaptability, resilience, and cross-cultural
communication.

6. Alignment with Industry Requirements: Employers increasingly seek candidates who
possess not only academic qualifications but also practical experience and industry insights.
Industrial visits align MBA programs with industry requirements by providing students
with exposure to real-world challenges, industry dynamics, and professional expectations.
This alignment enhances students' employability, prepares them for corporate roles, and
equips them with the skills and knowledge necessary for success in the business world.
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CELEBRATING DREAMS

Industrial Visits to Supreme Industries Limited and SRF Limited:

1. Supreme Industries Limited:

Supreme Industries Limited, with nearly 80 years of experience in the plastics industry, stands as a
testament to innovation, excellence, and sustainability. The industrial visit to Supreme Industries
Limited offered MBA students invaluable insights into the manufacturing processes, product
innovation, and corporate strategies of a leading player in the plastics sector.

Objectives Achieved:

a. Understanding of Manufacturing Processes: Students gained firsthand exposure to the
manufacturing processes involved in plastics production, including extrusion, molding, and
finishing.

b. Product Innovation and R&D: The visit provided insights into Supreme Industries'
commitment to product innovation, sustainability, and research and development (R&D)
nitiatives.

c. Corporate Sustainability Practices: Students learned about Supreme Industries'
sustainability practices, including recycling initiatives, eco-friendly products, and
adherence to environmental regulations.

d. Quality Management Systems: Observing quality control measures and adherence to
international standards enhanced students' understanding of quality management systems
in manufacturing.

2. SRF Limited:

SRF Limited is renowned for its high-performance reinforcements, including nylon and polyester yarns
and fabrics, catering to diverse non-consumer and lifestyle applications. The industrial visit to SRF
Limited exposed MBA students to advanced manufacturing processes, technological innovations, and
global business practices.

Objectives Achieved:

a. Technological Advancements: Students witnessed state-of-the-art manufacturing
facilities and advanced technologies used in the production of high-performance
reinforcements.

b. Global Market Dynamics: Insights into SRF Limited's global presence, market
expansion strategies, and competitive positioning provided students with a broader
understanding of global business dynamics.

¢. Quality Assurance and Compliance: Observing quality assurance protocols, compliance
with industry standards, and adherence to regulatory requirements highlighted the
importance of quality management and regulatory compliance in business operations.

d. Industry Best Practices: Interactions with industry experts and professionals facilitated
knowledge sharing and exposure to industry best practices in manufacturing, supply chain
management, and corporate governance.
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CELEBRATING DREAMS

Conclusion:

Industrial visits play a pivotal role in enriching the learning experience of MBA students by providing
them with practical exposure to real-world business environments. Through interactions with industry
experts, observation of manufacturing processes, and exposure to industry dynamics, students gain
invaluable insights that complement their academic learning and enhance their professional
development. The industrial visits to Supreme Industries Limited and SRF Limited served as catalysts
for knowledge acquisition, skill development, and career exploration, aligning with the overarching
objective of preparing MBA students for success in the dynamic and competitive business landscape.
As stakeholders in the education ecosystem, it is imperative for educational institutions, faculty
members, and students to recognize the significance of industrial visits and leverage them effectively
to bridge the gap between theory and practice, foster industry-academia collaboration, and nurture
future business leaders equipped to drive innovation, growth, and sustainability in the global

marketplace.
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Industrial Visit Report: Exploring Practical Insights at Supreme
Industries Limited

On the 13th of January 2023, MBA 3" Trimester students embarked on an enriching industrial visit to
Supreme Industries Limited. This visit was meticulously planned to offer students practical insights into
the operations of industries pertinent to our course curriculum. Such initiatives play a pivotal role in
bridging the gap between theoretical knowledge and real-world application, thereby enhancing the
overall learning experience for our students. This report aims to encapsulate the key observations,
learnings, and experiences gathered during our visit to Supreme Industries Limited.

Details of the Visit
Date: 13th January 2023
Time: Morning Shift: 11:00 AM - 01:00 PM

Evening Shift: 02:00 PM - 05:00 PM
Venue: The Supreme Industries Limited
Faculty Supervisors: Morning Shift: Dr. Kahmeera Shaikh
Evening Shift: Mr. Mr. Nitesh Dubey

Transportation: Transportation was arranged via the university bus for the convenience of the students.

Fig.- MBA 1* trimester Students with Faculty at Supreme Furniture ' ,,(% %_'
( - e —
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Overview of Supreme Industries Limited

Supreme Industries Limited boasts a pre-eminent history in the plastics industry, spanning nearly 80
years. As the largest plastics processor in the nation, Supreme effectively handles volumes of over
5,00,000 metric tonnes of polymers annually. The company offers a diverse and comprehensive
selection of plastic products in India. Its commitment to quality innovation is at the core of Supreme's
success, guided by its mission and vision.

Focus on the Collection of Overhead & Underground Water Tanks

During our visit, particular emphasis was placed on the Collection of Overhead & Underground Water
Tanks manufactured by Supreme Industries Limited. These products are renowned for their long-lasting
performance and superior quality. Understanding the importance of these tanks was particularly
insightful for MBA students, as it provided a real-world example of how product quality and innovation
contribute to market leadership and customer satisfaction.

Key Observations and Learnings

e State-of-the-Art Manufacturing
Facilities: Supreme Industries Limited
houses state-of-the-art manufacturing
facilities with advanced machinery and
technology. Witnessing these facilities
firsthand gave students a deeper
understanding of plastic product
manufacturing processes.

® Quality Control Measures: The
company's stringent quality control
measures were evident throughout
production. From raw material sourcing
to the final product inspection, every
stage 1s meticulously monitored to
ensure adherence to quality standards.

. Y Tilori, Madhya Pradesh, India
This underscores the company's 7o\ A 4" Unnamed Road, Malanpur, Tilori, Madhya

commitment to delivering superior
products to its customers.

Vi GMT +05:30

¢ Innovation and Research: Supreme -
Industries Limited prioritizes innovation and research to stay ahead in the competitive
market. Students were exposed to the company's research and development initiatives to
develop cutting-edge products that meet evolving consumer needs and industry standards.
¢. Environmental Sustainability: The visit also shed light on Supreme's initiatives to
~ environmental sustainability. The company implements eco-friendly practices, suc
... reeycling and waste management, showcasing its commitment to environmen
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stewardship. Students learned about the company's efforts to reduce waste, optimize energy
usage, and promote recycling, aligning with global sustainability goals.

* Market Leadership: Through interactions with company representatives, students gained
insights into Supreme's market leadership position and strategies for sustaining growth in
a dynamic business environment. Understanding the factors contributing to Supreme's
success was invaluable for students aspiring to excel in the corporate world.

== :

Fig.- Trainer providing inputs on the production process at Supreme Furniture

¢ Interaction with Industry Experts: The visit also allowed students to interact with
industry experts and professionals from Supreme Industries Limited. Engaging in
discussions and asking questions allowed students to gain valuable perspectives on industry
trends, career opportunities, and challenges facing the plastics sector.
i

Fig.- Trainer providing inputs on the pipe molding process at Supreme Furniture
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Conclusion

The industrial visit to Supreme Industries Limited was a resounding success, providing MBA students
with practical insights into the workings of a leading player in the plastics industry. Witnessing the
manufacturing processes, quality control measures and innovation initiatives firsthand enriched our
understanding of theoretical concepts learned in the classroom. Focus on the Collection of Overhead &
Underground Water Tanks highlighted the importance of product quality and innovation in meeting
consumer needs and achieving market leadership. Such initiatives play a crucial role in enhancing the
overall learning experience for students, bridging the gap between theory and practice. We thank Mr.
Mr. Nitesh Dubey and the faculty supervisors for organizing this insightful visit. We look forward to
more opportunities to gain practical exposure and enrich our knowledge base.

\ Kl 6ps Map Camera

m Gwalior, Madhya Pradesh, India

S56RM+FMH, Gwalior, Madhya Pradesh 474006, India

Fig.- Trainer providing inputs on water tanks at Supreme Furniture
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Industrial Visit Report: Exploring Practical Insights at SRF Limited
Manufacturing Unit

The industrial visit to SRF Limited on January 17, 2023, provided MBA students with valuable insights
into the operations of a leading diversified chemicals conglomerate. Organized by the university, the
visit aimed to enhance students' understanding of industrial processes, product diversification, and
corporate values. This report outlines the details of the visit, including the date, time, venue, faculty
supervisors, transportation arrangements, and key highlights of the interaction with SRF Limited.

Details of the Visit:

Date: 17" January 2023
Time: Morning Shift: 11:00 AM - 01:00 PM
Venue: SRF Limited

Faculty Supervisors: Morning Shift: Ms. Gaura Chauhan

Transportation: Transportation was arranged via the university bus for the convenience of the students.

Overview of SRF Limited

In 1970, SRF Limited evolved from a single-unit tire cord manufacturer to a leading, professionally
managed, diversified chemical conglomerate. The company's core strength lies in diversifying and
innovating, driving global leadership across various industries. SRF's wide range of products and
solutions are sold worldwide, catering to diverse applications and segments, including automotive,
household appliances, industrial, and specialty intermediates.

4 I

B Fig.- MBA 1* trimester Students with Faculty at SRF Limited REGISTRAR
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Product Offerings

SRF Limited offers a wide range of high-performance reinforcements, including nylon and polyester
yarns and fabrics for diverse non-consumer and lifestyle applications. The company is India's largest
manufacturer of technical textiles and enjoys global leadership for most of its products under this
business segment. Key products discussed during the visit include tyre cord fabrics, belting fabrics, and
industrial yarn, highlighting SRF's commitment to quality, innovation, and technology leadership.

Fig.- Workshop for Students on Production Process at SRF Limited

. Malanpur,MP,India
Industrial Area Malanpur, Malanpur, 477117
MP, India

Note : Captured by GPS Map Camera

Corporate Values

SRF Limited is guided by the maxim "We always find a better way," reflecting its commitment to
continuous improvement and value creation. The company's culture of innovation. technology
leadership, employee engagement, professional management, transparent governance, and inclusive
growth was emphasized during student interaction. SRF's relentless pursuit of excellence underscores
its dedication to creating greater value for stakeholders and contributing to a better way of life.

Key Highlights of the Visit

* Manufacturing Processes: Students had the opportunity to witness the manufacturing processes
employed by SRF Limited, gaining insights into the production of technical textiles and industrial
intermediates. Various manufacturing stages were demonstrated, from raw material sourcing to
final product assembly, showcasing SRF's commitment to quality and efficiency.

* Innovation and Technology Leadership: SRF's focus on innovation and technology leadership
was evident throughout the visit. Students learned about the company's efforts to develop cutting-
edge products and solutions that meet customers' evolving industry needs. Discussions on researc —
and development initiatives highlighted SRF's proactive approach to staying ahead of market ' B
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CELEBRATING DREAMS

e Corporate Social Responsibility: The visit also gave students insights into SRF's
corporate social responsibility initiatives. Students learned about the company's efforts to
promote sustainable practices, environmental stewardship, and community engagement.
SRF's commitment to ethical business practices and social welfare resonated with the
students, highlighting the importance of responsible corporate citizenship.

Conclusion

The industrial visit to SRF Limited offered MBA students a valuable opportunity to gain firsthand
insights into the operations of a leading chemicals conglomerate. Through interactions with company
representatives, observations of manufacturing processes, and discussions on corporate values and
product offerings, students gained a deeper understanding of industrial dynamics and corporate strategy.
Such visits play a crucial role in complementing classroom learning and preparing students for future
roles in the business world.
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Industrial Visit Report: Exploring Practical Insights at SRF Limited
Manufacturing Unit

The industrial visit to SRF Limited on January 18, 2023, provided MBA students with valuable insights
into the operations of a leading diversified chemicals conglomerate. Organized by the university, the
visit aimed to enhance students' understanding of industrial processes, product diversification, and
corporate values. This report outlines the details of the visit, including the date, time, venue, faculty
supervisors, transportation arrangements, and key highlights of the interaction with SRF Limited.

Details of the Visit

Date: 18" January 2023

Time: Morning Shift: 11:00 AM - 01:00 PM
Venue: SRF Limited

Faculty Supervisors: Morning Shift: Mr. Mr. Pradeep Singh Tomar

Transportation: Transportation was arranged via the university bus for the convenience of the students.

Overview of SRF Limited

In 1970, SRF Limited evolved from a single-unit tire cord manufacturer to a leading. professionally
managed, diversified chemical conglomerate. The company's core strength lies in diversifying and
innovating, driving global leadership across various industries. SRF's wide range of products and
solutions are sold worldwide. catering to diverse applications and segments, including automotive,
household appliances, industrial, and specialty intermediates.

Fig.- Workshop for Students on Production Process at SRF Limited REGIS IRAR
ITM UNIVERSITY

Uwalior (M.

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in

70



T School

\» " industries. Discussions revolved around the importance of continuous improvement and s

=)

<

o)
_ml

Z Jimm

<
i """”."|

c

Fd
-
s

Product Offerings

SRF Limited offers a wide range of high-performance reinforcements. including nylon and polyester
yarns and fabrics for diverse non-consumer and lifestyle applications. The company is India's largest
manufacturer of technical textiles and enjoys global leadership for most of its products under this
business segment. Key products discussed during the visit include tyre cord fabrics, belting fabrics, and
industrial yarn, highlighting SRF's commitment to quality, innovation, and technology leadership.

Corporate Values

SRF Limited is guided by the maxim "We always find a better way," reflecting its commitment to
continuous improvement and value creation. The company's culture of innovation, technology
leadership, employee engagement, professional management, transparent governance, and inclusive
growth were emphasized during student interaction. SRF's relentless pursuit of excellence underscores
its dedication to creating greater value for stakeholders and contributing to a better way of life.

i ot -
Malanpur,MP, India
“#4 Industrial Area Malanpur, Malanpur, 477117,
‘ MP, India
Lat 26.351490, Long 78.283653
01/18/2023 01:02 PM GMT+05:30
Note : Captured by GPS Map Camera
R el P ' C

Fig.- Students with Faculty at SRF Limited during Industrial Visit
Key Highlights of the Visit

* Manufacturing Processes and Facilities Tour: Students were given a tour of SRF's
manufacturing facilities, where they gained insights into the company's production processes and
quality control measures. Observing the various stages of production helped students understand
the complexities involved in manufacturing high-performance reinforcements and technical
textiles.

* Emphasis on Innovation and Technology Leadership: SRF's commitment to innovation and
technology leadership was emphasized during the visit. Students learned about the company's
ongoing research and development efforts to create value-added products and solutions for diy

opportunities for innovation in a rapidly evolving business landscape. ‘ﬁl,"l;’,\l‘:.lr_}:;\#\
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CELEBRATING DREAMS

* Sustainability Initiatives and Corporate Governance: SRF's sustainability initiatives and
transparent governance practices were highlighted as integral components of its corporate ethos.
Students gained insights into the company's efforts to minimize environmental impact, promote
responsible sourcing practices, and uphold ethical business standards. Discussions also touched
upon the importance of corporate social responsibility and community engagement.

¢ Interactive Sessions with Industry Experts: The visit included interactive sessions with industry
experts and professionals from SRF Limited. Students discussed market trends, industry challenges,
career opportunities, and the future outlook for the chemicals and textiles sectors. Exchanging ideas
and perspectives with seasoned professionals enriched students' understanding of real-world
business dynamics.

Conclusion

The industrial visit to SRF Limited provided MBA students with a valuable learning experience,
enabling them to gain practical insights into the operations of a leading diversified chemicals
conglomerate. Through interactions with industry experts, observations of manufacturing processes,
and discussions on innovation, sustainability, and corporate governance, students acquired a deeper
understanding of the complexities and opportunities within the chemicals and textiles industries. Such
visits are crucial in preparing students for careers by bridging the gap between academic knowledge

and industry practices.
o
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INDUSTRIAL VISIT 18-01-2023
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CELEBRATING DREAMS

Industrial Visit Report: Exploring Practical Insights at SRF Limited
Manufacturing Unit

The industrial visit to SRF Limited on January 19, 2023, provided MBA students with valuable insights
into the operations of a leading diversified chemicals conglomerate. Organized by the university, the
visit aimed to enhance students' understanding of industrial processes, product diversification, and
corporate values. This report outlines the details of the visit, including the date, time, venue, faculty
supervisors, transportation arrangements, and key highlights of the interaction with SRF Limited.

Details of the Visit

Date: 19* January 2023

Time: Morning Shift: 11:00 AM - 01:00 PM
Venue: SRF Limited

Faculty Supervisors: Morning Shift: Ms. Rakhi Shukla

Transportation: Transportation was arranged via the university bus for the convenience of the students.
Overview of SRF Limited

In 1970, SRF Limited evolved from a single-unit tire cord manufacturer to a leading, professionally
managed, diversified chemical conglomerate. The company's core strength lies in diversifying and
innovating, driving global leadership across various industries. SRF's wide range of products and
solutions are sold worldwide. catering to diverse applications and segments, including automotive,
household appliances, industrial, and specialty intermediates.

Product Offerings

SRF Limited offers a wide range of high-performance reinforcements, including nylon and polyester
yarns and fabrics for diverse non-consumer and lifestyle applications. The company is India's largest
manufacturer of technical textiles and enjoys global leadership for most of its products under this
business segment. Essential products discussed during the visit include tyre cord fabrics. belting fabrics.
and industrial yarn, highlighting SRF's commitment to quality, innovation, and technology leadership.

Corporate Values

SRF Limited is guided by the maxim "We always find a better way," reflecting its commitment to
continuous improvement and value creation. The company's culture of innovation, technology
leadership, employee engagement, professional management, transparent governance, and inclusive
growth was emphasized during student interaction. SRF's relentless pursuit of excellence underscores
its dedication to creating greater value for stakeholders and contributing to a better way of life.

.
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Fig.- Students with Faculty at SRF Limited during Industrial Visit
Key Highlights of the Visit

e Manufacturing Processes and Facilities Tour: Students were given a tour of SRF's
manufacturing facilities, where they gained insights into the company’s production processes and
quality control measures. Observing the various stages of production helped students understand
the complexities involved in manufacturing high-performance reinforcements and technical
textiles.

e Emphasis on Innovation and Technology Leadership: SRF's commitment to innovation and
technology leadership was emphasized during the visit. Students learned about the company's
ongoing research and development efforts to create value-added products and solutions for diverse
industries. Discussions revolved around the importance of continuous improvement and seizing
opportunities for innovation in a rapidly evolving business landscape.

e Sustainability Initiatives and Corporate Governance: SRF's sustainability initiatives and
transparent governance practices were highlighted as integral components of its corporate ethos.
Students gained insights into the company's efforts to minimize environmental impact, promote
responsible sourcing practices, and uphold ethical business standards. Discussions also touched
upon the importance of corporate social responsibility and community engagement.

* Interactive Sessions with Industry Experts: The visit included interactive sessions with industry
experts and professionals from SRF Limited. Students discussed market trends, industry challenges,
career opportunities, and the future outlook for the chemicals and textiles sectors. Exchanging ideas
and perspectives with seasoned professionals enriched students' understanding of real-world

business dynamics. %
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Fig.- Trainer displaying the raw material procurement and quality check at SRF Limited
Conclusion

The industrial visit to SRF Limited provided MBA students with a valuable learning experience,
enabling them to gain practical insights into the operations of a leading diversified chemicals
conglomerate. Through interactions with industry experts, observations of manufacturing processes,
and discussions on innovation, sustainability, and corporate governance, students acquired a deeper
understanding of the complexities and opportunities within the chemicals and textiles industries. Such
visits are crucial in preparing students for future careers by bridging the gap between academic
knowledge and industry practices.
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Exploring Contemporary Business Topics: A Comprehensive Report on
the Seminar Projects at the School of Management, ITM University,
Gwalior

The School of Management at ITM University, Gwalior, organized a series of seminar projects
as a part of the Master in Business Administration (MBA) program. These projects allowed
students to delve into various contemporary business topics, analyze their implications, and
present their findings. This report aims to provide an in-depth analysis of the seminar projects
on various topics spanning digital payment systems, social issues, economic reforms,
marketing strategies, technological advancements, and more.

The Seminar Project conducted at the School of Management, ITM University, Gwalior,
provided an invaluable opportunity for students to explore a diverse range of topics spanning
various domains of business, management, and society. Through rigorous research, analysis,
and presentations, students gained a deeper understanding of key concepts, theories, and
practices relevant to contemporary business environments. From examining India's economic
growth trajectory since independence to dissecting the intricacies of guerrilla marketing,
advertising models, and the Kanban method, students delved into multifaceted subjects that
shed light on critical issues and emerging trends shaping industries and markets. Moreover, the
exploration of behavioral finance, HDI index, and fraud prevention in the banking industry
underscored the importance of understanding human behavior, measuring societal progress,
and safeguarding financial systems from risks and vulnerabilities.

Furthermore, students explored innovative topics such as digital word-of-mouth marketing, the
fourth industrial revolution, and green finance, reflecting the dynamic nature of modern
business landscapes and the imperative for organizations to adapt and innovate in response to
technological advancements, environmental challenges, and consumer preferences. The
seminar project also facilitated critical thinking, collaboration, and communication skills
among students, as they engaged in lively discussions, debates, and presentations to articulate
their research findings and insights effectively. By analyzing real-world case studies, industry
practices, and theoretical frameworks, students were able to bridge academic knowledge with
practical applications, preparing them for future roles as business leaders, entrepreneurs, and
changemakers.

In conclusion, the Seminar Project at the School of Management, ITM University, Gwalior,
served as a catalyst for intellectual exploration, academic inquiry, and professional
development. Through their dedicated efforts and scholarly endeavors, students demonstrated
their commitment to lifelong learning, innovation, and excellence in the pursuit of knowledge
and success in the ever-evolving world of business and management.
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Student list along with the topic and mentor for the Seminar for MBA IT Trimester

%

Roll No.

Name

Group
No.

Topic

Mentor

MBANIMG22152

Avinash Pratap Singh

MBAN1IMG22154

Ishu Singh Chauhan

MBANIMG22160

Anushka Sharma

MBANIMG22191

Aman Gupta

MBAN1IMG22222

Sheetal Singh Dhakad

Digital payment system

Mr. Mr. Keshav
Kansana

MBANIMG22030

Payal Sharma

MBANIMG22062

Aamir Suhail

MBANIMG22066

Brishav Parihar

O |00 [~ Oy [t [ [ (RO = |

MBAN1IMG22068

Deepak Kumar Singh

p—
=]

MBANIMG22069

Gourav Kumar

Child labor in India.

Dr. Shahid Amin

p—
o

MBANIMG22091

Sonu Baghel

—
[

MBANIMG22118

Mausam Soni

—
L8]

MBANIMG22128

Sunakshi Chauhan

p—
o+

MBANIMG22037

Shivam Jha

Economic reforms 1991

Mr. Mr. Keshav
Kansana

—
L

MBANIMG22109

Vaibhav Parmar

16

MBANIMG22111

Aman Vyas

17

MBANIMG22142

Rubina Yeasmin

18

MBANIMG22148

Rahul Gupta

Union budget 2023

Mr. Mr. Ambar
Agarwal

19

MBANIMG22165

Shreya Bhuradiya

20

MBANIMG22176

Sachin Sharma

21

MBANIMG22182

Akash Tiwari

22

MBANIMG22205

Raymond Jakhenia

23

MBANIMG22209

Sania Sameer Khan

Corporate social responsibility

Mr. Mr. Nitesh Dubey

24

MBANIMG22086

Ashutosh

25

MBANIMG22097

Akshat Shrivastava

26

MBANIMG22121

Harshita Agarwal

27

MBANIMG22125

Shristi Wahi

Pros and cons e-retailing

Dr. Shilpa Bhakar

28

MBANIMG22115

Rishav Jiswal

29

MBANIMG22162

Sumana

30

MBANIMG22163

Ankt Ekka

31

MBANIMG22164

Lalit Shrivastava

Inventory management

Dr. R B Shridhar

32

MBANIMG22184

Dheeraj Rajput

33

MBANIMG22197

Anshu Singh Yadav

34

MBANIMG22202

Nitin Sahu

35

MBANIMG22168

Urvashi Sahu

Use of computer in accounting

Dr. Dr. Vinay Gupta

35

MBANIMG22171

Harshita Kushwah

36

MBANIMG22174

Khushi Khandelwal

37

MBANIMG22192

Abinash Upadhyay

38

%NMGRI‘!S

Akshit Bhadoriya

Lord Krishna - the classical
management guru

Mr. Mr. Sus d
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Student list along with the topic and mentor for the Seminar for MBA II Trimester

Sr.
No.

Roll No.

Name

Group
No.

Topic

Mentor

39

MBANIMG22104

Rachit Dixit

40

MBANIMG22108

Shivam Singh Kamariya

41

MBANIMG22123

Kshama Sharma

42

MBANIMG22126

Shuchi Sharma

10

Women empowerment in India.

Dr. Shahid Amin

43

MBAN1AG22014

Aditi Mishra

44

MBAN1AG22015

Shivam Sharma

45

MBAN1AG22016

Anurodh Gaur

46

MBAN1AG22019

Alok Singh Chauhan

47

MBAN1AG22033

Shelendra Rawat

11

Impact of packaging on consumers

Mr. Amol Mutatkar

48

MBANIMG22053

Priya Bhadouriya

49

MBANIMG22090

Saloni Agarwal

50

MBANIMG22092

Tanya Bhojwani

51

MBANIMG22093

Himanshu Shekhar

52

MBANIMG22094

Dheerendra S. Bhadauriya

12

Budget 2023

Dr. Dr. Rakhi Chauhan

53

MBAN1AG22005

Palakomma Tharun Kumar

54

MBAN1AG22009

Yerram N. Kumar Reddy

55

MBANI1AG22018

Sneha Khare

56

MBAN1AG22008

sudhir reddy

57

MBANI1AG22017

Pavan

13

Importance of budget in agricultural

sector.

Mr. Intekhab Khan

58

MBANIMG22098

Radha Rawat

59

MBANIMG22100

Ayushi Rajpoot

60

MBANIMG22129

Disha Bhadouria

61

MBANIMG22135

Naman Shrivastava

14

Global warming: a need for change.

Mr. Mr. Sushil Laddhu

62

MBANIMG22114

Rahul Pal

63

MBANIMG22119

Rohit Yadav

64

MBANIMG22141

Himanshu Singh Rathour

65

MBANIMG22145

Pritam Kumar

15

Green marketing

Mr. Amol Mutatkar

66

MBANIMG22042

Sakshi Tomar

67

MBANIMG22048

Vaidehi Halve

68

MBANIMG22064

Akash Rathore

16

Crypto currency future in India.

Mr. Intekhab Khan

69

MBANIMG22199

Divya Sasi

70

MBANIMG22204

Namrata Somvanshi

71

MBANIMG22206

Ayush Sharma

72

MBANIMG22213

Iti Mittal

17

Social media marketing

Mr. Amol Mutatkar

73

MBANIMG22032

Prerna Katara

74

MBANIMG22101

Deepak Atal

75

MBANIMG22116

Madhuram Agrawal

76

MBANI1MG22158

Muskan Natani

18

Traditional marketing vs digital

marketing

)

jpusm—

Ms. Gaura Chauha 8
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Student list along with the topic and mentor for the Seminar for MBA II Trimester

Sr.
No.

Roll No.

Name

Group
No.

Topic

Mentor

77

MBANI1AG22010

Ganga Ramya Sri

78

MBANI1AG22021

Swathi Chanumolu

79

MBANI1AG22026

K. Mounika

19

80

MBANI1AG22039

Kancharla Brahmaiah

8

—

MBAN1AG22040

C. Veer Nageswararao

Corporate social responsibility

Mr. Amol Mutatkar

82

MBAN1AG22011

Ambuj Upadhyay

83

MBANIMG22055

Arvind Pilania

84

MBANIMG22057

Bhavesh Kumar

20

85

MBANIMG22060

Mohit Tomar

Social, legal & ethical aspect of
advertising

Dr. Shilpa Bhakar

86

MBANIMG22010

Himangi Saxena

87

MBANIMG22041

Muskan Gupta

88

MBANIMG22085

Pradeep Sharma

21

89

MBANIMG22088

Muskan Agrawal

90

MBANIMG22033

Amratya Sen

Globalisation and its impact.

Dr. Shahid Amin

91

MBANIMG22035

Muskan Rawat

92

MBANIMG22039

Ajay Sharma

93

MBANIMG22044

Yashasvi Harne

22

94

MBANIMG22071

Kanika Bansal

95

MBANIMG22113

Aman Rajoriya

Management education and future

Dr. Shahid Amin

96

MBAN1AG22024

Jogdande Tanaji

97

MBANI1AG22025

Ganta Sai Ganesh Goud

98

MBANI1AG22027

N. Naik Mudavath

99

MBANI1AG22038

Nimmakayala T. Reddy

100

MBAN1AG22035

Saketh

101

MBAN1AG22002

Ankit Panda

E-waste management

Mr. Amol Mutatkar

102

MBAN1IMG22049

Himani Gupta

103

MBANIMG22054

Riya Singh

104

MBANIMG22065

Anshu Kushwah

24

105

MBANIMG22087

Raman Kumar

106

MBANIMG22012

Anoop Tiwari

Cross culture communication

Mr. Amol Mutatkar

107

MBANIMG22194

Jatin Rajak

108

MBANIMG22212

Arpit Chaturvedi

109

MBANIMG22187

Artik Shrivastava

25

110

MBANIMG22203

Harshit Gupta

111

MBANIMG22180

Abhishek

Motivation at the workplaces.

Dr. Shahid Amin

112

MBANIMG22014

Vipul Sharma

113

MBAN1IMG22080

Vikram Singh Chauhan

114

Jitendra Baghel

26

115].

MBANIMG22130

Ram Singh Chauhan

Diksha Bhadouria

Water crisis management

Mr. Mr. Su

~
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Student list along with the topic and mentor for the Seminar for MBA II Trimester

Sr.

Roll No.

Name

Group
No.

Topic

117

MBANIMG22036

Dharna Yadav

118

MBANIMG22095

Nancy Goswami

119

MBANIMG22096

Amita

27

120

MBANIMG22110

Ayushi Jain

121

MBANIMG22146

Aryan Agrawal

Importance of accounting to a non-

profit organization

Ms. Rakhi shukla

122

MBANIMG22073

Nakul Singh Chauhan

123

MBANIMG22079

Tejaswani Tomar

124

MBANIMG22106

Kalpana Sharma

28

125

MBANIMG22166

Mayank Chauhan

126

MBANIMG22177

Praveen Kariya

E-cash payment: a boon or bane.

Mr. Intekhab Khan

127

MBANIMG22153

Palak Jain

128

MBANIMG22155

Ankit Jain

129

MBANIMG22167

Rishabh Shrivastava

29

130

MBANIMG22169

Vaishnav Bhardwaj

131

MBANIMG22219

Priyanshu Dubey

Green finance

Mr. Mr. Nitesh Dubey

132

MBANIMG22105

Piyush Sharma

133

MBANIMG22107

Prashant Sharma

134

MBANIMG22131

Ravi Jadon

30

135

MBANIMG22136

Jai Bamoriya

136

MBANIMG22140

Bagesh Raj

Sg Technology: Boon or Bane

Dr. Kahmeera Shaikh

137

MBANIMG22006

Yasha Agrawal

138

MBANIMG22007

Shikha Goyal

139

MBANIMG22120

Rishika Shivhare

31

140

MBANIMG22179

Satyam Bhadoriya

141

MBANIMG22186

Jyotsna Chouriya

Digital payment system

Dr. R B Shridhar

142

MBANIMG22028

Shiva Raja Bundela

143

MBANIMG22063

Abhishek Kanojiya

144

MBANIMG22067

Chetan Parashar

32

145

MBANIMG22151

Amarendra Singh

146

MBANI1AG22006

Arpit Kumar

Management lessons from lord

hanuman.

Mr. Mr. Sushil Laddhu

147

MBANIMG22172

Ajay Pratap Singh Rajawat

148

MBANIMG22178

Tanishka Gupta

149

MBANIMG22183

Yogesh Choudhary

33

150

MBANIMG22193

Vanshika Kaushik

151

MBANIMG22216

Pooja Kakwani

Business ethics

Ms. Gaura Chauhan
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Student list along with the topic and mentor for the Seminar for MBA II Trimester

Sr.
No.

Roll No.

Name

Group
No.

Topic

Mentor

152

MBANIMG22021

Harsh Gupta

153

MBANIMG22103

Pravesh Sharma

154

MBANIMG22117

Alisha Sisodiya

34

155

MBANIMG22147

Bhavesh Bhambhani

156

MBANIMG22137

Tarun Meghani

Why books are better than their
movies?

Dr. Kahmeera Shaikh

157

MBANIMG22011

Vishal Singh Rajawat

158

MBAN1AG22020

Kunal Kumar

159

MBAN1AG22023

Manish Kumar

35

160

MBAN1AG22030

W. Rohit Rajeshwar

161

MBANIMG22018

Maneesh Sharma

Rural marketing

Ms. Gaura Chauhan

162

MBANIMG22002

Ritika Sahu

163

MBANIMG22005

Rishika Sachdeva

164

MBANIMG22047

Rohit Khatana

165

MBANIMG22052

Pavan Rajput

166

MBANIMG22181

Ankit Bajpai

Industry 5.0

Mr. Mr. Keshav
Kansana

167

MBANIMG22031

Akhilesh Singh Chauhan

168

MBAN1IMG22089

Rahul Sing Tomar

169

MBANIMG22139

Sachin Singh Tomar

37

170

MBANIMG22161

Nitin Jha

171

MBANIMG22138

Shivam Singh Tomar

E-vehicles the future of
transportation.

Mr. Mr. Sushil Laddhu

172

MBANIMG22027

Anjali Goyal

173

MBANIMG22038

Vidhi Jain

174

MBANIMG22074

Nandini Umraiya

38

175

MBANI1G21034

Shivangi Sharma

176

MBANIMG22081

Yash Mishra

Bretton woods conference

Mr. Mr. Ambar
Agarwal

177

MBANIMG22003

Ritik Jain

178

MBANIMG22004

Sanjay Soni

179

MBANIMG22034

Ayushi Jain

39

180

MBAN1IMG22075

Prakash

Special Economic Zones (SEZ)

Dr. Kahmeera Shaikh

181

MBAN1IMG22013

Abhay Singh Jadon

182

MBAN1IMG22040

Sanskar Singh

183

MBANIMG22050

Sanskar Jain

GPS (Global Positioning System)

Dr. Kahmeera Shaikh

184

MBANIMG22015

Sakshi Sharda

185

MBANIMG22072

Muskan Gupta

186

MBANIMG22134

Aditi Jain

41

187

MBAN1AG22003

Ashish Goswami

188

MBANIMG22001

Bhanu Rawat

Influence of product packaging on
purchase decision

Ms. Shaurya Gupta
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Student list along with the topic and mentor for the Seminar for MBA II Trimester

Sr.

Roll No.

Name

Group
No.

Topic

Mentor

189

MBAN1AG22004

Vikas Singh Jadon

190

MBANIMG22102

Suraj Singh Tomar

191

MBANIMG22132

Ritik Sharma

42

192

MBANIMG22170

Surjeet Singh Gurjar

Economic growth of India since

independence

Mr. Mr. Keshav
Kansana

193

MBANIMG22189

Yash Yadav

194

MBANIMG22198

Nitin Singh Tomar

195

MBANIMG22210

Samar P. Singh Bhadoria

196

MBANIMG22211

Himanshu Sharma

197

MBANIMG22215

Prashant Sharma

Guerrilla marketing

Mr. M. Nitesh Dubey

198

MBAN1AG22013

Sandeep Sikarwar

199

MBAN1AG22031

Ankit Jadon

200

MBANI1AG22037

Abhishek Sharam

201

MBANIMG22019

Pinky Kumari

Advertising and its model

Dr. Shilpa Bhakar

202

MBANIMG22008

Shashank Gupta

203

MBANIMG22016

Amit Tiwari

45

MBANIMG22022

Subrat Pathak

The kanban way

Mr. Pradeep tomar

MBANIMG22020

Vishal Goswami

MBANIMG22023

Rohit Kushwah

MBANIMG22025

Rahul Ahirwar

MBANIMG22029

Ankit Yadav

Industrial revolution 4.0

Mr. Mr. Nitesh Dubey

MBANIMG22196

Umang Sharma

MBANIMG22201

Rahul Gaud

MBANIMG22208

Atul Kumar

47

MBANIMG22207

Saransh Pal

MBANIMG22221

Aditya Raj

Digital word of mouth

Ms. Shaurya Gupta

MBANIMG22046

Radhika Agrawal

MBANIMG22078

Stuti Tripathi

MBANIMG22084

Deepansh S. Kulshrestha

MBANI1AG22001

Brajesh Singh Bhadoriya

Behavioral finance

Mr. Mr. Nitesh Dubey

MBANI1AG22012

Sachin Gautam

MBANI1AG22022

Rahul Sharma

MBAN1AG22029

Sadique Hasan

49

MBAN1AG22032

Abhinand A

MBANI1AG22034

Yogesh Soni

HDI index

Mr. Mr. Ambar
Agarwal

MBANIMG22083

Kunal Gurung

MBANIMG22099

Aman Singh Sikarwar

MBANIMG22112

Milan Kumar Ekka

MBANIMG22133

Yash Soni

Francis Vivek Tirkey

The causes and prevention of fraud

in banking industry

Dr. R B Shridh

D

3z

REGISTRAR

ITM UNIVERSITY

Gwalior (M.P)

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA

mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in

Jrm—

84



i,

=
<

-z I

o

>

4m

CELEBRATING DREAMS

Student list along with the topic and mentor for the Seminar for MBA II Trimester

Sr. Roll No. Name Group Topic Mentor
No. No.

228 MBANIMG22127 |Shubham Pal et
229 MBANIMG22185 |Sarthak Khare 51 |Hindenburg report As;m';] o

230 [ MBAN1IMG22190 |Yashraj Singh Tomar

231 MBAN1MG22017 |Kapish Gandhi

232 [ MBAN1MG22024 | Anirudh Singh

- 52 |Visual merchandising Ms. Shaurya Gupta
233 MBANIMG22026 |Poonam Dilip Ghatole
234 MBANIMG22009 |Shraddha Tomar
235|MBANIMG22056 |Ashutosh Gangi
o Gengil Mr. Mr. Keshav

236 MBANIMG22058 |Chirag Jain 53 |Bench marking in service industry Kot

237|MBAN1IMG22061 |Rishabh Agrawal

238 MBAN1MG22175 |Rohit Sahu

239 (MBANIMG22188 |Monu Rathour

240 MBAN1MG22195 |Chetan Rathore 54 [Service marketing Ms. Shaurya Gupta

241 [MBAN1IMG22214 |Suraj Thakur

242 [ MBAN1IMG?22218 |Kajal Baghel
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CELEBRATING DREAMS

Summer Internship Programme Report- School of Management, ITM

University

The summer internship program for the BBA students of the School of Management, ITM
University, Gwalior, was designed to bridge the gap between theoretical learning and practical
application in a corporate setting. From May 5, 2023, to July 15, 2023, the program aimed to
equip students with hands-on experience and industry insights across various sectors.

Objective:

The primary objective of the internship program was to enhance students' practical skaills,
develop professional competencies, and introduce them to workplace norms and ethics.
Students were expected to gain valuable experience that would prepare them for future careers
by participating in internships.

Learning Outcomes:

The internship program aimed to achieve several learning outcomes, including:

1. Application of Theoretical Concepts: Students were encouraged to apply theoretical
concepts learned in the classroom to real-world scenarios, gaining a deeper understanding
of their relevance and applicability in different organizational contexts.

2. Development of Practical Skills: Through hands-on experience, students developed
practical skills crucial for their chosen fields, including problem-solving, decision-making,
and technical competencies specific to their areas of interest.

3. Understanding Workplace Norms and Ethics: Immersion in the workplace environment
enabled students to understand and adhere to workplace norms, ethics, and professional
conduct, thus preparing them for the expectations of the corporate world.

4. Enhancement of Critical Thinking and Communication Skills: By addressing real-
world challenges and interacting with colleagues, superiors, and clients, students enhanced
their critical thinking and communication skills, which are essential for effective
collaboration and problem-solving in professional settings.

S. Development of Self-Management Skills: Through managing their time, tasks, and
responsibilities during the internship period, students fostered self-management skills
crucial for success in their future careers, learning to prioritize and organize their work
effectively.

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in
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CELEBRATING DREAMS

Evaluation and Assessment Criteria for the Summer Internship Program

Report Evaluation Criteria:

2. Application of Theoretical Concepts (25%):
a. Ability to identify and articulate theoretical concepts applied during the internship.

b. Clarity in demonstrating the relevance and applicability of theoretical knowledge to
practical scenarios.

¢. Depth of analysis in showcasing how theoretical concepts influenced decision-making
and problem-solving.

6. Development of Practical Skills (25%):

a. Evidence of hands-on experience and practical application of skills relevant to the
chosen field.

b. Quality of solutions proposed or implemented to address real-world challenges
encountered during the internship.

¢. Demonstrated improvement or acquisition of technical competencies specific to the
mternship role.

7. Understanding Workplace Norms and Ethics (20%):

a. Adherence to workplace norms, ethics, and professional conduct demonstrated
throughout the internship.

b. Reflection on how exposure to workplace environment enhanced understanding of
organizational culture and ethics.

c. Handling of ethical dilemmas or challenges with maturity and professionalism.
8. Enhancement of Critical Thinking and Communication Skills (20%):
Clarity and coherence in the communication of ideas, both written and verbal.

b. Evidence of critical thinking through analysis of complex problems and development
of innovative solutions.

c. collaborating effectively with colleagues, superiors, and clients, showcasing strong
interpersonal skills.

9. Development of Self-Management Skills (10%):

d. Ability to manage time, tasks, and responsibilities effectively during the internship
period.

e. Evidence of prioritization and organization in completing assigned work within
deadlines.

f. Reflection on personal growth in self-management skills and strategies for

improvement.
(0
w3 = e
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CELEBRATING DREAMS

Viva Assessment Criteria:

6. Understanding of Internship Experience (20%):
a) Articulation of key learnings and experiences gained during the internship.

b) Ability to relate internship experiences to academic learning objectives and
personal/professional development goals.

7. Application of Theoretical Knowledge (20%):

a) Discussion on how theoretical concepts learned in the classroom were applied in
practical situations during the internship.

b) Examples illustrating the integration of theoretical knowledge into real-world decision-
making processes.

8. Problem-Solving and Decision-Making Skills (20%):
a) Response to hypothetical or real-world scenarios, showcasing problem-solving
abilities.
b) Explanation of decision-making processes undertaken during the internship and
rationale behind choices made.
9. Communication and Presentation Skills (20%):
a) Clarity, coherence, and persuasiveness in communication during the viva.

b) Ability to effectively convey ideas, arguments, and reflections on internship
experiences.

10. Self-Reflection and Professional Growth (20%):

a) Reflection on personal strengths, weaknesses, and areas for improvement identified
during the internship.

b) Discussion on strategies for continued professional development based on internship
experiences.
Overall, the evaluation and assessment criteria aim to comprehensively evaluate students'
performance during the internship program, encompassing their practical skills, theoretical
understanding, ethical conduct, critical thinking abilities, communication proficiency, and self-
management competencies.

Conclusion:

The summer internship program for the BBA IV Semester (2021-2024) students of the School
of Management, ITM University, Gwalior, provided participating students with a valuable
opportunity to gain practical exposure, enhance their skills, and prepare for future careers in
their respective fields. It proved to be an enriching experience that contributed to their
professional development. Moving forward, continuing to refine and adapt internship pro
to align with industry trends and emerging challenges is imperative, ensuring that stu

(1 "receive the most relevant and impactful training experiences. REGISTRAR
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CERTIFICATE

OF INTERNSHIP

This acknowledges that

NAYAN AGRAWAL

punctual, hard working and inquisitive. We wish him every sucess in career.

* e
"15 July, 2023" wanad =
- DIOVIIN

CERTIFICATE

This internship program certificate is proudly
awarded to
For his outstanding completion of the ¢ OMmpulsory
internship program at Contrans Clearning and Forwarding Pvt. Ltd.
from Sth June to 17th July, 2023

U ok
Kamal\\/errna Yatharth Verma
& Founder Director

Fig. Internship Certificates of BBA Students

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in

has successfully completed his internship programme started from "1 June, 2023" to
"15 July, 2023" as an "Human Resources Intern” in our organization. He was found

LB
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Ao e Agrsuen s Dasiat
Gamy. lashier Gaalor (WP

Paenn: 917512630893

— Fa 95751408203
Account Associates | omad pageactipmid o,

Lala ka bazar, Lashiar —— — — —

Owalion(WLP.), India - 474001
Tet Date: MDY
Mot 913827771300
18370091100
R TO WHOMSOEVER IT MAY CONCERN

This in 40 cerafy thai Mr Aryas Pratap Agarwal S/o Aditya Pratap Agrawal resident of
Emp Name  Tushar Agramasl

Daslat Gany Laduhar. Gra sl wan working as micm i Sabes Executrve) from
Doar Tusrar Agrawal

This 18 10 confum that W Tushar Agrawal 50 Mr. Gopal Agrawsl worked a8 Accounts Date
Feeder n our firm from 10-04- 2023 ko J0-06-2023 with ouf sntice satsfackon

22ih May 2023 io Seb July N2V a1 my office. He i very hard working

1 ey fon bus benght future

I this penicd. he has shown lull Sncenty. ded-ation. and Rand work Iowards his concemed
jobs. Dusnng hes tenure we found his very cordal and professsonal o his appoach

The fum wishes hes success in all his futue sndesvours.

Yours Cordiaily,
tod Aceaunt Associates

PREP UP

[caT/mBA [ cuaT [Crrl [BaNK/sse)
[vPaae / mma/iima | [ENGLISH SPEAKING] | GD/PI |

@TI .“E,F\Mlm l::m::

(L)

1 o 10 16" iy

TO WHOMSOEVER IT MAY CONCERN ‘

varcus challeage 70 Sdapl g 1 chinging woi soeneic

We Deitve el N N Shown el pUmise and potwelisl nd we have no dould ad fe ad

g T oy ® W Lire culeavon

Wi wash Shabd Oberoi fe very best in al Mer hiure andesvors and are confident Mal e wil

achave greet sucooss

¥

€A Oy iMityn Cbege. City oo, Gualior, M.F Tal #7510 38717
cmat vielle e Dtaticsion cm
Flead Offfee 930, 1° Proxs, Bakdaerarty Camples, Furk Lavs, S raiersbed 500 7% Tigl - - 400000 000900

This is to certify that Vaibhav Sabharwal has successfully done
his intemnship at Prep Up Gwalior from 1* June 2023 to 15™ July
2023. During these 43 days, he worked as a Marketing Intemn for
institutional marketing campaigns, including social media
marketing.

During his intemship, he was exposed 1o various activities like
career counselling, comtent ion, graphic designing, and
research.

His dedication and aptitude for quick leaming enabled him to
leave a lasting impression oa the stud he i l. As an
individual, he possesses strong communication abilities and has
provided valuable backend support to our institute in a
remarkably short period. His performance as an intern was truly
exceptional.

His association with us was very fruitful and we wish him all the
best in his future endeavors.

AUN BY - GURLSUL EDUCATION (REG. MO. CA1S080

J

Fig. Internship Certificates of BBA Students

First Fioor, Krishna Towes, Phocibagh Circe, Gwalior +81 8827744510
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Internship Completion Certificate

THIS CERTIFIES THAT
__MR. SIKHAR GUPTA__

Has successfully completed Internship
in Human Resource Management

(") INTEGRAL
&) SOLUTIONS

Period from 27" May 2023 to 30" June 2023

CERTIFICATE OF INTERNSHIP

This internship program certificate is proudly
awarded to

ADITYA AGARWAL

For his successful completion of internship “Social Media Marketing” intern at Sanskar Kitchen Gallery
for the period of 45 days (June 5'", 2023 . July 20" ,2023).

He is hardworking, creative, and a good team member. He did a good job and we strongly recommend
him.

Sanskar Kitchen Gallery
CHehr
Madhuri Sharma

Fig. Internship Certificates of BBA Students (

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
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2 June TO 167 July

TO WHOMSOEVER IT MAY CONCERN

TAME. institute
This i 1 certify that Warshita Girl has succossfully complated the mtemship program 3t
The intermship tack place from 2nd lure 2023 te 16th luly, and gunng this perod, she has demansirated
esiaptional dedicatian and enth tomards her by ard TeSpOn viteh s

e ofhectively
Thioughout the internshin, Harshita deaplayed § stronp sk wthic and the ability to collabor
wit ™ team meniber: h-nﬂmmgmlahmMMummnum

shillhy, effectively handing various

She alio suhibted esceliant un g Nime
chalenses asd adapiing Lo Changing work senancs.

n\mlummmﬂrfamﬂm-l—wuhm"wnlm
R LR R L

Wie e Harsaita Gl the very best in 8 her futise sndosvon ahd e canfidest 1hat she well a(hagee grest

S

R e Adrye Colimps, G Comtan, Guuline. MUP. Tul 0751 809717
cmail | g sl e e (on Wt W i bedueation Lam

Hend Miee: B50. I Wisar, Siddaiseity Comples, Paik Lane. & bownhael - 500 001, 1ol D4
'
" p-.' e 28, g Area
! SKACKING MADE RICHT E,Mﬂ,:'""“
1

T «01 (O) BT84

f HEmE
N TnEnees
p 11 August 2023

Her conduct and progress during e intemsip was good

L] Wee wish her success in all ber future endeavors.

For Mondelez India Foads Private Limited

' il
r Kumar
' (People Experience Adviser)

MmeZin®e

Mrwdeme (s F ot Proste Laviaes
Ut N, 2001 307 P, Towes § (Wing Ci e inssmations Carter, s, Mo - 400013, INDW.

T W 01 12 Beavioe

HENRY HARVIN®
Lo EDUCATION

Certificate of Expericnce
To Whom Lt may Concern

Dhate: dh July, 2028

This is 4 ceiily Rt Mr Abhishek Sha has done inlemadip os Busness
Devesaprnent Cusc utve (Conparsts Progrem- B28) st Hen-y Harcs Caucston from
2T May 1o 2THh June 2021

e Do Py B b i el stiariew who o hegily et e (e e
avnted, mobvabed s wrdueorking

i 48 o @ e

by o s e

e weant ham basll OF st S0 Muture

Ragards

KOMMON
SCHOOL

May 08, 2023
TO WHOMSOEVER IT MAY CONCERN

This is to mention that Mr. Hersh Jain hes worked as & Campus
Ambassador with Kommon School (A unit of Kommon Concepts). The total
duration of his engagement was 1S deys from March 28, 2023 to April I
2023

During the afore-mentioned period. the scope of work and responsibilities
of Harsh included.

igning about for b ‘s and Ministry of Labour
and Employment's DigiSsksham program (A Digital Literacy initiative).
B ing in enrolling | d candid from the Campus
Ambassador's network lor the Digisaksham program.
* Guiding the interested fellows about the usage of the platform

We found him to be an enthusiastic, sincere, hard-working, sager to learn
and result d fellow. He lated all his tasks in time.

We take this opportunity to thank him and wish him all the best for future

MON_
—_ CUN(‘U”S

-

Krishnkant Chaturvedi
Authorised Signatory
[susss e ———— )

Wamman Sehasl (A Unit of Kemman Congspts)

2134, Kallann Winer City Contre. Gwallor (MP) - 474007
«DIT410%4061 | into@scmmonsc hool com

www LoMMmonsc hoo! com
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BBA 2021-2024 BATCH (IV TRIMESTER)
S.no Roll No. Name
| | BBANIMG21001 Aarchi Bansal
> | BBANIMG21004 Aditya Agrawal
3 | BBANIMG21005 Akanksha Sharma
4 | BBANIMG21007 Aman Pawar
5 | BBANIMG21009 Anjali Chauhan
6 | BBANIMG21011 Chitransh Khurana
5 | BBANIMG21012 Dev Kankane
g | BBANIMG21013 Devansh Gupta
9 | BBANIMG21015 Gunjan Gangil
10 | BBANIMG21016 Harsh Jain
11 | BBANIMG21017 Harshita Giri
12 | BBANIMG21018 Harshita Ojha
13 | BBANIMG21020 Jiya Rathor
14 | BBANIMG21021 Kehar Singh Kushwah
15 | BBANIMG21022 Krishna Garg
16 | BBANIMG21023 Nakul Godia
17 | BBANIMG21024 Natasha Batra
18 | BBANIMG21025 Navneet Kukreja
19 | BBANIMG21026 Nayan Agarawal
50 | BBANIMG21027 Om Singhal
51 | BBANIMG21029 Prabhat Singh
2> | BBANIMG21030 Priyanshi Chandil
23 | BBANIMG21032 Pragati Gurjar
24 | BBANIMG21033 Raunak Rajput
25 | BBANIMG21034 Rehan Beig Mirza
26 | BBANIMG21035 Rehan Khan
27 | BBANIMG21037 Rishika Singh
28 | BBANIMG21038 Sahil Vyas
29 | BBANIMG21039 Saransh Jain
30 | BBANIMG21040 Satyam Singh Tomar
3] | BBANIMG21041 Shruti Gupta
37 | BBANIMG21042 Shubham Paliwal
33 | BBANIMG21044 Sneha Parmar P %
L. 34 | BBANIMG21048 Tanu Gupta &
@% 35 | BBANIMG21050 Tushar Agrawal . Igﬁfs\rﬁ
™M Schoo! B:Jf;“':w Gwalior (M_P)
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| 36 | BBANIMG21051 | Vansh Singhal
BBA 2021-2024 BATCH (IV TRIMESTER)
S.no Roll No. Name
37 | BBANIMG21052 Vikas Thapa
33 | BBANIMG21053 Vishal Kumar
39 | BBANIMG21054 Vivek Yadav
40 | BBANIMG21055 Yash Raj Sharma
41 | BBANIMG21056 Zeeshan Khan
47 | BBANIMG21057 Abhishek Jha
43 | BBANIMG21058 Aditya Chouhan
44 | BBANIMG21059 Aman Jain
45 | BBANIMG21060 Ashutosh Gupta
46 | BBANIMG21063 Harsh Mathur
47 | BBANIMG21064 Himanshu Rathore
48 | BBANIMG21065 Kartik Hasija
49 | BBANIMG21066 Kunal Singh Jat
50 | BBANIMG21067 Manas Hablani
51 | BBANIMG21069 Pooja Sikarwar
5o | BBANIMG21070 Pratham Mangal
53 | BBANIMG21071 Prayag Bindal
54 | BBANIMG21072 Priyank Paliwal
55 | BBANIMG21074 Shabd Oberoi
s¢ | BBANIMG21075 Shikhar Gupta
57 | BBANIMG21076 Shravan Modi
53 | BBANIMG21077 Suraj Goyal
59 | BBANIMG21079 Ujjawal Agrawal
60 | BBANIMG21080 Vanshika Sharma
61 | BBANIMG21081 Vikas Shakya
62 | BBANIMG21082 Alizba Khan
63 | BBANIMG21083 Ankit Chaturvedi
64 | BBANIMG21085 Aryan Gupta
65 | BBANIMG21089 Eshita Verma
66 | BBANIMG21090 Gaurav Singh Narwaria
67 | BBANIMG21092 Glory Singh Tomar
68 | BBANIMG21093 Kartikey Pal _%
' 69 | BBANIMG21095 Naman Shinde (é
@fé;i -0 | BBANIMG21096 Piyush Gupta .
Gwalior Gwalior (M.P)
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71 | BBANIMG21100 Sahil Gupta
77 | BBANIMG21101 Satyam Rajput
BBA 2021-2024 BATCH (IV TRIMESTER)
S.no Roll No. Name
73 | BBANIMG21102 Shailendra Kushwaha
74 | BBANIMG21103 Shruti Saini
75 | BBANIMG21104 Sourav Mavai
76 | BBANIMG21105 Sudhansh Kukreja
77 | BBANIMG21106 Vivek Baghel
78 | BBANIMG21107 Harsh Vardhan Singh Bhadoriya
79 | BBANIMG21108 Ved Prakash Narayan
80 | BBANIMG21110 Toshit Parashar
81 | BBANIMG21111 Vaibhav Sabharwal
82 | BBANIMG21113 Prashant Raj
83 | BBANIMG21114 Shubh Dubey
84 | BBANIMG21115 Devansh Tomar
85 | BBANIMG21116 Jayash Ojha
86 | BBANIMG21117 Kashish Jeevtani
87 | BBANIMG21118 Kusum Lata Singh
88 | BBANIMG21119 Raj Singh
89 | BBANIMG21120 Anmol Sharma
90 | BBANIMG21121 Ayan Khan
91 | BBANIMG21123 Hardesh Singh
92 | BBANIMG21124 Ishita Shivhare
93 | BBANIMG21125 Kushagra Agrawal
94 | BBANIMG21126 Kushagra Gupta
95 | BBANIMG21127 Muskan Parashar
96 | BBANIMG21130 Sanjana Sahu
97 | BBANIMG21131 Simran Jadon
98 | BBANIMG21132 Shedrack Asifiwe Sendegeya
99 [ BBANIMG21133 Vikram Rawat
100 | BBANIMG21135 Samrat Ojha
101 | BBANIMG21137 Vidhan Hinduja
102 | BBANIMG21138 Poonam Sharma
103 | BBANIMG21139 Yash Kharya J—%
%\ 104 | BBANIMG21140 Nihal Soni CsS
105 [ BBANIMGR1141 Yolanda Dlamini N R i,
T Gwalior (M Py
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106 | BBANIMG21143 Arjun Sharma
107 | BBANIMG21144 Sakshi Dubey
108 | BBANIMG21145 Dhruv Jain
BBA 2021-2024 BATCH (IV TRIMESTER)
S.no Roll No. Name
109 | BBANIMG21146 Ayaz Khan
110 | BBANIMG21147 Deepanshu Rajawat
111 | BBANIMG21148 Deepak Jain
112 | BBANIMG21150 Ruchika Shakya
113 | BBANIMG21151 Mohammad Rafi
114 | BBANIMG21152 Kunal Chavhan
115 | BBANIMG21154 Kritika Ahuja
116 | BBANIMG21155 Aryan Pratap Agrawal
117 | BBANIMG21157 Priviledge Manyabi Mpofu
118 | BBANIMG21158 Adarsh Raj
119 | BBANIMG21159 Atendra Rawat
120 | BBANIMG21161 Aditya Singh Dhakad
121 | BBANIMG21162 Anshu Thapa
122 | BBANIMG21164 Chirag Sharma
123 | BBANIMG21165 Gaurav Panjwani
124 | BBANIMG21166 Ishu Verma
125 | BBANIMG21167 Monish Panjwani
126 | BBANIMG21173 Vishal Mahendru
127 | BBANIMG21174 Hariom
128 | BBANIMG21175 Sanjay Soni
129 | BBANIMG21177 Harsh Dubey
130 | BBANIMG21178 Bhavishya Agrawal
131 | BBANIMG21179 Anshika Rejani
132 | BBANIMG21180 Honey Kukereja
133 | BBANIMG21181 Ayushi Ahuja
134 | BBANIMG21182 Raj Singh
135 | BBANIMG21186 Ankit Sharma
136 | BBANIMG21187 Gagan Choithani
137 | BBANIMG21188 Prabal Pratap
138 | BBANIMG21189 Ms. Divyanshi Chandrawat ,.A%
%\ 139 | BBANIMG21191 Sarda Mandal ™
=17 [ BBANTMGITIS Sarita D.C REQISTRAR
i  waiior 4P "
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141 | BBANIMG21195 Mohit Yadav
142 | BBANIMG21197 Dhruv Nagdev

Report on Industrial Visits for BBA Students at the School of
Management, ITM University, Gwalior

Industrial visits serve as an integral component of the academic curriculum, particularly for
management students pursuing BBA programs. These visits are designed to provide students
with practical exposure to real-world business operations, thereby complementing theoretical
knowledge gained in classrooms. In January 2023, BBA students from the School of
Management at ITM University, Gwalior, had the privilege of visiting two prominent
companies: Supreme Industries Limited and SRF Limited. This report aims to outline the
objectives, significance, and outcomes of these industrial visits. along with the need for and
importance of such initiatives for BBA students.

Objectives of Industrial Visits

7. Bridge Theory with Practice: The primary objective of industrial visits is to bridge the
gap between theoretical learning and practical application. By witnessing firsthand, the
processes, technologies, and operations of real-world businesses, students can
contextualize their theoretical knowledge and understand its real-world implications.

8. Exposure to Industry Dynamics: Industrial visits offer students exposure to the dynamics
of various industries, including market trends, technological advancements, and operational
strategies. This exposure helps students stay abreast of industry developments and prepares
them to adapt to changing business landscapes.

9. Interaction with Industry Experts: Through industrial visits, students have the
opportunity to interact with industry experts, professionals, and leaders. These interactions
facilitate knowledge exchange, mentorship, and networking, thereby enhancing students'
understanding of industry practices and fostering personal and professional growth.

10. Enhanced Employability: Industrial visits play a crucial role in enhancing students'
employability by providing them with insights into industry requirements, expectations,
and job roles. Exposure to real-world business environments also increases students'
chances of securing internships, corporate training opportunities, and pre-placement offers
(PPOs).

11. Management Lessons: Industrial visits serve as a platform for students to observe and
learn management concepts in action. From production management to quality control,
students gain insights into how management principles are implemented and
operationalized within organizations, thereby enriching their academic learning wj

ITM University Gwalior Campus, NH-44, Turari, Gwalior, (M.P.) - 475 001 INDIA
mail: info@itmuniversity.ac.in, web: www.itmuniversity.ac.in
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12. Skill Development: Industrial visits contribute to the holistic development of students by
fostering the enhancement of interpersonal, communication, and teamwork skills.
Engaging with industry professionals and navigating real-world challenges cultivates
resilience, adaptability, and problem-solving abilities among students, essential qualities
for future business leaders.

!
@B REGISTRAR
o ITM UNIVERSITY
“wu:um ement Gwalior (M.
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Need for and Importance of Industrial Visits for BBA Students

7. Practical Application of Theoretical Concepts: BBA programs emphasize theoretical
frameworks and concepts relevant to business management. However, practical application
1s equally vital for students to comprehend the intricacies of business operations. Industrial
visits offer students the opportunity to witness firsthand the application of theoretical
knowledge in real-world scenarios, thereby enhancing their understanding and retention of
concepts.

8. Exposure to Industry Best Practices: The business landscape is constantly evolving,
driven by technological advancements, market dynamics, and consumer preferences. To
remain competitive, BBA students must stay updated on industry best practices, emerging
trends, and innovative strategies. Industrial visits facilitate exposure to leading
organizations, allowing students to observe and learn from industry pioneers, adopt best
practices, and benchmark their learning against industry standards.

9. Networking and Career Opportunities: Networking plays a crucial role in career
advancement, particularly in the competitive business environment. Industrial visits
provide students with opportunities to network with industry professionals, build
relationships, and explore potential career paths. Moreover, interactions during industrial
visits may lead to internships, job placements, or collaborative projects, thereby enhancing
students' career prospects and industry relevance.

10. Enhanced Learning Experience: Traditional classroom learning, while essential, may
lack the dynamism and practicality offered by real-world experiences. Industrial visits
enrich the learning experience by immersing students in authentic business environments,
where they can observe processes, interact with professionals, and apply theoretical
knowledge in practical settings. This hands-on approach not only reinforces academic
learning but also fosters critical thinking, problem-solving, and decision-making skills.

11. Holistic Development: BBA education encompasses more than academic knowledge; it
encompasses the development of well-rounded individuals equipped with both technical
expertise and soft skills. Industrial visits contribute to holistic student development by
fostering personal growth, cultural awareness, and global perspective. By exposing students
to diverse industries, cultures, and business practices, industrial visits broaden their
horizons and nurture attributes such as adaptability, resilience, and cross-cultural
communication.

12. Alignment with Industry Requirements: Employers increasingly seek candidates who
possess not only academic qualifications but also practical experience and industry insights.
Industrial visits align BBA programs with industry requirements by providing students with
exposure to real-world challenges, industry dynamics, and professional expectations. This
alignment enhances students' employability, prepares them for corporate roles, and equips
them with the skills and knowledge necessary for success in the business world.
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Conclusion:

Industrial visits play a pivotal role in enriching the learning experience of BBA students by
providing them with practical exposure to real-world business environments. Through
interactions with industry experts, observation of manufacturing processes, and exposure to
industry dynamics, students gain invaluable insights that complement their academic learning
and enhance their professional development. The industrial visits served as catalysts for
knowledge acquisition, skill development, and career exploration, aligning with the
overarching objective of preparing BBA students for success in the dynamic and competitive
business landscape. As stakeholders in the education ecosystem, it is imperative for educational
institutions, faculty members, and students to recognize the significance of industrial visits and
leverage them effectively to bridge the gap between theory and practice, foster industry-
academia collaboration, and nurture future business leaders equipped to drive innovation,
growth, and sustainability in the global marketplace.

(e REGISTRAR
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3 Section

"f' ¥

/[BBANIMG22037

Priyanshi Khandelwal

BBAN1IMG22161

Shrey Kumar

BBAN1IMG22169

Raj Shivhare

BBANIMG22178

Akshat Jain

BBAN1MG22188

Vivek Kumar Mandal

BBAN1MG22189

Abhishek Gurjar

BBAN1IMG22190

Divyansh Panjwani

BBAN1IMG22191

Sanskar Gupta

|| wo|o]| nw]k,

BBAN1IMG22192

Gautam Singh Rajput

10|BBANIMG22193

Aryan Parihar

11|BBANIMG22194

Sumit Mandeliya

12 |BBANIMG22195

Ambuj Chauhan

13/BBANIMG22196

Vijaysen Yadav

14|BBANIMG22197

Naman Trivedi

15|BBANIMG22199

Deepika Singh

16|BBAN1MG22200

Deepak Singh

17|BBANIMG22201

Prateek Bansal

~ '=18|BBANIMG22202

« O

{

L]

Satyam Sharma

18(BBANIMG22203

Pushpam Singh Bhadouriya

20|BBANIMG22204

Harshit Bansal

21|BBAN1IMG22205

Srishti Dubey

22 |BBAN1MG22206

Drishti Dubey

23|BBAN1MG22207

Ashish Singh Bhadoriya

24|BBANIMG22210

Rahul Gurjar

25(BBAN1IMG22211

Anushka Sharma

26|BBANIMG22212

Utkarsh Maurya

27 [BBANIMG22213

Aakash Shivhare

28 (BBANIMG22214

Ujjawal Agrawal

28 [BBAN1IMG22215

Kanishk Lahariya

30|BBANIMG22217

Shivam Gautam

31|BBANIMG22218

Sandhya Kushwah

32|BBAN1IMG22219

Tomesh Pamnani

33|BBAN1IMG22220

Shalu Jakhodiya

34 |BBANIMG22221

Abhishek Sikarwar

35 |BBANIMG22222

Aditi Gupta

36 [BBAN1IMG22223

Shivank Singh Rajput

37|BBANIMG22224

Tanisha Ahuja

36|BBAN1IMG22225

Manish Kumar Sharma

39 |BBANIMG22226

Nikhil Pratap Singh

40 (BBAN1MG22227

Abhinav Gupta

o
-

BBAN1MG22230

Ansh Jha

42 [BBAN1MG22231

Sarthak bisaria

43 [BBAN1IMG22232

Krishna Sharma

44|BBANIMG22234

Abhimanyu Singh Rajawat

45|BBANIMG22235

Jay Shivhare
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ABAN1IMG22236

Samarth Gurjar

BBAN1MG22237

Animesh Bohre

BBAN1MG22238

Bhavesh Magnani

BBAN1MG22239

Jay Kumar Singh

BBAN1IMG22240

Tanish Gupta

51[BBANIMG22241

Shrishti Shrivastava

52|BBAN1IMG22242

Abhishek Bhadoria

53|BBAN1IMG22243

Prichi Shivhare

54 [BBAN1IMG22245

Ajeet Kansana

55|BBANIMG22246

Shashi Yadav

56 |BBANIMG22247

Munesh Shrivastava

57 [BBAN1MG22248

Santosh Singh

58|BBANIMG22249

Gaurav bansal

59 (BBAN1IMG22251

Aman Yadav

i) |

60{BBANIMG22252

Priyanshi Mishra

61[BBANIMG22254

Ankit Purohit

62 |BBAN1MG22255

Aman Sharma

-
|

« '63|BBANIMG22256

Rudra Pratap Singh Tomar A O

64 |BBANIMG22257

Rahul Shakya

65|BBAN1IMG22268

Nikhil Soni

66 |BBANIMG22269

Avinash Singh

67 |BBAN1IMG22276

Aman Uoadhyay

68|BBAN1IMG22282

Yashanshu Upadhaya

goslortbs
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£ Section

- g LN

/IBBaNIMG22125

Teesha Jain

|BBANIMG22126

Dhruv Bansal

BBAN1IMG22127

Rajveer Singh Gurjar

BBAN1MG22128

Abhishek yadav

BBANIMG22129

Diwakar Singh Sikarwar

Priyavardhan Sharma

Hement Sahu

3
4
/s
6 [BBANIMG22131
/.' 7 |[BBANIMG22132
* [Eleeanimcaz1as
3

Manya Si_ngh

BBANIMG22134

Palak Ludhiyani

10/BBANIMG22135

Ankit Singh Parihar

11|BBANIMG22137

Kashish Kumari

12|BBANIMG22138

Anmol Agrawal

13|BBANIMG22139

Sahil Gurnani

14[BBANIMG22141

Yashika Vijay

15|BBAN1IMG22142

Shirin Kashyap

16|BBANIMG22143

Sanjita Shrivastava

- 17|BBANIMG22144

Aditya Saxena

< 18[BBANIMG22145

Gourav Shakya

il 19|BBANIMG22146

Aman Tomar

20|BBANIMG22147

Aditya Chugh

-

21|BBANIMG22148

Rohan Malik

= |22]sBANIMG22149

Nikita Bhadouria

w

23[|BBAN1IMG22150

Riya Rawat

24|BBANIMG22151

Naman Jain

- 25|BBANIMG22152

Mohammad Kaif Ali

26(BBANIMG22154

Dharmendra Gurjar

27|BBANIMG22155

Saloni Sharma

- 28|BBANIMG22156

Sonima Dwivedi

29|BBANIMG22157

Bhanu Pratap Singh Chauhan

~ |30/BBANIMG22158

Samarth Goyal

~ 31/BBANIMG22159

Dhruv Lakhwani

32|BBANIMG22160

Yash Verma

¥ 133|BBANIMG22162

Ronit Gupta

<34[BBANIMG22163

Amit Singh Rajput

35[BBANIMG22164

Harshit Aren

- 36 [BBAN1IMG22165

Piyush Khatri

37|BBANIMG22166

Ronit Singh Kushwah

38[BBANIMG22167

Prashant Bhadouriya

* 39|BBAN1IMG22168

Shiva Jain

40[BBANIMG22170

Tanisha Bhandari (CR)

-

“  [41]BBANIMG22171

Adarsh Parmar

< 42|BBANIMG22172

Ayush Kumar

43|BBAN1IMG22173

Soniya Arya

*  |44|BBANIMG22175

Ashish Minj

45[BBANIMG22177

Pawni Gupta
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(

\

BANIMG22114
BBAN1IMG22115

Sambhav Singh Gaur

Shivani Shivhare

BBAN1IMG22116
49|BBANIMG22117

nsh Saxena

Tarun Soni

S0[BBANIMG22118

Vaishnavi Prajapati

51|BBANIMG22120

Varun Garg

S52|BBANIMG22121

Vasundhra Soni

53|BBANIMG22122

Anubhav Sachan

54 |BBANIMG22123

Akash Singh

55|BBAN1IMG22124

Pratibha Gurjar

56 [BBANIMG22034

Mahi Garg

57 |BBAN1IMG22058

Mohit Sini Gurjar

58|BBAN1IMG22229

Rajeev Singh

S9]|BBANIMG22233

Siddharth Si

60/BBANIMG22259

Jatin Dhingra

61/BBANIMG22264

Aditya Singh

62[BBANIMG22270

Krish Agarwal

63|BBANIMG22272

Sanskar Sabnani

64 BBANIMG22277

Yash Shivhare
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BAN1MG22065

Archit Bansal

BBAN1MG22066

Isha Pandey

BBAN1MG22067

Rishabh Yadav

BBAN1MG22068

Kavya Gaur

BBAN1MG22069

Rahul Gurjar

BBAN1MG22070

Chirag Chourasiya

BBAN1IMG22071

Varun Sharma

BBAN1MG22072

Yanushka Sharma

BBAN1MG22073

Manya Gupta

BBAN1MG22074

Tanishq Gupta

A
-
-

BBAN1MG22075

Darsheel Gupta

BBAN1IMG22076

Vanshita Dhingra

BBAN1IMG22077

Ayush Shrivastava

14|BBANIMG22078 |Manav Gupta
15|BBAN1IMG22079 Prachi Jaju

16 [BBAN1MG22080 |Devesh Manjhi
.17 |BBAN1IMG22081 |Hitesh Baghel
*718|BBAN1MG22082 |Aryan Dixit
19|BBAN1IMG22083 |Vinayak Trivedi

20|BBAN1MG22084 |Raj Agrawal [\
21|BBAN1IMG22085 |Vrinda Agrawal o
22|BBAN1MG22086 |Asharay Singh Bhadoria

23|BBANIMG22087 |Abhyuday Deshpande e

24 |BBAN1IMG22088 |Anish Lakra
25|BBANIMG22050 |Atendra Gurjar
26|BBANIMG22091 |Deeksha Agrawal
27|BBANIMG22092 |Devansh Mishra
BBANIMG22093 |Devpriya Saini -
29(BBAN1MG22094 |Dhruv Sarda {
30[{BBAN1MG22095 |Garw Sukhija
31[BBAN1MG22096 [Himanshu Dubey =<
32[BBAN1MG22097 [Junaid Khan -

33 |BBAN1IMG22098 |Kanchi Tomar .
34 |BBAN1IMG22099 |Khushi Gupta
35|BBAN1MG22100 |Krishna Singh Tomar
36|BBAN1MG22101 |Kritika Yadav

37 |BBAN1MG22103 |Manish Gurjar
38|BBAN1IMG22104 |Mayank Jain
39|BBANIMG22105 |Megha Anandani
40|BBANIMG22106 |Mohit Singh
41|BBAN1IMG22107 |[Nandini Soni

42 |BBAN1MG22110 [Priyanka Mondal
43|BBAN1MG22111 [Ravi Yadav
44|BBANIMG22112 |Revati Raman Katare
45|BBANIMG22113 |Rudra Mishra

[
@
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1MG22114

.

Sambhav Singh Gaur

8BANIMG22115

Shivani Shivhare

‘lBNNlMGZZHG

Suryansh Saxena

#49|8BANIMG22117

Tarun Soni

50|BBANIMG22118

Vaishnavi Prajapati

51|BBANIMG22120

Varun Garg

52{BBANIMG22121

vasundhra Soni

53 |BBANIMG22122

Anubhav Sachan

54| BBANIMG22123

Akash Singh

55|BBANIMG22124

Pratibha Gurjar

56|BBAN1IMG22034

Mahi Garg

57|BBAN1IMG22058

Mohit Sing Gurjar

58|BBANIMG22229

Rajeev Si g'h

58|BBANIMG22233

Siddharth Singh

60|BBANIMG22259

Jatin Dhi_n!rl

61|BBAN1IMG22264

Aditya Singh

62 |BBAN1IMG22270

Krish A!arwal

\63|BBAN1IMG22272

Sanskar Sabnani

BBANIMG22277
65

Yash Shivhare
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rolino

A Section

L5 B -

.,_,,"i-‘- e

BBAN1MG22001

Deepesh Sharma

BBAN1MG22002

Mradul Vaishnav

Bk PR

BBAN1MG22003

Kanchan Sharma

BBAN1IMG22004

Anadi Mishra

('I

BBAN1IMG22006

Vishwajeet Singh

(

BBAN1MG22007

AJay Chaturvedi

BBANIMG22008

Mohit Upadhyaya

C

BBAN1MG22009

Aayushi Kumari

L=l = Rl R0 ET 0 - [PV N P

BBANIMG22010

Somay Goyal

f
]

BBAN1IMG22011

Arpit Sahu

[
[*

BBAN1IMG22012

Sumit Chaubey

‘i

BBAN1IMG22013

Junaid Khan

b
w

BBAN1IMG22014

Tanya Saxena

{!
=

BBAN1MG22015

Ayushi Gupta

[
[
w

BBAN1MG22016

Ayush Mittal

(

EBAN1IMG22017

Arjita Kumawat

(S
-~

|BBAN1IMG22018

Khushboo Shivhare

(=
o

|BBANIMG22019

Divya Shahi

=
L=}

BBAN1MG22020

Anjali Kushwah

[
o

BBAN1MG22021

Nishu Gﬂ_

R £ ¢

BBANIMG22022

Ankur Soni

o4
L

BBAN1IMG22023

Ojasvi Agrawal

[
w

.:I

BBANIMG22024

Sneha Kirar

L]
E=

BBAN1MG22025

Utsav JAIN

{
&

BBAN1IMG22026

Shomil Singhal

[l
=2

BBAN1IMG22027

Surbhi Sombhansh

(
[
-~

BBAN1MG22028

Kirti Shivhare

[
-]

BBAN1MG22029

Shiv Prajapati

BBAN1IMG22030

Kashish Gabra

BBANIMG22031

Ashish Kumar

BBAN1MG22032

Aman Singh

BBAN1MG22033

Ankit Kushwah

BBAN1IMG22035

Yogesh Atal

BBAN1IMG22036

Khushbu Shrivas

BBAN1MG22038

Kamya Yadav

BBAN1IMG22039

Akash Rajput

BBAN1IMG22040

Tanushka Sharma

BBAN1IMG22041

Prantika Agrawal

BBAN1MG22042

Satyam sharma

Sadxam.

BBAN1IMG22044

Sachin Sama

B X

BBANIMG22045

Khushal Bhalla

Kdaud

BBAN1IMG22046

Sumit Tiwari

BBANIMG22047

Ojasva Sharma

BBAN1IMG22048

Vivek Sharma

S—
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BBAN1MG22049 |Tanuj Hirdani
46 |BBAN1MG22050 |Piyush Pathak

47 |BBAN1MG22051 |Himanshi Duseja

48 |BBAN1MG22052 |Shivam Rajput ot ¥

49 |BBAN1MG22053 |Prisha Nagwani

50 |BBAN1MG22054 |Yash Vardhan Singh Kushwah -

51 [BBAN1MG22055 [Nikhil Chauhan

52 |BBANIMG22056 [Rishu Yadav

53 [BBANIMG22057 |Mayur Wadhwani
54 |BBAN1MG22059 |Dhruv Goyal GM

55 |BBANIMG22060 |Yuvraj Solanki

56 |BBAN1MG22061 |Nischay Arora

57 |BBAN1MG22062 [Shubh Gurjar

58 [BBAN1MG2217

59 |BBANIMG2208

60 |[BBAN1IMG22119 (Vaishnavi Sharma
61 1MG22136°|)

62 |BBAN1MG22185 [Sa Shal

63 |BBAN1MG22186 |Maithili Mishra

64 |BBANIMG22208 |Kunwardeep -

65 |BBAN1MG22209 |Kushal Tiwari —

66 |BBAN1MG2224415a Kel

67 |BBAN1IMG22250 |Dhananjay yadav

68 |BBANIMG22253 |Vaishnavi Pateriya

69 |BBAN1MG22260 |Kashish Gupta

70 [BBANIMG22274 |laydeep Khare

71 [BBAN1IMG22275 |Himanshu Nagarani

72 |BBAN1MG22278 |Tanya Sharma

73 _|BBANIMG2228
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Fig. Students Attending the Session during Internship
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